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A model of success: the BMW X1 has swept up
international awards and sold over 300,000
units.

Little more than two-and-a-half years after its production launch
at BMW Plant Leipzig, the compact BMW X model has already
been delivered to more than 300,000 customers.

Munich. A further chapter has been added to the success story of
the BMW X models. In a matter of two-and-a-half years, the BMW X1
has notched up worldwide sales of more than 300,000 units. Since
its market launch in autumn 2009, the first — and for a long time only
—vehicle of its kind in the premium compact segment has conquered
a steadily expanding fan base and scooped up a host of awards. The
tremendous popularity enjoyed by the BMW X1 both in its home
country and in numerous car markets around the world is fresh proof
of the sheer appeal of the vehicle concept embodied by the BMW X
models. This compact all-rounder entered the market as the fourth
member of the BMW X family and rapidly advanced from a trailblazer
to a bestseller.

The stand-out position of the BMW X1 is also reflected in the many
national and international prizes bestowed on the compact BMW X
model in recognition of its design, driving characteristics and high
safety levels. Immediately after its market launch, the BMW X1 was
voted off-roader of the year in the “Crossover” category by readers of
“OFF ROAD” magazine. Almost simultaneously, Italian magazine
“Quattroruote” proclaimed it “New car of the year 2010”. The
BMW X1 was also instantly awarded the “Auto Trophy” by the
German publication “Auto Zeitung”, and in the following year picked
up the “Design Trophy” from the same magazine, the “red dot
award” for outstanding product design, and the “Auto Bild Design
Award” in the “SUV, Van and All-Wheel-Drive” category. In the
saeene “Wertmeister 2010” (Value Champions) rankings, also published by
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outstanding occupant protection and comprehensive safety features
provided by the BMW X1.

In a competitive environment now also inhabited by other premium
carmakers, the BMW X1 remains compelling for its agile handling,
exemplary efficiency and extraordinary versatility. With a choice of five
diesel and three petrol engines and an output ranging from

85 kW/116 hp to 180 kW/245 hp, it offers the most wide-ranging
engine portfolio in its segment. Boasting the most favourable ratio of
driving enjoyment to fuel efficiency is the BMW X1 sDrive20d
EfficientDynamics Edition with output of 120 kW/163 hp and average
fuel consumption in the EU test cycle of 4.5 litres per 100 kilometres
(62.8 mpg imp) combined with CO, emissions of 119 grams per
kilometre.

As well as engines featuring BMW TwinPower Turbo technology and
the optional eight-speed automatic transmission, the highlights of the
BMW X1 also include BMW xDirive intelligent all-wheel drive. The
most powerful petrol and diesel engines each come as standard with
this electronically controlled, variable power distribution system.
xDrive is available for a further three models as an alternative to the
typical BMW rear-wheel drive that is likewise unique in this vehicle
class.

Various premium equipment features and innovative functions from
BMW ConnectedDrive underline the progressive character of the
BMW X1. The range of functions which — thanks to intelligent
integration — provide optimum convenience, safety and in-car
infotainment possibilities include services that are unrivalled by the
competition, such as the BMW Assist telephone information service
and Real Time Traffic Information. Beyond this, the integration of the
Apple iPhone in conjunction with the BMW Apps option allows the
reception of internet radio stations and the use of Facebook and
Twitter in the car.
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The interior of the BMW X1 provides five full-size seats and carrying
capacity offering a wide range of different uses. By folding down the
standard 40:20:40 split-folding rear seat bench, luggage space can
be extended from 420 to 1,350 litres.

For questions please contact:

Christophe Koénig, Produktkommunikation BMW Automobile,
Telefon: +49-89-382-56097, Fax: +49-89- 382-20626

Michael Rebstock, Leiter Produktkommunikation BMW Automobile,
Tel: +49-89-382-20470, Fax: +49-89-382-20626

Media Website: www.press.omwgroup.com
E-mail: presse@bmw.de

The BMW Group

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in
the world with its BMW, MINI, Husgvarna Motorcycles and Rolls-Royce brands. As a global
company, the BMW Group operates 29 production and assembly facilities in 14 countries and has
a global sales network in more than 140 countries.

In 2011, the BMW Group sold about 1.67 million cars and more than 113,000 motorcycles
worldwide. The profit before tax for the financial year 2011 was euro 7.38 billion on revenues
amounting to euro 68.82 billion. At 31 December 2011, the BMW Group had a workforce of
approximately 100,000 employees.

The success of the BMW Group has always been built on long-term thinking and responsible action. The
company has therefore established ecological and social sustainability throughout the value chain,
comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its
strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones
Sustainability Indexes for the last seven years.
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