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Top customer satisfaction: BMW Group wins four 
awards in the J.D. Power APEAL study. 
The BMW 5 Series range, BMW X3, BMW Z4 and  
MINI Countryman emerge as winners in the latest 
customer survey of the North American car market – 
with current BMW and MINI models scoring top-three 
placings.  
 
 

Munich. Driving pleasure, premium quality and reliability guarantee the latest 

models from the BMW and MINI brands the highest acclaim in international 

automobile markets. That has been confirmed yet again in a recent study 

conducted by international market research firm J.D. Power. In its latest 

customer survey – the Automotive Performance and Layout Study (APEAL) – 

assessing satisfaction levels among North American new car buyers, the  

BMW 5 Series range, BMW X3, BMW Z4 and MINI Countryman emerged as 

winners of their respective vehicle segments. In addition, four more models from 

the BMW Group finished in the top three of their category. This tally means the 

BMW Group boasts the highest number of segment winners of all 

manufacturers in the latest APEAL survey. 

Such excellent individual scores also boosted the overall rankings of the BMW 

and MINI brands, with BMW coming third in the latest survey. As well as the 

class-winners – the BMW 5 Series range, BMW X3 and BMW Z4 – the 

outstanding results of the BMW 7 Series range also contributed to this 

outcome. The luxury saloon not only came second in its segment but also 

claimed the second-highest individual score of all the vehicles involved in the 

APEAL survey, making it the top European model in the entire competition. The 

BMW 3 Series range and the BMW X6 also finished as runners-up in their 

respective segments. 

The MINI brand likewise bumped up its overall results compared to the previous 

year. The main driving force here was the new MINI Countryman, which 

instantly took top honours in its vehicle class. The MINI Cooper also made it 

onto the winners’ podium, finishing second in its segment. 

BMW Group 
Corporate and Governmental Affairs 

Company 
Bayerische 

Motoren Werke 
Aktiengesellschaft 

 
Postal Address 

BMW AG 
80788 München 

 
Telephone 

+49-89-382-28556 
 

Internet 
www.bmwgroup.com 



 

 

  Media Information 

Date  27. July 2011 

Subject  Top customer satisfaction: BMW Group wins four awards in the J.D. Power APEAL study. 

Page  2 

 

 

 

 

BMW Group 
Corporate and Governmental Affairs 

 
 

J.D. Power and Associates ranks among the world’s leading market research 

firms. Through its numerous surveys, the renowned institute regularly evaluates 

satisfaction levels among vehicle buyers in the main international car markets. 

The results of the latest APEAL study for North America are based on a 

customer survey carried out by J.D. Power on average three months after initial 

vehicle registration. 

 
 
For questions please contact: 
 
Frank Strebe, Product Communication BMW Automobiles, 
Phone: +49-89-382-28556, Fax: +49-89-382-20626 
 
Michael Rebstock, Head of Product Communication BMW Automobiles 
Phone: +49-89-382-20470, Fax +49-89-382 20626 
 
Media Website: www.press.bmwgroup.com 
E-mail: presse@bmw.de 
 
 
 
 
The BMW Group 

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in 
the world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group 
operates 25 production and assembly facilities in 14 countries and has a global sales network in 
more than 140 countries. 
 
During the financial year 2010, the BMW Group sold 1.46 million cars and more than 110,000 
motorcycles worldwide. The profit before tax for 2010 was euro 4.8 billion on revenues amounting 
to euro 60.5 billion. At 31 December 2010, the BMW Group had a workforce of approximately 
95,500 employees. 
 

The success of the BMW Group has always been built on long-term thinking and responsible action. The 
company has therefore established ecological and social sustainability throughout the value chain, 
comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its 
strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones 
Sustainability Indexes for the last six years. 
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