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Two reasons to celebrate: BMW 1 Series production 
hits the two-million mark – New edition writes a fresh 
chapter in the compact model’s success story. 
Production of the new BMW 1 Series begins with 
another milestone in the international bestseller’s 
career path – Landmark car rolls off the assembly line at 
BMW Plant Regensburg on its way to a customer in 
Japan.  
 

Munich. 28 March 2015 sees the curtain raised on the market 

launch of the new BMW 1 Series. Fans of compact driving pleasure 

can look forward to an even more striking design, a further refined 

premium ambience for the interior, engines that are extremely 

powerful and even more efficient, and innovative equipment features. 

Ahead of the launch, news filtered through from BMW Plant 

Regensburg of another reason to smile as the two-millionth BMW 1 

Series rolled off the production line. The landmark car was built just a 

few days after the start of production for the new version of the 

compact model and is one of the first examples of the new BMW 1 

Series range earmarked for export to Asia. The BMW 120i 5-door, 

painted in Estoril Blue metallic and equipped with an M Sport 

package, will be delivered to a customer in Japan. 

This production landmark at BMW Plant Regensburg represents 

another milestone in the international success story of the BMW 1 

Series. In late summer 2014 the company celebrated the model 

series’ tenth birthday. And now the leap beyond the two-million-unit 

mark provides further evidence of how the attraction of BMW’s 

hallmark driving pleasure has spread to the compact segment as well. 

At its premiere in 2004 the BMW 1 Series became the brand’s first 

model to reconcile sporty and elegant design, dynamic driving 

properties and premium quality with the functional attributes of a 

compact 5-door model. Boasting superior powertrain and chassis 

technology and the rear-wheel-drive configuration that remains a 

unique selling point in the compact segment, the BMW 1 Series has 

since set the benchmark for sporting ability in its class. At the same 

time, it regularly serves as a trailblazer for the latest BMW 
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EfficientDynamics technology, which ensures the new BMW 1 

Series, too, offers an impressive balance between driving pleasure 

and fuel consumption.  

The new edition of the BMW 1 Series will be offered in both 5-door 

and 3-door body variants. The BMW 1 Series 3-door is built 

exclusively at BMW Plant Regensburg, the BMW 1 Series 5-door 

additionally at BMW Plant Leipzig. Both models can be ordered with 

a selection of powerful and highly efficient petrol and diesel engines 

featuring BMW TwinPower Turbo technology, including units with 

three and four cylinders from the BMW Group’s latest generation of 

engines and a six-cylinder in-line engine with M Performance 

TwinPower Turbo technology. The new BMW 1 Series (fuel 

consumption combined: 8.0 – 3.4 l/100 km [35.3 – 83.1 mpg imp]; 

CO2 emissions combined: 188 – 89 g/km) therefore covers an output 

spectrum ranging from 80 kW/109 hp to 240 kW/326 hp.  

The BMW M135i M Performance Automobile is a ticket to 

outstanding dynamics, while the 85 kW/116 hp BMW 116d 

EfficientDynamics Edition leads the way in the efficiency stakes with 

average fuel consumption of 3.8 – 3.4 l/100 km (74.3 – 83.1 mpg 

imp) and CO2 emissions of 101 – 89 g/km in the EU test cycle. The 

BMW M135i, BMW 118d and BMW 120d can all be specified as an 

option with BMW xDrive intelligent all-wheel drive. 

Other highlights of the equipment listings for the new BMW 1 Series 

include the standard-fitted iDrive operating system, full-LED 

headlights (available as an option for the BMW 1 Series for the first 

time) and the latest additions to the BMW ConnectedDrive line-up. 

As well as the radar-based Active Cruise Control system with Stop & 

Go function and the new-generation Parking Assistant, features such 

as the camera-based Driving Assistant are also available. The 

progressive character of the new BMW 1 Series range is likewise 

underlined by the standard provision of the Intelligent Emergency Call 

function and BMW TeleServices. The optional Navigation system 
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Professional also offers automatic map updating (using the 

embedded SIM card and mobile phone network), which is free of 

charge to customers for the first three years following registration of 

the car. Also benefiting from further expansion is the array of internet-

based information, communication and entertainment services, which 

the driver can integrate into the car with the help of apps either via 

the integrated SIM card or using a smartphone.  

Further information on official fuel consumption figures, specific CO2 emission values and the electric power consumption of new passenger cars is 
included in the following guideline: “Leitfaden über Kraftstoffverbrauch, die CO2 emissions und den Stromverbrauch neuer Personenkraftwagen” 
(Guideline for fuel consumption, CO2 emissions and electric power consumption of new passenger cars), which can be obtained from all dealerships, 
from Deutsche Automobil Treuhand GmbH (DAT), Hellmuth-Hirth-Str. 1, 73760 Ostfildern-Scharnhausen and at 
http://www.dat.de/en/offers/publications/guideline-for-fuel-consumption.html. LeitfadenCO2 (GuidelineCO2) (PDF ‒ 2.7 MB) 

In case of enquiries please contact: 

Corporate Communications 
 
Kai Lichte, Product Communications BMW Automobiles 

Telephone: +49-89-382-51240, Fax: +49-89-382-20626 

 
Ralph Huber, Head of Product Communications BMW Automobiles 
Telephone: +49 89-382-68778, Fax: +49-89-382-20626 
 
E-Mail: presse@bmw.de  
Internet: www.press.bmwgroup.de 
 

 

The BMW Group 

With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium 
manufacturer of automobiles and motorcycles and also provides premium financial and mobility 
services. As a global company, the BMW Group operates 30 production and assembly facilities in 
14 countries and has a global sales network in more than 140 countries. 
 
In 2014, the BMW Group sold approximately 2.118 million cars and 123,000 motorcycles 
worldwide. The profit before tax for the financial year 2013 was € 7.91 billion on revenues 
amounting to approximately € 76.06 billion. As of 31 December 2013, the BMW Group had a 
workforce of 110,351 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible 
action. The company has therefore established ecological and social sustainability throughout the 
value chain, comprehensive product responsibility and a clear commitment to conserving 
resources as an integral part of its strategy. 
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