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BMW M GmbH still on its path of sustained growth in 
2020: 144,218 vehicles delivered worldwide. 

New sales record secures BMW M GmbH’s market leadership in the 

performance and high-performance automobile segment.   

Munich. With yet another new sales record, the BMW M GmbH continued to 

grow also in the 2020 fiscal year. Despite the effects of the Corona pandemic on 

the market, it was possible to increase the number of BMW M automobiles sold 

by 6 percent to 144,218 units. Thanks to this result, the subsidiary company of 

the BMW Group with the status of an independent company has significantly 

strengthened its market leadership within the competitive environment first 

gained in 2019. “The fact that we were able to conclude this exceptionally 

challenging year with yet a further record is great validation of our consistent 

growth strategy,” says Markus Flasch, CEO BMW M GmbH. “We can be 

particularly proud of the fact that we were able not only to defend our market 

dominance as the most successful provider of performance and high-

performances automobiles, but also to have even expanded it.” 

The further increase in sales figures was due, inter alia, to the successful market 

launch of the models BMW X5 M (combined fuel consumption: 

13.1 – 12.6 l/100 km according to WLTP, 13.0 – 12.8 l/100 km according to 

NEDC; combined CO2 emissions: 298 – 287 g/km according to WLTP, 

296 – 287 g/km according to NEDC) and BMW X6 M (combined fuel 

consumption: 13.4 – 13.1 l/100 km according to WLTP, 13.1 l/100 km according 

to NEDC; combined CO2 emissions: 305 – 300 g/km according to WLTP, 

301 g/km according to NEDC). With V8 power units delivering up to 

460 kW/625 hp, BMW M automobiles from the Sports Activity Vehicle and 

Sports Activity Coupe segment offer a particularly characteristic high-

performance experience. Likewise, the special edition model BMW M2 CS 

(combined fuel consumption: 10.1 – 9.2 l/100 km according to WLTP, 

10.4 – 9.4 l/100 km according to NEDC; combined CO2 emissions: 

229 – 210 g/km according to WLTP, 238 – 214 g/km according to NEDC), which 

serves as the basis for a new competition vehicle from BMW Motorsport, has 

also received a positive response. In the high-performance model sector alone, it 

was possible to increase the number of worldwide deliveries by 4 percent vs. the 

year 2019.  
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Moreover, it was predominantly the performance automobiles developed for the 

new BMW 3 Series and the new BMW 4 Series that helped boost the sales of 

the BMW M GmbH so decisively. With powerful straight six-cylinder petrol and 

diesel power plants, specific suspension tuning and stand-alone design features, 

the top-of-the-range offer for the BMW 3 Series Sedan, the BMW 3 Series 

Touring and the BMW 4 Series Coupe also guarantees that characteristic M 

experience in the premium mid-range segment, coupled with unrestricted 

suitability for everyday use and long distances.  

Growing demand in all relevant markets.  

Technology transferred from motor racing, precisely coordinated features in the 

areas of drive systems, suspension, aerodynamics, interior design and operation 

as well as the resulting authentic character of BMW M automobiles, create a 

fascination, which continued in 2020 to captivate an increasing number of 

performance-oriented customers throughout the world. For example, in the USA, 

the most important market for BMW M automobiles, as well as in China, new 

records were achieved. In both Russia and Korea, it was possible to increase 

sales by more than 60 percent, and in Italy by 47 percent. And in the UK, too, the 

number of vehicles delivered exceeded our expectations. “We notice a steadily 

growing demand in all relevant markets for BMW M automobiles,” explains 

Thomas Felbermair, head of Sales and Marketing at BMW M GmbH. “Because 

of this and thanks to the engagement of our strong dealer network, we have 

been outstandingly successful in coping with the challenges posed by the 

pandemic.” 

Ready to go: BMW M5 CS, BMW M3 Sedan and BMW M4 Coupe.  

Looking towards the future, the initial focus shifts to the world premiere of the 

BMW M5 CS, which will take place in January 2021. A special edition of the 

BMW M5 will then be available for the first time – with outstanding performance 

and exclusive motorsport characteristics. Following that, the main focus will be 

on the market launch of the new BMW M3 Sedan starting in March 2021 

(combined fuel consumption: 10.6 – 10.3 l/100 km according to WLTP, 

10.8 l/100 km according to NEDC; combined CO2 emissions: 241 – 236 g/km 

according to WLTP, 248 g/km according to NEDC) and the new 
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BMW M4 Coupe (combined fuel consumption: 10.5 – 10.3 l/100 km according 

to WLTP, 10.8 l/100 km according to NEDC; combined CO2 emissions: 

240 –  235 g/km according to WLTP, 248 g/km according to NEDC). The two 

high-performance automobiles represent the essence of that unmistakable 

M feeling. Immediately after their world premiere, the new model generation 

aroused keen interest around the globe.  

