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Appointment of Mr. Christopher Wehner as new
Managing Director of BMW Group Asia.

Singapore. Mr. Christopher Wehner will take up the post of Managing Director of BMW Group
Asia, with effect from 1 August 2018. Prior to his new appointment, Mr. Wehner served as the Head
of Product Management Midsize Class BMW for five years.

Mr. Wehner (51) has been working with the BMW Group since 2000 where he began his career as
General Manager, Product, Price and Brand Strategy for MINI. He then held the position of Vice
President Brand Strategies, Product Requirements and Revenue Targets for the BMW, MINI, Rolls-
Royce brands for five years before taking on his most recent position as Head of Product
Management Midsize Class BMW.

Mr. Paul de Courtois, the current Managing Director of BMW Group Asia, will relocate to Zurich,
Switzerland to take on the position of CEO & President of BMW AG Switzerland with effect from 1
August 2018.

“We are excited to welcome Christopher Wehner to the region to lead BMW Group Asia. His
extensive experience in brand and product management throughout the past 18 years at the BMW
Group places him in a strong position to help further strengthen the BMW brand in East Asia,” said
Ms. Hildegard Wortmann, Senior Vice-President for Asia Pacific, BMW Group. “Mr. Wehner values
passion, performance, trust and most importantly, people. We are confident he will positively
contribute to the development of the region.

| would also like to take this opportunity to thank Paul de Courtois for his contribution during his
tenure at BMW Group Asia. Under his leadership we have successfully appointed new partners in
key markets such as Vietnam, the Philippines and Guam and has further developed the BMW and
MINI brands in the BMW Group Asia markets.”

Page 1 0of 2



BMW Group Asia comprises of 13 markets, including; Singapore, Indonesia, Vietnam, Philippines,
Sri Lanka, Brunei, Bangladesh, Guam, New Caledonia, Tahiti, Cambodia, Laos, and Myanmar.

-Ends-

For media enquiries, please contact:

BMW Group Asia

Corporate Affairs Department
BMWAsiaCorpAffairs@omw.com

Tel: (+65) 6838 9600

Media Website: www.press.omwgroup.com

LinkedIn: https:/mww.linkedin.com/company/bmw-asia

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading premium
manufacturer of automobiles and motorcycles and also provides premium financial and mobility services. The BMW Group
production network comprises 31 production and assembly facilities in 14 countries; the company has a global sales
network in more than 140 countries.

In 2017, the BMW Group sold over 2,463,500 passenger vehicles and more than 164,000 motorcycles worldwide. The
profit before tax in the financial year 2016 was approximately € 9.67 billion on revenues amounting to € 94.16 billion. As
of 31 December 2016, the BMW Group had a workforce of 124,729 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action. The company has
therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility
and a clear commitment to conserving resources as an integral part of its strategy.

www.bmwgroup.com

Facebook: http:/Amww.facebook.com/BMWGroup
Twitter: twi

YouTube: http:/mww.youtube.com/BMWGroupview
Google+: http:/[googleplus.omwgroup.com
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