[image: image1.wmf]
BMW
Corporate Communications


BMW
Corporate Communications

[image: image2.wmf]
Table of contents

BMW Championship

Press Information 18 January 2005

· BMW Championship: Tradition…Top Players…New Title

· Global golf

· BMW Golf Tournaments – Overview 2005

· The BMW sports engagement 

· BMW Group Corporate Statements - Corporate Portrait

· BMW Group UK Factsheet 

· The European Tour - Portrait

· Wentworth Club
· Media Contact/Photo requests

Bayerische

Motoren Werke

Aktiengesellschaft

Postal address

BMW AG

80788 Munich

Telephone

+49 89 382 51584

Internet
www.bmwgroup.com

Press Information 

18 January 2005

BMW Championship: Tradition, Top Players, New Title
BMW becomes New Partner of the most renowned golf tournament on The European Tour
Munich/Wentworth. The corporate automotive brand BMW and The European Tour are delighted to announce their new partnership in the BMW Championship – the PGA Championship – to be staged on the West Course at Wentworth Club, Surrey, England, from May 26-29, 2005.

This highly significant development for European golf means that BMW will be partner of an unprecedented four tournaments on The European Tour International Schedule, namely the BMW Championship, the BMW Asian Open (April 28-May 1), the BMW Russian Open (August 11-14) and the BMW International Open (August 25-28) in addition to becoming Official Car to The European Tour.

The new agreement between BMW and The European Tour to develop what is regarded as the flagship tournament on The European Tour International Schedule runs for four years between 2005 and 2008. With a record €4,000,000 prize fund and a first prize of €666,660 in 2005, the BMW Championship is the most highly prized event in Europe after the Open Golf Championship. All four days of the BMW Championship will receive global television coverage which will include the BBC and The Golf Channel.

“Wentworth is symbolic of great tradition and countless important competitions. Availing of its experience as a promoter of international golf sports events such as the BMW International Open and BMW Asian Open, BMW will ensure the successful future of the tournament”, states the Championship President and Managing Director BMW Great Britain Jim O`Donnell. 

George O`Grady, Executive Director of The European Tour, said: “Everyone familiar with BMW`s superb expertise and special organisational skills will 

understand why this is a landmark day for The European Tour. BMW has been an important partner with the Tour since the BMW International Open was launched in 1989 and we are now delighted that their fourth event on The European Tour International Schedule is our flagship tournament. We thank all at BMW for their commitment to golf, and specifically to The European Tour, and we also greatly value BMW`s commitment as the new Official Car to The European Tour.”  

Torsten Müller-Ötvös, Director BMW Central Marketing and Brand Management, said: “By its exclusiveness, its aesthetics and fascination, golf,  as a sport, and especially the new BMW Championship, fits  perfectly in line with the brand BMW. With such a prestigious tournament as the PGA Championship, we are significantly increasing our commitment within the international world of golf. We look forward to enhancing our already strong partnership with The European Tour by progressing the BMW Championship with which we have acquired the history and tradition of the PGA Championship.” 

Scott Drummond became, in 2004, the 50th winner of what will now be known as the BMW Championship, following in the footsteps of a roll call of great champions including Peter Alliss, Bernard Gallacher, Tony Jacklin, Peter Oosterhuis, Arnold Palmer, Neil Coles, Nick Faldo, Seve Ballesteros, Bernhard Langer, Ian Woosnam, José Maria Olazábal and Colin Montgomerie. Drummond will defend his title against many of the leading players in the world when the BMW Championship is played on the West Course at Wentworth Club for the 25th time from May 26-29.

In the case of further queries please contact: 

BMW Group
The European Tour

Nicole Stempinsky



Mitchell Platts

Public Relations, Sports Communication

Director of Corporate Affairs &

Tel.: +49 89-382 51584



Public Relations

Fax: +49 89-382 26972



Tel. +44 1344 840441
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Head of Public Relations
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Global golf 

BMW and its international commitment to golf   

BMW Championship
The BMW Championship is widely regarded as the flagship event on The European Tour. The Championship was established back in 1955 when Ken Bousfield was inaugurated as the first champion at Pannal and its subsequent list of champions reads like a Who’s Who in the game of golf.

