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BMW Group sales reach new high for January 
142,154 vehicles delivered to customers, increase of 7.0% 
Robertson: Further growth in 2015 anticipated 
Schwarzenbauer: MINI will build on momentum in 2015 
 
 
Munich. Following on from a record-breaking 2014, where the BMW Group delivered 

more than two million vehicles, 2015 has got off to a good start with sales up 7.0% com-

pared with the same month last year. A total of 142,154 BMW, MINI and Rolls-Royce 

vehicles were delivered to customers in January, a new high for the month 

(prev. yr. 132,906). 

 

“This is a positive start, building on the success of last year,” said Ian Robertson, Member 

of the Board of Management of BMW AG responsible for Sales and Marketing BMW. 

“Looking ahead, we are aiming for further growth in 2015, despite still challenging eco-

nomic conditions in some markets. There are a number of very exciting model launches 

coming up this year and our target is to increase global sales for a fifth successive year,” 

Robertson added.  

 

BMW sales were higher than any previous January: 124,561 BMW brand vehicles were 

delivered to customers, 6.3% up on the same month last year (117,178). 4,247 custom-

ers took delivery of the recently launched 2 Series Active Tourer and demand for the 

new BMW 4 Series vehicles remains strong with a total of 8,537 delivered worldwide. 

The success of the BMW X family also continues. A total of 4,555 BMW X4s were sold in 

January while the BMW X5 saw significant sales growth of 40.9% compared with the 

same month last year (12,035 / prev. yr. 8,540). Sales of the BMW X6 showed positive 

growth with 2,889 delivered worldwide, 2.5% up on the previous year (2,819). 

In the first month of the year, sales of the innovative BMW i vehicles totalled 1,845. 

Around the world, 1,416 customers took delivery of a BMW i3 while sales of the BMW i8 

in January totalled 429.  

 

Overall sales of MINI brand vehicles were also higher than ever before in January, with 

the brand achieving double-digit growth of 12.0% compared with the same period last 

year (17,373 / prev. yr. 15.510). “Following on from our core model change last year, 
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MINI is aiming for sustainable growth in 2015,” said Peter Schwarzenbauer, Member of 

the Board of Management of BMW AG responsible for MINI, BMW Motorrad and Rolls-

Royce. “The strong sales of the new MINI 3 door and 5 door models we saw in the fourth 

quarter have continued into the new year and I am confident that these and other new 

upcoming models will see MINI building on this momentum throughout the year,” 

Schwarzenbauer added. Sales of the new MINI 3 door are up 33.6% on the same period 

last year, totalling 7,502 units (prev. yr. 5,616) and the new MINI 5 door model was deliv-

ered to a total of 3,876 customers worldwide. 

 

Following the strategy of balanced sales across the globe, the BMW Group saw sales 

increase in almost all regions.  

 

Deliveries of BMW and MINI models in Asia were up 6.6% compared with January last 

year (54,188 / prev. yr. 50,841) with several markets contributing to the growth. Deliver-

ies in Mainland China increased by 7.9% (40,081 / prev. yr. 37,137) while sales in South 

Korea rose 16.9% (4,045 / prev. yr. 3,460). 

 

In the Americas, a total of 27,450 BMW and MINI vehicles were delivered to customers 

(prev. yr. 25,977 / +5.7%). Sales in the USA totalled 22,209, an increase of 6.8% (prev. 

yr. 20,796). Sales in Brazil grew by a significant 18.5%, with a total of 1,139 customer 

deliveries (prev. yr. 961).  

 

The positive growth seen in Europe in 2014 continues into January, with the region post-

ing sales up 8.5% on the same month last year. A total of 55,676 new BMW and MINI 

vehicles were delivered to customers in the region in January (prev. yr. 51,333). Double-

digit growth was recorded in a number of markets. Sales in Scandinavia were up 11.5% 

compared with January last year with a total of 3,300 vehicles delivered to customers 

(prev. yr. 2,959). Similar sales growth was seen in the Netherlands, where 1,820 vehicles 

were sold in January (prev. yr. 1,639 / +11.0%). Positive growth was also achieved in the 

BMW Group’s home market in Germany, where 19,396 new BMW and MINI vehicles 

were registered (prev. yr. 18,760 / +3.4%). 
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The year has started very positively for BMW Motorrad. A total of 6,263 maxi-scooters 

and motorcycles were delivered to customers, a sales increase of 15.2% compared with 

January last year (prev. yr. 5,438). 

 

BMW Group sales in January 2015 at a glance 

 In January 2015 Compared to previous year 

BMW Group Automobiles 142,154 +7.0% 

BMW 124,561 +6.3% 

MINI 17,373 +12.0% 

BMW Motorrad 6,263 +15.2% 
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Media website: www.press.bmwgroup.com 
Email: presse@bmw.de 
 

 

The BMW Group 

With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium manufacturer 
of automobiles and motorcycles and also provides premium financial and mobility services. As a global company, 
the BMW Group operates 30 production and assembly facilities in 14 countries and has a global sales network in 
more than 140 countries. 
 
In 2014, the BMW Group sold approximately 2.118 million cars and 123,000 motorcycles worldwide. The profit 
before tax for the financial year 2013 was € 7.91 billion on revenues amounting to approximately  
€ 76.06 billion. As of 31 December 2013, the BMW Group had a workforce of 110,351 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. The com-
pany has therefore established ecological and social sustainability throughout the value chain, comprehensive 
product responsibility and a clear commitment to conserving resources as an integral part of its strategy. 

 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
YouTube: http://www.youtube.com/BMWGroupview 

Google+: http://googleplus.bmwgroup.com 
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