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Singapore’s Wang Mei Zhen named Ladies Champion 

at BMW Golf Cup World Final 2025. 
Wang is first Singaporean to win an individual award at the 

world’s largest international amateur golf tournament. 
 

 
 
Singapore. From 23 to 28 March 2026, 96 BMW customers from 33 markets worldwide 

gathered to compete at the BMW Golf Cup World Final, the world’s largest international 

amateur golf tournament. Representing Singapore in the Ladies Category, Ms. Wang Mei 

Zhen clinched first place with 107 net points. 

 

“Congratulations to Ms. Wang on her historic achievement as the first Singaporean to win 

an individual award at the BMW Golf Cup World Final,” said Rene Gerhard, Managing 

Director, BMW Group Asia. “Her outstanding performance is an inspiration to golfers and a 

proud moment for the BMW community across our region. I would also like to commend all 
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our finalists for the camaraderie and sportsmanship they demonstrated throughout the 

tournament.” 

 

Held at the Fancourt Golf Resort in South 

Africa, BMW Asia was represented by 10 

finalists from Indonesia, Singapore, Vietnam 

and the Philippines. Throughout the six-day 

event, participants enjoyed once-on-a-lifetime 

golfing experiences and immersive cultural 

celebrations.  

 

The tournament consisted of three rounds in 

three individual categories and a team 

category:  

 

National Team Category Total points accumulated by the team across all categories 

Men Category 1 HCP up to 12 

Men Category 2 HCP 13-28 

Ladies Category HCP up to 28 

 

“At BMW, being a customer means joining a 

vibrant community united by shared passions. 

Golf is a wonderful way for many of our 

customers to connect, and we are excited to 

continue fostering these memorable 

experiences in the years to come,” added 

Gerhard. 

 

 

 

 

EAGLES FOR EDUCATION: World finalists support UNICEF with 102 eagles. 

With its EAGLES FOR EDUCATION initiative, the BMW Group once again supported the 

United Nations children’s charity UNICEF at the World Final. For each net eagle, 1,000 

euros are being donated to the BMW Group’s collaboration with UNICEF, called “BRIDGE. 

Educating young people for tomorrow, today.  

 

Over the three rounds of the tournament, the world finalists scored 102 net eagles. The 

focus of the collaboration is to bridge learning gaps within society and create learning and 

education opportunities in science, technology, engineering and mathematics (STEM).  

Countries where the BMW Group and UNICEF are working together includes South Africa, 

Brazil, India, Mexico and Thailand, all countries where BMW Group has a presence.  
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Do you love playing golf? Register today 

(https://cloud.email.bmwasia.com/golfinterest2026) to join us for our next golfing 

adventure! 

 

About BMW Golf Cup. 

BMW Golf Cup has a history that begins in 

1982, with the first World Final taking place in 

1995. It is currently the largest international 

amateur tournament series that has hosted 

more than 800 qualifying tournaments and 

over 100,000 participating players in more 

than 40 countries. Amateur golfers from each 

participating country get together yearly to 

compete in their National Final for a chance at 

the BMW Golf Cup World Final on world-class courses, with curated experiences, and 

special appearances by major world champions. 

 

For more information on the BMW Golf Cup, please visit:  

https://www.bmw.com.sg/en/more-bmw/offers-and-services/world-of-golf.html 

 

-End- 

 
For media enquiries, please contact:  

 

 

BMW Group Asia  

Corporate Affairs Department  

BMWAsiaCorpAffairs@bmw.com  

Tel: (+65) 6838 9600 

Media Website: www.press.bmwgroup.com 

 

 

The BMW Group 

With its four brands, BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading premium 

manufacturer of automobiles and motorcycles and also provides premium financial services. The BMW Group production 

network comprises over 30 production sites worldwide; the company has a global sales network in more than 140 

countries. 

 

In 2025, the BMW Group sold 2.46 million passenger vehicles and more than 202,500 motorcycles worldwide. The profit 

before tax in the financial year 2025 was € 10.2 billion on revenues amounting to € 133,5 billion. As of 31 December 

2025, the BMW Group had a workforce of 154,540 employees. 

 

The economic success of the BMW Group has always been based on long-term thinking and responsible action. 

Sustainability is a key element of the BMW Group’s corporate strategy and covers all products – from the supply chain 

through production to the end of their useful life.  
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www.bmwgroup.com  

LinkedIn: http://www.linkedin.com/company/bmw-group/ 

YouTube: https://www.youtube.com/bmwgroup  

Instagram: https://www.instagram.com/bmwgroup 

Facebook: https://www.facebook.com/bmwgroup 
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