Peter Alliss and Harry Bradshaw also won the championship back in the 1950s and since then Brian Huggett, Bernard Gallacher, Tony Jacklin, Arnold Palmer, Neil Coles, Nick Faldo, José Maria Olázabal, Severiano Ballesteros, Bernhard Langer, Ian Woosnam, and Colin Montgomerie have all won the title at one time or another.

This year’s championship is to be played over the West Course at The Wentworth Club from May 26th to 29th and has a prize purse worth 4 million euro, making The BMW Championship the second richest tournament on The European Tour behind the Open Golf Championship.

The defending champion is Scotland’s Scott Drummond who last year closed with a flawless 64 to finish two shots ahead of Argentina’s Angel Cabrera on 19 under par 269.   

BMW Asian Open

BMW became title partner of the BMW Asian Open back in 2002 when Sweden’s Jarmo Sandelin overcame a world class field at the Westin Resort in Taiwan.

Ireland’s Padraig Harrington succeeded the Swede as BMW Asian Open champion in 2003 and last year at the Tomson Shanghai Golf Club in China, Spain’s Miguel Angel Jiménez claimed his third title of the 2004 season when he finished three shots ahead of England’s Simon Dyson. 

This year’s BMW Asian Open returns to Tomson Shanghai Golf Club on May 13th to 16th. The event offers a prize purse of $1,500,000 which makes it the most lucrative European Tour event staged in Asia.

BMW International Open

The BMW International Open was established back in 1989 and has since developed into one of the premiere events on the European Tour.

Ireland’s David Feherty won the inaugural title at Golfplatz in Munich and since then golfers of the calibre of Paul Azinger, Sandy Lyle, Mark McNulty, Colin Montgomerie, Thomas Björn, John Daly and Lee Westwood have all seen their names added to the trophy. Last year Miguel Ángel Jiménez achieved a BMW double when he captured the title at Golfclub München Nord-Eichenried, to add to his BMW Asian Open title. He did so with a 21 under par total of 267 and a two shot victory over France’s Thomas Levet. The tournament attracted more than 61,000 spectators.

This year’s BMW International Open is to be staged at Golfclub München Nord-Eichenried on August  26th to 29th.

BMW Golf Cup International

The BMW name is well-known in amateur circles through its hugely successful sponsorship of the prestigious BMW Golf Cup International.

The event was inaugurated back in 1987 and has since developed into one of the biggest events on the international amateur calendar. Last year more than 100,000 golfers took part in qualifying events in almost 40 different countries with the winners battling through to an international Grand Final staged in Australia in November.

The winners of the 2004 event were Japan’s Masanobu Kimura (Men’s Category A), Singapore’s Chang Hung Fu (Men’s Category B) and Canada’s Bia Cho (Ladies). Canada won the team prize for the second successive year.  

BMW Russian Open

This year BMW will continue its support of the BMW Russian Open for a seventh consecutive year. The tournament started out as a Challenge Tour event but in 2003 was added to the main European Tour schedule. Last year England’s Gary Emerson won for the first time in 10 seasons on the Tour when he finished two shots ahead of Austria’s Marcus Brier.

This year’s BMW Russian Open is to be staged at Le Meridien Moscow Country Club on August 11th to 14th.

Dubai Desert Classic

BMW is a supporting partner at the Dubai Desert Classic which each year attracts some of the finest golfers in the world.

The event counts Mark James, Severiano Ballesteros, Ernie Els, Fred Couples, Colin Montgomerie, José Maria Olázabal, David Howell and Thomas Björn among its previous winners and last year it was the turn of America’s Mark O’Meara who overcame a strong field that included World No.1 Tiger Woods to claim the first prize with a one shot victory over Ireland’s Paul McGinley.

This year’s event takes place on March 4th to 7th at the Emirates Golf Club.

Heineken Classic

BMW has been a supporting partner of the Heineken Classic since it moved to its current home at the Royal Melbourne Golf Club back in 2002. South Africa’s Ernie Els claimed the title on that occasion and he won it again 12 months later before claiming the title for a third year in a row last February when he produced 20 under par score to pip Adam Scott by a single shot. The 2005 Heineken Classic is staged at Royal Melbourne Golf Club on February 12th to 15th.

