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“Driving Pleasure” – the next chapter

The Lifestyle Collection from BMW

Munich. Business rucksacks and mountain bikes, innovative watches and leather handbags, sunglasses and children’s cars – with the Merchandising and Lifestyle Collection, BMW is providing the brand with the perfect outfit for everyday life beyond the car and motorbike. The BMW Lifestyle Collection also showcases all the facets of the BMW world – the joy of movement and sensory experience, the agility of thought and the commitment to an active lifestyle. In addition to the classical product elements such as keychains, watches, writing utensils or luggage, the Lifestyle products perfectly accompany the BMW Group’s activities in the fields of Formula 1, golf and sailing. 

The products, from leather handbags to high-tech bikes, reflect the values of BMW automobiles and motorbikes, namely dynamism, design and innovation. Superlative quality, the finest materials, flawless manufacturing and a characteristic design are synonymous with the BMW brand and must feature in the accessories and miniatures just as much as they do in the original vehicles. The premium approach applies equally for our Lifestyle products.

All products are manufactured in collaboration with the best partners in the industry involved. The process materials, together with the finished collections, are subject to the same strict quality controls as BMW’s cars and motorbikes. The entire development process, from the product idea to its market launch, is virtually identical. Following market surveys and feasibility calculations, a design concept is drafted. Product prototypes ensure that the quality requirements, and most importantly the functionality, are satisfied. Laboratory tests ensure the use of materials that are state of the art.

The scale of values was developed by BMW’s head designer, Chris Bangle, who is also responsible for the development of the Lifestyle Collection. “Our collection draws its style from the substance of our brand. This is because only a consistent character can define its own style”. For BMW, credibility is a question of the product’s or concept’s authenticity. The credibility of the brand is born of the consistent message communicated by everything that BMW produces. 

Since the mid-1970s, BMW has been focusing on its accessories range. The first BMW Lifestyle Collection hit the market in 1997. It now embraces some 3,000 products – including clothing, accessories such as watches and sunglasses, bicycles, miniatures and products for children such as the Kidsbike, a children’s bike that grows with them. Added to this is the Baby Racer, a product that has won a shower of design prizes. All products are designed by BWM developers and designers, or are developed exclusively for BMW. Marketing, design and sales specify in advance which concepts and which technology expertise can be adopted from BMW’s vehicles into the M&L products.

New sales channels

The merchandising and lifestyle collections from  BMW (and MINI) are the responsibility of the division in charge of parts and accessories, which in turn belongs to the sales division. Around 25 employees work in this particular sector. The Lifestyle products, which include BMW, MINI and Formula 1 products, account for 1.6 % of this division’s total sales.
The most important sales tools are the retail organisations. Other sales channels are being opened up, and in some cases tested in pilot projects – such as exclusive shops that have enjoyed tremendous success in China, shop-in-shop concepts or sales via selected specialist retailers. The new generation of bikes from BMW will, for the first time, also be available in 2005 from selected specialist retailers representing the Winora bicycle firm. All products will also continue to be sold via the BMW Shops on the Internet. 

Products from MINI, designed in collaboration with licensees, such as the MINI eyewear range (De Rigo) or MINI bags (Mandarina Duck) can also be purchased from selected specialist retailers. 

The BMW Lifestyle Collection is available from selected BMW dealers.
Fine-grade photographic material can be downloaded from the BMW PressClub at www.press.bmwgroup.com.

For queries or information, please contact:

Anja Fahs, BMW Lifestyle press service

Service line: +49-89-121 75-235, Fax: +49-89-121 75-197

Karin Elvers, BMW Group, Public Relations, General Interest Media

Telephone: +49-89-382-23742, Fax: +49-89-382-28017

e-mail: bmw@f-und-h.de
www.press.bmwgroup.com
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The wheels of time

From wooden bikes to high-tech machines /

the new generation of BMW bikes

Munich. Baden forestry official Baron Karl von Drais could certainly never have dreamt it. When he invented the “Draisine” bicycle in 1817, he had no idea that his means of propulsion would progress to become the most commonly-built machine in the world. Around a billion bicycles a year are produced worldwide, whereas only half that number of cars is manufactured. But from the wooden bike to the high-tech machines we have today, such as the BMW X-Bike, it’s been a long journey.

