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Singapore's top amateur golfers earn coveted spots
at BMW Golf Cup World Final 2025 in South Africa.
Tan Lee Hong, Lee Kim Leng and Wang Mei Zhen to
represent Singapore.

BMW COLF CUP
NATIONAL FINAL 2025

Singapore. BMW Asia today announced the top three winners from the BMW Golf Cup
National Final 2025, held at Tanah Merah Country Club's Tampines Course from 12 to 15
August 2025. Tan Lee Hong, Lee Kim Leng and Wang Mei Zhen, will represent Singapore
at the BMW Golf Cup World Final at the Fancourt Golf Resort in South Africa in March 2026.

CONFIDENTIAL



GROUP a? =D
ASIA @

“The BMW Golf Cup National Final in Singapore is the pinnacle event of our annual golf
season, and 2025 was bigger than ever,” said Lars Nielsen, Managing Director, BMW

Group Asia. "Due to overwhelming popularity last year, we extended this year's event from

three days to four, giving media, corporate partners and customers more time on the green.

"Of the 40,000 registered golfers in Singapore, 5% of this population has already
participated in BMW golfing events organised this year by BMW Asia or our dealer partners,
Performance Motors Limited and Eurokars Auto,” added Nielsen. “Golf is one of the top
three interests of our customers, making this event a perfect fit for their passions and a
great way for us to connect with them while having some fun. We are committed to

fostering this community in Singapore in the coming years for existing and new players."

BMW Golf Cup National Final 2025 Tournament Day.

A total of nine players were recognised for their performance in the following categories:

Men's Category | ‘ Handicap O to 12

1#Tan Lee Hong 39

2" Nicholas Goh 38

3 Henry Choo 37

Men's Category Il ‘ Handicap 13 to 24
1t Lee Kim Leng 38

2" Lim Hock Eng 37 0CB’

3 Gan Keng Loon 37

Ladies Category ‘ Handicap 1 to 36
1st Wang Mei Zhen 38

2" Um Nina Sung 36 OCB"

3 Jenny Ong 36

“In golf, OCB stands for On Countback. It is a method used to determine the winner when two or more players
have the same score in a competition.
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“Once again, we witnessed an extremely high level of sportsmanship and exceptional
performances on the green this year. | am confident that Mr. Tan, Mr. Lee and Ms. Wang
will do us proud while competing with the best of the best on the biggest stage of their lives

in South Africa. This tournament is proof that BMW continues to create once-in-a-lifetime

experiences like no other automotive brand,” concluded Nielsen.

On-course engagements.

Throughout the day, participants enjoyed
massages by members of the Singapore
Association of the Visually Handicapped,
limited-edition merchandise, food kiosks (e.g.,

ice cream from Birds of Paradise), and a

selection of cocktails and mocktails courtesy of
William Grant & Sons, Official Liquor Partner. They also had the chance to win exciting

Hole-in-One and Accuracy Challenge prizes courtesy of the following partners:

HOLE 4 Hole-in-One BMW iX by Allianz
Precision Drive .

HOLE 5 Challenge Approach S50 by Garmin

HOLE 6 Hole-in-One ZM 2 watch by Leica

Longest Drive

HOLE 10 Performance Wear Collection by FootJoy
Challenge

HOLE 14 Hole-in-One BMW i4 by DBS

HOLE 16 Hole-in-One Luxury Furnishing worth $50,000 by W Atelier
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Night Golf.

During dinner, participants were treated to a
round of night golf to test their strategy,
precision and power. A striking display of

neon LED light sticks set the stage for a

visually captivating tee off zone.

[lluminated targets lit up the green at 50m, 75m and 100m - each carrying different point

values. Participants took their best shots, driving golf balls into the glowing hoops for a

chance to score big.

BMW Golf Cup.

BMW Golf Cup has a history that begins in
1982, with the first World Final taking place in
1995. Itis currently the largest international
amateur tournament series that has hosted

more than 800 qualifying tournaments and

over 100,000 participating players in more
than 40 countries. Amateur golfers from each participating country get together yearly to
compete in their National Final for a chance at the BMW Golf Cup World Final on world-
class courses, with curated experiences, and special appearances by major world

champions.

-End-
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For media enquiries, please contact:

BMW Group Asia

Corporate Affairs Department
BMWAsiaCorpAffairs@bmw.com

Tel: (+65) 6838 9600

Media Website: www.press.bmwgroup.com

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's leading premium
manufacturer of automobiles and motorcycles and also provides premium financial services. The BMW Group
production network comprises over 30 production sites worldwide; the company has a global sales network in
more than 140 countries.

In 2024, the BMW Group sold over 2.45 million passenger vehicles and more than 270,000 motorcycles
worldwide. The profit before tax in the financial year 2024 was € 11.0 billion on revenues amounting to € 142.4
billion. As of 31 December 2024, the BMW Group had a workforce of 159,104 employees.

The economic success of the BMW Group has always been based on long-term thinking and responsible action.
Sustainability is a key element of the BMW Group’s corporate strategy and covers all products from the supply
chain and production to the end of their useful life.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup/
LinkedIn: https://www.linkedin.com/company/bmw-group/
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