Barclays Scottish Open

BMW was appointed as the Official Car of the Barclays Scottish Open for the first time in 2004 and will continue in this role in 2005 when the event is staged at Loch Lomond on July 8th to 11th. The event was won last year by France’s Thomas Levet who closed with an eight under par 63 to clinch a dramatic one shot victory over New Zealand’s Michael Campbell. Other former winners include Thomas Björn, Tom Lehman, Lee Westwood, Colin Montgomerie, Retief Goosen and Ernie Els.

BMW Italian Ladies Open

BMW moved into the realm of women’s professional golf for the first time when it became the title partner of the 2004 BMW Italian Ladies Open at Parco di Roma Golf Club. The event was won by Spain’s Ana B. Sanchez who picked up the 41,000 euro first place cheque when she finished one shot ahead of Germany’s Martina Eberl on seven under par 281. The 2005 BMW Italian Ladies Open is to be held at Sheraton Parco dei Medici in Rome on June 2nd to 5th. 
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BMW Golf Tournaments – Overview 2005

	Date
	Event
	Venue
	Prize Money
	Winner 2004

	03.02. – 06.02.2005


	Heineken Classic
	Royal Melbourne, GC, Victoria, Australia
	AUD$ 2,000,000
	Ernie Els (RSA)

	03.03 – 06.03.2005
	Dubai Desert Classic
	Emirates GC, Dubai
	USD$ 2,200,000
	Mark O’Meara (USA)

	28.04. – 01.05.2005
	BMW Asian Open
	Tomson Shanghai Pudong GC, Shanghai, China
	USD$ 1,500,000
	Miguel Angel Jiménez (ESP)

	26.05. –29.05.2005
	BMW Championship
	Wentworth Club, Surrey, England
	€ 

4,000,000 
	Scott Drummond (SCO)

	02.06 – 05.06.2005
	BMW Ladies Italian Open
	Rome, Italy
	€ 

300,000
	Ana B. Sanchez (ESP)

	07.07. – 10.07.2005
	The Barclays Scottish Open
	Loch Lomond, Glasgow, Scotland
	£ 

2,200,000 (2004)
	Thomas Levet (FRA)

	11.08. – 14.08.2005
	BMW Russian Open
	Le Meridien Moscow Country Club, Moscow, Russia
	USD$ 500,000
	Gary Emerson (ENG)

	25.08. – 28.08.2005
	BMW International Open
	Golfclub München Nord-Eichenried, Munich, Germany
	€ 

1,800,000 (2004)
	Miguel Angel Jiménez

(ESP)

	11/2005

(qualification continuously throughout the year)
	BMW Golf Cup International – World Final
	tbd
	      – 
	Men A: Masanobu Kimura (JP)

Men B: Chang Hung Fu (SG)

Women: Bia Cho (CA)
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The BMW sports engagement

Motor sport and Formula 1 

Innovative technology for sporty competitions and record bids have been a matter of course for BMW since the company’s formative years. BMW has achieved motor sport successes with motorbikes, touring cars, sports cars and in Formula 1 racing. 

Above all Formula 1 racing underlines the technological and sporting core competence of the BMW brand. The in-house construction of the engine forms the basis for the reciprocal technology transfer between Formula 1 and the series. Nelson Piquet’s world championship title in 1983, just one year following BMW’s entry into the top motor sport class, is an impressive reference demonstrating BMW’s engine competence. 

When BMW once again entered the field of Formula 1 racing in 2000, after a 12-year absence, the company was able to open a new chapter in its motor sport history with its Formula 1 partner WilliamsF1. The BMW WilliamsF1 Team finished third in the world constructor’s championship at first attempt – the most successful debut of an engine manufacturer for 33 years. The first Grand Prix victories followed in 2001, and in 2002 and 2003, the team came second in the constructor’s championship. In 2004, the team finished the season fourth. 

Golf – BMW International Open, BMW Asian Open and BMW Championship

Since 1985 BMW is promoting amateur and professional golf tournaments taking into account the growing significance of golf for its target groups. The BMW International Open in Munich, has established itself as a golf tournament for the world’s elite golfers and is one of the most significant golf tournaments of The European Tour. August 2004 saw the world’s best professional golfers of that year, gathered for the 16th annual BMW International Open. 

