Firma

Bayerische
Motoren Werke
Aktiengesellschaft

Postal address
BMW AG
80788 Munich

Phone
+49 89 382-0

Internet
www.bmwgroup.com

BMW
Press and Public Relations

Press Release

BMW Motorrad wins in three out of eight categories
and celebrates a total of nine top places in the

MOTORRAD magazine “Motorcycle of the Year 2014”
readers’ choice awards.

Munich/Stuttgart. With victories in the “Touring Bike”, “Sports Bike” and
“TriallEnduros” categories and six other top places, BMW Motorrad achieved
excellent results in the MOTORRAD magazine “Motorcycle of the Year 2014”
readers’ choice awards. BMW Motorrad has never won so many top places in
the reader survey before.

As was the case last year, the BMW HP 4 took first place in the “Sports Bike”
category with a 27 percent vote. Thus, the participating MOTORRAD readers
once again paid their respects to the superior combination of sporty
performance and the Race ABS und Dynamic Traction Control DTC safety
systems.

BMW Motorrad actually scored a brilliant three-way success in the “Touring
Bike” category. Scoring 18.2 percent, the BMW K 1600 GT/GTL snatched
victory from the R 1200 RT, which registered 17.6 percent of readers’ votes.
Third place, with 15 percent of the vote, went to the F 800 GT the premium
product from BMW Motorrad for mid-performance bikes in this segment.

Once again MOTORRAD readers confirmed the leading position of BMW
Motorrad in the “TriallEnduros” category. Aimost one quarter of readers once
again voted for the R 1200 GS.

“I'am very pleased with the excellent result achieved by our motorcycles and
wish to thank the readers of MOTORRAD magazine for this seal of approval. We
see this as both an incentive and a responsibility. | am particularly pleased with
our three-fold success in the “Touring Bike” category as this reflects the
absolute key area of expertise of our brand for over 90 years,” said Stephan
Schaller, President of BMW Motorrad, referring to the vote.

With third place in the “Allrounder” category for the BMW K 1300 S and second
and third places in the “Scooters” class for the C 600 Sport/C 650 GT and the
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C evolution electric scooter, BMW celebrated several other top placements.
Voted second in the “Naked Bikes” category, the new R nineT completed the

major success enjoyed by BMW Motorrad.

In the parallel selection of the “Best Brands”, BMW Motorrad managed to score
two more top places. Thus, 34.6 percent of voters were impressed with the
textile wear within BMW Motorrad driver equipment and awarded it third place.
Also placed third were the BMW Motorrad back protectors, which received 26.2
percent of the readers’ votes in this product segment.

The prizes were presented on 17 March 2014 in Stuttgart. The 16th “Motorbike
of the Year 2014” prizes, regarded as the most important motorbike and scooter
reader’s awards in Europe, attracted votes from 45,707 readers — about 50
percent more than in the previous year. Readers chose their favourites in eight
categories. Since 1999, more than half a million readers have participated in this

vote.

Press material about the BMW motorcycles and BMW Motorrad rider’s
equipment can be found in the BMW Group PressClub under
WWW.press.omwgroup.com.

If you have any questions, please contact:

Rudolf-Andreas Probst, Kommunikation BMW Motorrad
Telefon: +49 89 382-22088, Fax: +49 89 382-28567

Markus Sagemann, Produkt- und Lifestylekommunikation MINI, BMW Motorrad
Telefon: +49 89 382-68796, Fax: +49-89-382-23927

Internet: www.press.omw.de
E-mail: presse@bmw.de

The BMW Group

The BMW Group is the leading premium manufacturer of automobiles and motorcycles in the
world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates
28 production and assembly facilities in 13 countries and has a global sales network in more than
140 countries.

In 2013, the BMW Group sold approximately 1.963 million cars and 115,215 motorcycles
worldwide. The profit before tax for the financial year 2013 was € 7.91 billion on revenues
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amounting to approximately € 76.06 billion. As of 31 December 2013, the BMW Group had a
workforce of 110,351 employees.

The success of the BMW Group has always been based on long-term thinking and responsible
action. The company has therefore established ecological and social sustainability throughout the
value chain, comprehensive product responsibility and a clear commitment to conserving
resources as an integral part of its strategy.

www.bmwgroup.com

Facebook: http:/Amww.facebook.com/BMWGroup
Twitter: http://twitter.com/BMWGroup

YouTube: http:/Avww.youtube.com/BMWGroupview
Google+: http:/[googleplus.omwgroup.com
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