In future, the wishes of the M Community will be fulfilled by extraordinary 

diversity: Each variant with classic manual shift will be complemented by a 

Competition model featuring an 8-speed M Steptronic transmission with 

Drivelogic. Moreover, in the summer of 2021, the four-wheel drive system 

M xDrive will be added for the first time to the drive portfolio for the BMW M3 

and the BMW M4. And the BMW M4 Convertible will also be launched in time 

for the warm season. On the other hand, the first BMW M3 Touring is still 

undergoing the series development process.  

A glance into the future: continued growth, new M feeling through 

electrification, and an anniversary.   

“It is remarkable that it was possible to achieve the new sales record even before 

the launch of our most important models,” says Markus Flasch. “The new BMW 

M3 and BMW M4 generation offers us the promise of dynamic growth in 2021 

as well.” Moreover, he now also looks forward to presenting a completely new 

manifestation of the distinctive M feeling. Electrification will provide the basis for 

this. During the year 2021, the BMW M GmbH will be presenting an electrically 

powered performance automobile for the first time. 

With this setting of agenda with which the “Power of Choice” strategy has been 

realised within the model range of the BMW M GmbH, and an exceptionally 

strong product range, the company is heading full of optimism for the 

forthcoming anniversary year. 2022 will be the year in which the BMW M GmbH 

celebrates 50 years of its existence. Markus Flasch has already announced “a 

year full of surprises”: “If I mention the keyword special edition models, it should 

be clear what our customers can look forward to during the anniversary year.” 
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The fuel consumption, CO2 emissions, electric power consumption and operating range figures are 
determined according to the European Regulation (EC) 715/2007 in the version applicable. The figures refer 
to a vehicle with basic configuration in Germany. The range shown considers the different sizes of the 
selected wheels/tyres and the selected items of optional equipment, and may vary during configuration. 
 
The values are based on the new WLTP test cycle and are translated back into NEDC-equivalent values in 
order to ensure comparability between the vehicles. With respect to these vehicles, for vehicle-related taxes or 
other duties based (at least inter alia) on CO2 emissions, the CO2 values may differ from the values stated here 
(depending on national legislation). 
 
Further information on official fuel consumption figures and specific CO2 emission values of new passenger 
cars is included in the following guideline: 'Leitfaden über den Kraftstoffverbrauch, die CO2 Emissionen und 
den Stromverbrauch neuer Personenkraftwagen' (Guide to the fuel economy, CO2 emissions and electric 
power consumption of new passenger cars), which can be obtained free of charge from all dealerships, from 
Deutsche Automobil Treuhand GmbH (DAT), Hellmuth-Hirth-Str. 1. 73760 Ostfildern-Scharnhausen and at 
https://www.dat.de/co2/. 
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If you have any questions, please contact: 
 

Corporate Communications 
 
Martin Schleypen, Product Communications BMW M Automobiles 
E-mail: Martin.Schleypen@bmwgroup.com, Telephone: +49-89-382-37889 

 

Ingo Wirth, Head of Product and Brand Communications BMW 

E-mail: Ingo.Wirth@bmwgroup.com, Telephone: +49-89-382-25814 
 
Media website: www.press.bmwgroup.com 
Email: presse@bmwgroup.com 

 
 
 
The BMW Group 
 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium 
financial and mobility services. The BMW Group production network comprises 31 production and 
assembly facilities in 15 countries; the company has a global sales network in more than 140 
countries. 
 
In 2020, the BMW Group sold over 2.3 million passenger vehicles and more than 169,000 
motorcycles worldwide. The profit before tax in the financial year 2019 was € 7.118 billion on 
revenues amounting to € 104.210 billion. As of 31 December 2019, the BMW Group had a workforce 
of 126,016 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible 
action. The company has therefore established ecological and social sustainability throughout the 
value chain, comprehensive product responsibility and a clear commitment to conserving 
resources as an integral part of its strategy. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmw-group/ 
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