In 2001, BMW also extended its involvement in golf to the continent of Asia. From 13 until 16 May 2004, the Munich-based company staged the BMW Asian Open golf tournament in Shanghai, China, with the highest prize money of 

approx. 1.5 million US-Dollars. This year, the venue for the tournament will be Shanghai again.

Following the BMW International Open and the BMW Asian Open, the corporate automotive brand will organise the BMW Championship, the highest class tournament of The European Tour. 

BMW is the new partner in what is presumably the most traditional event at the Wentworth Club in Surrey, England. For the first time, this classic will be hosted under its new title “BMW Championship” from May 26-29, 2005.

In addition to its commitment to professional golf, BMW also stages the world’s largest series of tournaments for amateurs. During the BMW Golf Cup International 2004, more than 100,000 ambitious golf amateurs in nearly 1,000 preliminary tournaments tried to qualify for the subsequent world final in Sydney, Australia. 
Sailing – America’s Cup and BMW ORACLE Racing

Since 2002 high performance sailing forms the third pillar of BMW’s sport marketing strategy running in parallel with Formula 1 racing and golf. Initially, BMW marked its commitment to sailing by immediately facing the greatest challenge in sailing the America’s Cup with a team known as ORACLE BMW Racing. 

It was an astonishingly successful debut: during the Louis Vuitton Cup 2002 in New Zealand, the preliminary qualifying competition for the 2003 America’s Cup, the team beat seven top class competitors and thus managed to qualify for the final series in which ORACLE BMW Racing lost against the subsequent America’s Cup Champion Alinghi after an exciting series of races. 

As official partner of the Louis Vuitton Act, BMW also provided the “Official Car” and by entering the America’s Cup, BMW has continued to pursue its strategy of supporting premium sporting events. The most well renowned sailing event in the world is the ideal platform to present the brand in a demanding competitive, sporting and technological sport. 

The America’s Cup, known as the ”Formula 1 of sailing”, incorporates tactical masterly performances, teamwork and high technology – coupled with the aesthetics and elegance of sailing, attributes, which are in harmony with the philosophy of the BMW brand. The direct consequence of BMW`s strengthened 

role within the present America`s Cup campaign was the renaming of the team to BMW ORACLE Racing in May 2004. 

At present, the team is preparing for the 32nd America’s Cup in Valencia 2007. In addition to its financial involvement during the America’s Cup, BMW was also responsible for marketing team BMW ORACLE Racing. Since May 2004, BMW increasingly contributes technological know-how in order to optimise racing yachts. BMW has become the new partner and “Official Car“ of the top-class racing series for sailing professionals; the Swedish Match Tour 2004/2005. BMW is also strengthening its involvement in Germany: as the “Official Car” and additionally in 2004 and 2005 as “presenting partner” of the Kiel Week, the largest sailing event in the world.
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BMW Group 

Corporate Statements

Corporate Portrait
History

The BMW Group was founded in Munich in 1916 as "Bayerische Flugzeugwerke AG” (Bavarian Aircraft Works). In 1917, this became "Bayerische Motoren Werke G.m.b.H.”, which was made into a public company ("AG") in 1918.

The company concentrated initially on the development and production of aero-engines and, from 1923, of motorcycles. BMW traces its existence as a successful automobile manufacturer back to 1928, when it acquired the Eisenach vehicle factory.

Key corporate figures

Today, with revenues of 41.5 billion euro, annual sales of 1.2 million automobiles (thereof 184,000 MINIs) and 92,000 BMW motorcycles and with more than 106,000 associates, the BMW Group is one of the world's ten largest automobile manufacturers.*

Brands

The BMW Group covers the BMW, MINI and Rolls-Royce brands. The BMW Group is the only automobile company worldwide to operate with all its brands exclusively in the premium segments of the automobile market, from the small car to the absolute top segment. The BMW Group's vehicles provide outstanding product substance in terms of aesthetic design, dynamic performance, cutting-edge technology and quality, underlining the company's leadership in technology and innovation.

