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Golf Clinic with Colin Montgomerie at the BMW Golf
Cup International World Final 2011.

Singapore hosts the BMW Golf Cup International World Final
2011 for the first time (5-10 March 2012).
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Singapore. The BMW Golf Cup International World Final 2011 has invited world-renowned
golfer, Mr Colin Mongtomerie as the star guest for the golf clinic in Singapore. Affectionally
known as “Monty”, the captain of the victorious Team Europe in the 2010 Ryder Cup and

oy LSomeany Royal Trophy 2010, was seen imparting tips and tricks to the players of the tournament at
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the prestigious Seropng course at the Sentosa Golf Club. The golfing maestro enjoys an
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The BMW Group

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in the
world with its BMW, MINI, Husgvarna Motorcycles and Rolls-Royce brands. As a global company, the
BMW Group operates 25 production and assembly facilities in 14 countries and has a global sales
network in more than 140 countries.

In 2011, the BMW Group sold about1.67 million cars and more than 113,000 motorcycles worldwide.
The profit before tax for the financial year 2010 was euro 4.8 billion on revenues amounting to euro
60.5 billion. At 31 December 2010, the BMW Group had a workforce of approximately 95,500
employees.

The success of the BMW Group has always been built on long-term thinking and responsible action.
The company has therefore established ecological and social sustainability throughout the value
chain, comprehensive product responsibility and a clear commitment to conserving resources as an
integral part of its strategy. As a result of its efforts, the BMW Group has been ranked industry leader
in the Dow Jones Sustainability Indexes for the last seven years.
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Facebook: http://mwww.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup
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