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BMW Group Asia achieves record-breaking sales 
results in 2023. 
Significant milestones for key markets in the region. 
 

Singapore. The BMW Group Asia office based in Singapore recorded its highest ever 

sales volume across the region with multiple records for individual markets. The 2023 

year-on-year growth figures (regional) are as follows: 

 BMW: +18% 

 BMW luxury class: +21% 

 BMW M: +85% 

 BMW BEV: +257% 

 MINI BEV: +174% 

 

“The demand for BMW and MINI in Southeast Asia is growing at a fast pace, and we are 

delighted to see such amazing numbers in 2023,” said Lars Nielsen, Managing Director, 

BMW Group Asia. “With Vietnam and Indonesia achieving 50% and 38% growth in BMW 

sales year-on-year respectively, we are confident that we will continue to expand our 

growing footprint in the region.” 

 

Locally, the 2023 Land Transport Authority (LTA) figures show that BMW was: 

 The second bestselling premium brand with an increase of 2.1% segment share 

year-on-year to 31.5%. 

 The third bestselling electric vehicle (EV) brand with EVs making up 23% of total 

BMW sales. 

 The third bestselling brand overall. 

 

“Singapore is an important market for us and serves two key purposes. One, it is a 

lighthouse for the region, guiding the importer markets under our charge. Second, it is a 
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regional home to various corporate functions including, Financial Services, IT and 

Treasury. Our strong performance in 2023 coupled with Singapore’s crucial role in our 

business strategy give us the edge in today’s ever-changing landscape,” added Nielsen.     

 

The company kicked off 2024 with four new launches (BMW iX1, BMW X1 M35i xDrive, 

BMW X2, BMW i5 M60 xDrive) in January at the Singapore Motorshow and will continue 

to introduce more BMW i and BMW M models as part of its ongoing product offensive 

throughout the rest of the year. 

 

Established in 1985, BMW Group Asia is the regional hub overseeing the East Asia region 

comprising 14 markets including: Bangladesh, Brunei, Cambodia, Guam, Indonesia, Laos, 

Myanmar, Nepal, New Caledonia, Philippines, Singapore, Sri Lanka, Tahiti, and Vietnam. 

 

-End- 

 
For media enquiries, please contact:  
 
 
BMW Group Asia  
Corporate Affairs Department  
BMWAsiaCorpAffairs@bmw.com  
Tel: (+65) 6838 9600 
Media Website: www.press.bmwgroup.com 
 
 
The BMW Group 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading 
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility 
services. The BMW Group production network comprises over 30 production sites worldwide; the company 
has a global sales network in more than 140 countries. 
 
In 2022, the BMW Group sold nearly 2.4 million passenger vehicles and more than 202,000 motorcycles 
worldwide. The profit before tax in the financial year 2022 was € 23.5 billion on revenues amounting to 
€ 142.6 billion. As of 31 December 2022, the BMW Group had a workforce of 149,475 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. The 
company set the course for the future at an early stage and consistently makes sustainability and efficient 
resource management central to its strategic direction, from the supply chain through production to the end of 
the use phase of all products. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
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YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmw-group/ 