Production and assembly plants

As an international corporation, the BMW Group currently has 21 production and assembly plants in 12 countries:

· The production network covers six plants for BMW automobiles in Germany, the USA and South Africa and one plant for BMW motorcycles in Germany. In China, a production and sales joint venture with Brilliance China Automotive Holdings went into operation in 2003. In Great Britain, the BMW Group possess a location for MINI vehicles in Oxford and a new head office and manufacturing plant for Rolls-Royce automobiles in Goodwood.

· Furthermore the BMW Group operates four production sites for components and three engine plants in Germany, Austria and Great Britain. A fourth engine plant, TRITEC Motors Ltda., is operated as a joint venture with DaimlerChrysler in Brazil. 

· In addition, the BMW Group will put the new BMW plant in Leipzig/Halle (Germany) into operation in spring 2005. 

· In terms of assembly, the company has five assembly plants for BMW automobiles in Thailand, Egypt, Indonesia, Malaysia and Russia. These are mainly operated in cooperation with external partners.

Sales network 

Within the framework of its sales strategy, the BMW Group has, since the 1970s, been consistently pursuing its objective of having its own sales subsidiaries in all the major markets around the world.
Thus in 1981, BMW was the first European manufacturer to establish a sales subsidiary in Japan. Today, the sales network consists of 34 group-owned sales companies and 3,000 dealerships. Smaller markets are served via importers. This means that the BMW Group is represented in over 150 countries on all five continents.

Development network 

The BMW Group employs a total of around 8,600 people in its Research and Innovation Centre (FIZ) in Munich and in further R&D centres in Japan and the United States.

BMW share

The BMW ordinary share has been listed since 1926. In 1999 BMW Group introduced the 1 Euro par value share. Concurrently BMW moved to the collective custody account procedure. Physical share certificates are no longer available. As of 31 December 2004, the subscribed capital of BMW AG amounted to EUR 674 million and comprised 622,227,918 ordinary shares and 52,196,162 preferred shares. 

Motorsport

Ever since it was founded, the company has put its capabilities to the test in the motorsport arena, proving its success through many records it has set and championships it has won.

Even the first BMW aero-engine, in a refined version, set a world record in 1919 by propelling the aircraft to a height of 9,760 metres (32,000 ft).

In 1937, a BMW motorcycle travelling at 279.5 km/h (173.7 mph) set a new speed record on two wheels that remained unbroken for over 14 years. 

At the Mille Miglia in 1940, BMW became the overall winner in all classes with the legendary BMW 328.

Between 1973 and 1979, BMW won the European touring car championship six times, and the Formula 1 World Championship in 1983.

The sporting success of the BMW brand is still continuing today: in 1999, BMW was victorious at the 24 Hours of Le Mans. BMW also returned successfully to Formula 1 in the year 2000 – with the BMW WilliamsF1 Team.

In the 2004 touring car season, BMW won the Manufacturers’ and Drives’ title in the FIA European Touring Car Championship (ETCC), took a one-two victory in the 24 Hour Race at the Nürburgring and a class victory at the 24 Hours of Spa.

Socio-political responsibility

The BMW Group faces up to its general social responsibilities as an automobile manufacturer and employer. At all its locations throughout the world, the company takes responsibility for dealing with the environment, politics and society, and for safeguarding the interests of its customers, associates and shareholders.

It is therefore also no coincidence that the BMW Group is regularly amongst the top companies in the renowned Dow Jones Sustainability Group Index, which represents the world's leading ten percent of companies who focus on sustainability.

Alternative drives

The BMW Group is also pioneering and heading the development of alternative drive concepts. With the world's first fleet of vehicles with hydrogen-powered combustion engines, consisting of 15 BMW 750hL, the company proved the feasibility of this concept worldwide. As part of its CleanEnergy Project, the BMW Group is committed to the concept of the hydrogen society and to the creation of the framework conditions required for it.

