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8 in 10 drivers in Southeast Asia want to live in a more

environmentally conscious world with more electric vehicles.
Study reveals a preference for environmentally sustainable mobility,
but concerns remain regarding cost and ownership.

SINGAPORE. A new survey conducted by the BMW Group in Singapore, Indonesia, Malaysia and
Thailand has revealed that 78% of drivers in Southeast Asia believe an increase in electric vehicles
(EVs) on the road will contribute to a more desirable and environmentally conscious world. The online
survey, which polled 4,000 drivers from Singapore, Indonesia, Malaysia, and Thailand, with at least
70 per cent holding drivers' licenses, was aimed at further understanding familiarity and preference
toward EVs, attitudes toward the impact of EVs on the environment, and motivators to purchase an
EVs among Southeast Asian drivers.

41% of the respondents expressed interest in purchasing an EV themselves, motivated by the fact
that they reduce carbon emissions. However, cost was a concern with respondents being more
motivated to make the shift if the price of an EV was similar to, or less than, an internal combustion
car (45%).

Respondents also indicated a desire for a longer warranty period of up to 10 years (42%). While EV
adoption is growing at a global level, drivers in the region still need the assurance they are covered
when it comes to maintenance and repair before making the switch.

Southeast Asia drivers are looking to go green.

For 65% of respondents, a key benefit of EVs was the overall reduction in their carbon footprint, tying
back to the overall desire of drivers in Southeast Asia to go greener in their motoring. Other benefits
highlighted were cost savings from using electricity instead of petrol (50%), and a more premium
experience in the driver seat (37%).

“It is encouraging to see that there is a growing appetite for more environmentally friendly vehicle
options and that drivers across the region see the benefits of owning an EV,"” said Lars Nielsen,
Managing Director, BMW Group Asia. "As the results of the survey shows, drivers in Southeast Asia
are ready to go green but seek support in integrating the vehicle into their daily lives, and through the
years, to ensure the car is in peak performance. This is a need that BMW Group Asia is set to deliver
on through our physical service centres.”
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Cost and convenience reign king when convincing drivers to switch to EVs.

69% of Southeast Asia respondents are familiar with battery electric vehicles and how they work.
When it comes to making decisions around car purchases, drivers across the region are focused on the
future. When asked about the most important factor that would drive them to make the switch to an
EV, respondents cited the cost to purchase and maintain their electric vehicle (16%), followed by
access to widely available charging station in public (15%), government incentives (12%), and vehicle
performance (11%).

With maintenance being a key concern amongst prospective buyers, more would be inclined to
purchase new or used electric vehicles if it was maintained well post-purchase. 951% noted that a
physical aftersales service centre for all their maintenance needs is important, and 6% of all
respondents saying it is the most important factor that would ultimately encourage them to purchase
an EV.

“Government support in the form of EV-specific initiatives and grants, coupled with the growing
infrastructure of charging stations in the region makes it a very exciting time for us in the EV space,”
shares Mr. Nielsen. “In Southeast Asia, we're seeing governments commit to increasing EV
infrastructure with Singapore targeting 60,000 charging points and Indonesia targeting 25,000 EV
charging stations by 2030. Thailand has set a target for having up to 12,000 fast charging stations
and EVs account for 50% of all new passenger car registrations by the end of the decade. We're
confident 2022 will be another electrifying year as the infrastructure expands in the region and we
continue to provide our customers with the latest in EV technology that we believe will set us apart.”

While misconceptions exist, safety is not a concern.

While 78% of respondents want to see more EVs on the road, 41% are considering plugging in
themselves. Despite high interest in living in a more environmentally conscious world, misconceptions
still exist among respondents.

For example, while the average real-world range of EVs far exceeds 100km’, the most common belief
held by this set of respondents is that EVs are only able to travel this distance before needing to be
charged (40%).

This was closely followed by the thought that over a period of 10 years, EVs are more expensive to
maintain (34%). The reality is that maintenance costs are much lower for an EV compared to an
internal combustion vehicle as EVs come with fewer moving parts and do not require engine oil, spark
plugs or air filters, for example.

T https://ev-database.org/cheatsheet/range-electric-car
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On a positive note, only 7% of respondents indicated a concern over the safety of the car. The
confidence that respondents have in today's technology is well founded with several systems being
installed in EVs to ensure that they are just as safe as any other vehicle. For example, in the event of
an accident, the battery's current flow is immediately shut off, thereby eliminating any risk of electric
shock to either the occupants or emergency services. In addition, emergency workers are trained to
deal with these new technologies should the need arise.?

-ends-

About BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's leading premium
manufacturer of automobiles and motorcycles and also provides premium financial and mobility services. The BMW
Group production network comprises 31 production and assembly facilities in 15 countries; the company has a global
sales network in more than 140 countries.

In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000 motorcycles worldwide. The
profit before tax in the financial year 2021 was € 16.7 billion on revenues amounting to € 111.2 billion. As of 31
December 2021, the BMW Group had a workforce of 118,909 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action. The company set
the course for the future at an early stage and consistently makes sustainability and efficient resource management
central to its strategic direction, from the supply chain through production to the end of the use phase of all products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/

Media Contacts:

BMW Group Asia

Corporate Affairs Department
BMWAsiaCorpAffairs@bmw.com

Tel: (+65) 6838 9600

Media Website: www.press.bmwgroup.com

LinkedIn: https://www.linkedin.com/company/bmw-asia

2 https://www.bmw.com/en/innovation/electric-car-myths.html
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