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2023 BMW Golf Cup wraps up National Final at Tanah 
Merah Country Club. 
Winners to represent Singapore at World Final in South 
Africa. 
 

Singapore. BMW Asia today announced the winners of the BMW Golf Cup National Final 

2023, held from 2 to 3 November at Tampines Course, Tanah Merah Country Club. The top 

three winners of the tournament day will represent Singapore at the BMW Golf Cup World 

Final at the Fancourt Golf Resort in George, South Africa in March 2024.  

 

“Earlier this year we had an unprecedented number of golfers joining us with more than 

1,000 in attendance at BMW’s World of Golf,” said Lars Nielsen, Managing Director, BMW 

Group Asia. “Seeing so many fans of BMW and golf come together year after year is a 

testament to their unwavering passion and infectious energy! All finalists deserve a pat on 

the back for their sportsmanship and congratulations to the winners. A world of luxury 

synonymous with BMW awaits them and their partners at the Fancourt Golf Resort next 

year, and we are confident that they will make Singapore proud at the World Finals!”  

 

Throughout two days of social and tournament play, the country’s best amateur golfers 

came together to compete for a spot at the World Final. The top winners of each category 

are as follows: 

 

Mens Category I  :  Liew Yew Pin 

Mens Category II  :  Ron Teo 

Ladies Category  :  Luisa Neo 
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The top three winners in each category of the BMW Golf Cup National Final 2023 are: 

 

LIST OF WINNERS 

Mens Category I  Handicap 0 to 12 

1st Liew Yew Pin 38 OCB 

2nd Aaron Teo 38 

3rd Lim Bee Khoon 37 OCB 

 

Mens Category II Handicap 13 to 24 

1st Ron Teo 39 OCB 

2nd Henry Choo 39 

3rd Deng Zhi Qiang 38 

 

Ladies Category  Handicap 1 to 36 

1st Luisa Neo 37 

2nd Diana Seow 36 OCB 

3rd Vicky Chong 36 

 

Exquisite merchandise were exclusively available throughout the two days thanks to our 

partners and sponsors: 

- Hole-In-One: Liberty Insurance 

- Longest Drive: Allianz 

- Circle-In-One: Norqain 

- Nearest To Pin: TaylorMade 

- Nearest To Line: DBS bank  
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- Longest Wood Driving Challenge: Porterline 

- Challenge The Pro: Adidas 

- F&B Partner: House of Cane 

 

Showcased at Tanah Merah Country Club during the National Final were the all-new BMW 

5 Series, and the first-ever BMW i5, the latest models in BMW Group Asia’s overall and EV 

portfolio respectively.  

 

“2023 has been an exceptional year for BMW especially in Singapore, with the launch of 

multiple new models and numerous experiential customer activities. With much more to 

expect next year from new and improved customer touch points to many more exciting new 

models, 2024 is set to be even bigger and better for us,” added Nielsen.  

 

BMW Golf Cup has a history that begins in 1982, with the first World Final taking place in 

1995. The upcoming World Finals will take place in March 2024 in George, South Africa, 

where finalists will get to compete on premier championship golf courses designed by Gary 

Player. 

-End- 
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For media enquiries, please contact:  
 
 
BMW Group Asia  
Corporate Affairs Department  
BMWAsiaCorpAffairs@bmw.com  
Tel: (+65) 6838 9600  
Media Website: www.press.bmwgroup.com  
 
 
The BMW Group 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading premium 
manufacturer of automobiles and motorcycles and also provides premium financial and mobility services. The 
BMW Group production network comprises over 30 production worldwide; the company has a global sales 
network in more than 140 countries. 
 
In 2022, the BMW Group sold over 2.4 million passenger vehicles and more than 202,000 motorcycles 
worldwide. The profit before tax in the financial year 2022 was € 23.5 billion on revenues amounting to 
€ 142.6 billion. As of 31 December 2022, the BMW Group had a workforce of 149,475 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. The 
company set the course for the future at an early stage and consistently makes sustainability and efficient 
resource management central to its strategic direction, from the supply chain through production to the end of the 
use phase of all products. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmw-group 
 