Human resources policy 

The BMW Group sees its associates as its most important guarantee for worldwide corporate success, rather than just as a cost factor. The Group is therefore committed to an associate-oriented, sustainable human resources policy as an integral component of its corporate philosophy. This includes a traditionally close, constructive relationship with employee representatives and 

also, for example, over 300 different working hour arrangements which help to make individual work times increasingly flexible.
* Retail and workforce: business year 2004; revenues: business year 2003
For further information please contact:

BMW Group

Eckhard Wannieck, Finanzkommunikation
Telefon: (+ 49 89) 382-24118, Fax: (+ 49 89) 382-24418

Internet: www.press.bmwgroup.com
E-Mail: presse@bmwgroup.com
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BMW Group UK Factsheet 
BMW Investment in UK 

c.£700 million since 2000

BMW Group jobs in UK

BMW Group employs over 8,000 people in the UK motor industry (3 main production plants – Oxford, Hams Hall, Rolls-Royce Motor Cars, a component supplier – BMW Group Plant Swindon, sales and marketing, financial services) plus an additional c.11,000 in its 156-strong UK dealer network. 1,250 new permanent jobs created since 2000.

BMW (GB) Ltd turnover / sales in the UK

BMW GB turnover in 2004 was £3.132 billion. UK Sales in 2004: BMW 102,200, MINI 43,660.  UK is the third largest sales market for BMW worldwide and the only country where BMW Group’s three brands are represented. 

BMW Group Plant Oxford:

· Only place in world where MINI is built

· £280 million investment

· 4,500 jobs at plant

· 900 new permanent jobs created in first two years of MINI production

· 174,000 MINIs produced in 2003 – approximately 600 per day, production runs seven days per week, 3 shifts

· 500,000th MINI produced in August 2004

· c. 122,000 MINIs exported from UK in 2003 = c.70% of all MINIs produced

· MINI now on sale in over 70 countries

· Fifth largest car producer in UK in 2003
BMW Plant Hams Hall:

· £400 million engine plant

· 620 jobs

· Centre for all 4 cylinder petrol engine production for BMW Group worldwide

· All Hams Hall production is exported from UK

· 124,000 engines produced in 2003  - plant capacity c.400,000 engines

· Supplier of engines for BMW 1 Series

Rolls-Royce Motor Cars Limited, Goodwood:

· £60 million investment

· 350 jobs

· Only place in world where Rolls-Royce motor cars are built

· 1,000 motor cars to be produced p.a.

BMW Group Plant Swindon:

· Produces steel pressings for MINI and 3rd party customers and will become main supplier of pressings to MINI

· 3-year £40 million investment announced in 2004

· 1,500 jobs reducing to 1,100 during 2005

· Part of the BMW Group production network since 2000. Plant has been in operation since the 1950’s


In the case of further queries please contact: 

BMW GB


Chris Willows






Corporate Communications Director




Tel.: +44 1344 480109



Fax: +44 1344 480 306





e-mail: chris.willows@bmw.co.uk
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The European Tour

Munich/Wentworth. The PGA European Tour, a company limited by guarantee, operates a broad range of business initiatives essential to its primary mission of administering professional tournament golf. It is a unique business which generates profits for the benefit of the Members – the tournament players – who receive their dividends by way of competing and winning prize money.

The European Tour International Schedule is a vigorous, thriving global brand; the European Challenge Tour focuses on the future; and the European Seniors Tour provides a new start for champions celebrating their 50th birthday.

George O’Grady, the Executive Director of The European Tour, heads the administration staff of 108 based at headquarters in Wentworth, Surrey, with a Board of Directors comprising of 12 elected past and present Tour Members and a Tournament Committee of 14 players. 

The present Board is: Neil Coles MBE (Chairman), Angel Gallardo (Vice-Chairman), 

Roger Chapman, Paul Eales, Tommy Horton MBE, David Jones, Robert Lee, 

John O’Leary, David Russell, Ove Sellberg, Jamie Spence and Jean Van de Velde.

The present Tournament Committee comprises: Jamie Spence (Chairman), Jean Van de Velde (Vice Chairman), Thomas Björn, Roger Chapman, Darren Clarke, Andrew Coltart, Joakim Haeggman, Miguel Angel Jiménez, Bernhard Langer, Robert Lee, Paul McGinley, Colin Montgomerie OBE, Mark Roe and Henrik Stenson.

The growth and development of The European Tour is well documented. In 2004 The European Tour International Schedule consisted of  45 tournaments in 23 countries with prize money of €106,010.64 (£73,308,983) compared to a total prize fund of £250,000 when the Tour was born in 1972. The European Challenge Tour and the European Seniors Tour had prize funds of €4,370,779 (£3,021,874) and €6,573,874 (£4,545,053) respectively in 2004. 

