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Media Information  (UNDER EMBARGO UNTIL 26 JULY at 4 PM) 

26 July 2017  

 

BMW i Augmented Reality Visualiser available in 
Singapore on new ASUS ZenFone AR.   
Real-size 3D BMW i3 or i8 products can be explored any 
time, any place, for a unique interactive customer 
experience. 

  
Singapore. BMW Asia and ASUS Global are excited to announce the BMW i Augmented 

Reality (AR) Visualiser will be available for download on Google Play in Singapore with the 

official launch of the ASUS ZenFone AR on 5 August 2017. Powered by Tango, Google’s 

smartphone augmented reality technology, customers can explore and pre-configure their 

ideal BMW i3 or i8 any time, any place.  

 

BMW i is the first automotive brand in the world to offer customers an interactive, 3-D 

augmented reality experience of their products. After downloading the app on the new 

ASUS ZenFone AR, customers can visualise and experience the BMW i3 or i8 products, 

using augmented reality to create a 3-D image which can be explored interactively: the 

customer can open the boot or the doors, even getting “inside” the car to take a closer 

look at the interior. It’s also possible to experiment with different interior and exterior 

colours, trim materials and a variety of wheel rims. 

 

“Our customers are extremely tech savvy and it’s important we transform the way we 

interact with them, even before they enter our showroom,” said Preeti Gupta, Director of 

Corporate Affairs, BMW Group Asia.  “With the BMW i Visualiser, customers can explore 

our products in a truly interactive and fun way, making the online-offline experience more 

compelling.  Our vehicles are emotional products and to get that emotional feeling, you 

really need to experience them.” 
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“Google’s Tango AR platform demonstrates the exciting visual accuracy and power of 

Augmented Reality to transform the way we shop in the very near future. The BMW i 

Visualiser running on powerful smartphones like the ASUS ZenFone AR are a great 

demonstration of what that future will look like,” said Andrew Chan, Senior PR Manager, 

ASUS Global. 

 

The BMW i Visualiser App is the latest innovation in the BMW Group’s Future Retail 

programme, which began rolling out around three years ago and which has transformed 

the customers’ experience of buying a car. Many significant elements of Future Retail, 

such as the Product Genius or the Virtual Product Presenter, have set new benchmarks 

for the industry. 

 

About the BMW i Visualiser App 

The BMW i Visualiser was designed and developed by Accenture, and its customer 

experience agency Accenture Interactive, integrating BMW i picture data of the vehicles 

into an app which uses Google’s Tango AR technology. In order to keep the user 

experience as intuitive and simple as possible, the app is a visualiser instead of a full 

configurator, where features such as interior and exterior colours or wheel rims can be 

altered at a touch of the screen. Once the visualisation is complete, the customer can 

save the data and share it with others, via email or social media.  

 

About the ASUS ZenFone AR 

The Asus ZenFone AR is the world’s first smartphone that is Tango enabled and 

Daydream-ready. Tango is Google’s AR technology platform that requires a set of sensors 

and computer-vision software by Google to enable smartphone augmented reality. 

Daydream is Google's platform for high-quality, mobile virtual reality and supports 

Daydream VR apps. Paired with the Daydream View headset and controller, ZenFone AR 

will be able to let users explore new worlds, kick back in their personal VR cinema, and 

play games that put them at the center of action. The ZenFone AR also features a 

Qualcomm Snapdragon processor that has been customized to run Tango, and is also 

the world’s first smartphone to have a massive 8GB of RAM. The ASUS ZenFone AR will 

be available from 5 August 2017 in Singapore from ASUS Concept Stores, M1 Shops 
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and online retailer Hachi.Tech. Singapore will get the ZenFone AR variant with 8GB RAM 

and 128GB storage with a suggested retail price of SG$1,198 (excluding operator 

discounts). 

 

-END- 

 
For media enquiries, please contact:  
 
 

BMW Group Asia  
Corporate Affairs Department  
Email: BMWAsiaCorpAffairs@bmw.com  
Tel: (+65) 6838 9600 
Media Website: www.press.bmwgroup.com 
https://www.linkedin.com/company/bmw-asia 
 
 
About the BMW Group 
With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium manufacturer of 
automobiles and motorcycles and also provides premium financial and mobility services. As a global company, the BMW 
Group operates 31 production and assembly facilities in 14 countries and has a global sales network in more than 140 
countries. 
 
In 2016, the BMW Group sold approximately 2.367 million cars and 145,000 motorcycles worldwide. The profit before 
tax for the financial year 2015 was approximately € 9.22 billion on revenues amounting to € 92.18 billion. As of 31 
December 2015, the BMW Group had a workforce of 122,244 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. The company 
has therefore established ecological and social sustainability throughout the value chain, comprehensive product 
responsibility and a clear commitment to conserving resources as an integral part of its strategy. 
 
About ASUS 
ASUS is one of Fortune magazine’s World’s Most Admired Companies, and is dedicated to creating products for today 
and tomorrow’s smart life. ASUS’ comprehensive portfolio includes Zenbo, ZenFone, ZenBook and a range of IT 
devices and components, along with AR, VR and IoT. ASUS employs more than 17,000 people worldwide and over 
5,500 world-class R&D talents. Driven by innovation and committed to quality, the company won 4,385 awards and 
earned approximately US$13.3 billion in revenue in 2016. 
 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
YouTube: http://www.youtube.com/BMWGroupview 
Google+: http://googleplus.bmwgroup.com 
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