The European Challenge Tour consisted of 29 tournaments in 21 countries and the European Seniors Tour 23 tournaments in 14 countries.

The funds drawn from sponsors and suppliers, television and ticket sales, hospitality and governments, support a thriving international community in which The European Tour actively promotes the game at all levels.

For further information please contact: 

The European Tour

Mitchell Platts

Director of Corporate Affairs &

Public Relations

Tel. +44 1344 840441
E-mail: mplatts@europeantour.com
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Wentworth Club
Munich/Wentworth. Founded in 1924, Wentworth Club is considered Europe’s finest golf and country club.  The facilities include a nine hole and three 18 hole golf courses, Tennis and Health Club with Spa, 15 tennis courts, a combination of grass, acrylic and synthetic grass surfaces; indoor and outdoor heated swimming pools and the Clubhouse, which was extensively redeveloped in 1993.

The golf courses are built on land which Chertsey Abbey endowed to a small nunnery soon after the Norman conquest.  Later, yeoman farmers took it over and in the eighteenth century, noblemen and professional people purchased various parcels.

One buyer was Culling Charles Smith, married to Lady Anne Fitzroy – sister of the future Duke of Wellington.  A fashionable gothic-style house, with ramparts, which they called Wentworths, was completed around 1805 and remained their home for the next 40 years.

Culling Smith sold it to Sir George Caulfield, and in 1854 it was purchased from him by an exiled Spanish military man, Ramon Cabrera, the Count de Morella.  The house remained in the Cabrera family until surviving spinster daughter Ada, sold it and some 200 acres to George Tarrant for £42,000 in the early 1920s.

Tarrant was a builder of quality houses and had already completed a successful development, including a golf course at St Georges Hill, Weybridge.

Wentworth was ideal for a similar project and Tarrant immediately re-engaged golf course architect, Harry Colt to design two courses for the newly set up Wentworth Club.  The East course opened in 1924 and two years later, the West.

Although a mere youngster in golfing terms, Wentworth Club has played an important part in the developing history of golf in Britain.  The Club hosted the fore-runner to the Ryder Cup – an informal match between the USA and a home team – in 1926; staged the inaugural Curtis Cup in 1932 and in the early 1950s Henry Longhurst pioneered the first television golf commentary from the West course.  More recently, the annual PGA, World Match Play and Senior Masters Championships have brought Wentworth Club to millions of television viewers all over the world.

The West Course at Wentworth Club has indeed been the stage on which countless golfing dramas have been played over the years including The Ryder Cup in 1953. Severiano Ballesteros, Nick Faldo, Tony Jacklin, Bernhard Langer, Colin Montgomerie, José Maria Olazábal and Ian Woosnam are among those who have won The European Tour’s flagship event the BMW Championship – the PGA Championship – over the course which has been the setting for the World Match Play Championship since 1964.

	Designer:
	East Course and West Course: 

Harry Colt

Edinburgh Course: John Jacobs in association with Gary Player and Bernard Gallacher

	Inauguration:
	East: 1924

West: 1926

Edinburgh: 1990

	Number of holes:
	Three 18 hole Championship courses

One 9 hole course

	Par:
	East: 68

West: 72

Edinburgh: 72
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Media Contact/Photo requests

For further information on the BMW Championship in Wentworth and photo requests please contact:

Germany

Karin Lindel

Tel.: +49 211-43079 30, Fax: +49 211 43079 79

E-mail: klindel@heringschuppener.com

United Kingdom

Neil Gray

Tel.: +44 1438 718399, Fax: +44 1438 840819

E-mail: neil@gmsgolf.co.uk 

Italy

Tomaso Bonazzi

Tel.: +39 02 88 000 824, Fax: +39 02 877 294

E-mail: tomaso.bonazzi@prpconsulting.it 

France

Olivia Dallem

Tel.: +33 149 70 43 47, Fax: +33 149 70 44 00

E-mail: odallem@gcima.com 

Spain

Ana Zazu

Tel.: +34 91 598 16 25, Fax: +34 91 555 82 54

E-mail: azazu@gciagora.com 

For further information about BMW Golfsport please also visit: 

www.bmw-golfsport.com
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