In early 19th century, the invention of the bicycle caused a real stir. Carl von Drais is reported to have taken only one hour to cover the stretch from his hometown of Mannheim to Schwetzingen, a distance of just under 15 kilometres, whereas the mail coach took almost four times as long to travel the same distance. So it’s no wonder that the wooden invention quickly caught on. However, actually riding the bike was a far from enjoyable experience. Poor roads made trundling along on wooden wheels very unpleasant, and the cyclist was constantly being jolted. Because so many Draisine riders were switching to the pavement, the police soon came up with the first fines: for illegal cycling on the pavement. 
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Even this could not dampen the rise to glory of the new means of propulsion, even if it was to take almost forty years before the Draisine became a proper bicycle, with a simple construction. 1861 was the year in which the “Vélocipède” was born, in which the front wheel was driven with a crank handle. With each press of the pedal, the wheel moved one revolution forwards. In England, the idea was born in 1870 of making the front wheel bigger, in order to enable the bike to go faster. Wheel diameters of up to 1.5 metres meant that cyclists could travel at speeds of up to 40 kilometres an hour. But this often led to serious accidents and injuries. Riding what was known as the Penny Farthing was a question of courage and skill. And even then, there were ‘extreme bikers’. The American John Stevens first crossed America in 1884 on a Penny Farthing, and then decided to continue his epic journey. For two years, he cycled around the world, travelling 20,000 kilometres across the continents. And since he also crossed the Rocky Mountains, Stevens is also unofficially the first mountain biker.

The chain drive revolution

If Stevens had set off just one year later, his journey would have been considerably quicker and more comfortable. John Kemp Starley from England was the first to come up with the idea in 1885 of making the front and rear wheels the same size and propelling the ensemble with gears and a chain. The prototype of the present-day bicycle was born. The “Rover Safety Bicycle” thus offered a pleasant sitting position and made cycling a safe affair. In contrast to its predecessors, the Rover’s frame was no longer made from solid iron or hollow steel. Instead, Starley used an innovation from the Mannesmann brothers in Germany – namely seamless steel tubing.

The first ball bearings, which significantly reduce the friction between the hub and the crank bearing, brought a new dimension of comfort to cycling, and a short time later air-filled tyres were invented by John Boyd Dunlop. His first “tyres” were fashioned from a garden hose patched up with linen. Two years later, the Michelin brothers perfected Dunlop’s invention and patented the removable air-filled tyres. So cyclists could now also repair flat tyres on the move. The time was now right for real challenges. 1903 saw the first ever Tour de France. Frenchman Maurice Garin won, covering 2,426 kilometres. And not a gear change in sight, remember. It was only from 1932 onwards that race cyclists were permitted to stop and switch the chain manually to the second sprocket wheel. The invention of the derailleur wasn’t far behind, and the first racing derailleur gears, invented by Fichtel & Sachs, were launched onto the market in 1934. At around the same time, the German immigrant Ignaz Schwinn was developing a bicycle with inflatable tyres, known as the “Schwinn Excelsior”.

Without the inventor being aware of it, he’d created the forerunner of the mountain bike: sturdy and long-lasting wheels that offered a comfortable sitting position.

Rebuilding on two wheels

During and after the Second World War, bicycles were greatly treasured as a way of moving around and transporting goods. There were very few cars, let alone petrol. The manufacture of engines in German factories was forbidden by the Allies. For the Bayerische Motorenwerke in Munich, this meant switching to manufacturing other products. Instead of cars and motorbikes, other important products left the factories, including farming equipment, cooking pots – and bicycles. In 1950, the German Patent Office issued an official document for BMW with the number 800064. “The bicycle frame is identified by the fact that the main part of the frame is manufactured as a continuous moulded part from lightweight metal”, says the patent letter, describing the invention from Munich. Meanwhile, the production of cars and motorbikes was once again in full swing, so the plans for bicycle designs were temporarily shelved. Growing wealth and the range of motorised vehicles available quickly pushed the bicycle in Europe off its top spot as an everyday means of transport. It was only in the 1970s, during the fitness boom and as a consequence of jammed roads that the bike began to win back some of its appeal and importance. 

The Repack race sows the seed for an entire movement

Apart from those in the field of competitive racing, nobody gave a second thought to ascending mountains on bikes in the 1970s. With a weight of around 20 kilograms for a regular road bike and imprecise gears, it was really something that barely bore thinking about back then. But people were thinking about ascending mountains – at least the people who were crazy enough to try it. The American cycling enthusiasts Gary Fisher, Joe Breeze and Charles Kelly were three such people. Near San Francisco, they sped along the gravel paths of the 850-metre-high Mount Tamalpais, for fun. Their driving machines were old Schwinn bikes from the 1930s, with curved frame tubes and inflatable tyres. With just a back-pedal brake and no gears, the race was tantamount to a suicide mission too. Broken frames, handlebars and even snapped forks were soon a daily occurrence, so the demand for spare parts for the “clunker”, as it was known, soon escalated.

In 1976, the trio staged the first downhill race in history, on Fairfax’s local mountain. The three kilometre-long Cascade Canyon Fire Road demanded everything from the drivers and their bikes. During the descent, the back-pedal brakes became so hot that the grease ran out of the hub and had to be replaced

before the next race. This “repacking” quickly gave the race its name – the Repack race. 

Unhappy with their existing materials, Gary and the other members of the group tinkered around constantly with improvements: they borrowed the handlebars from the motorbike, and instead of the back-pedal brake, drum brakes were used on both wheels. The braking lever and cable were also copied from the world of motorbikes, and in particular from the German manufacturer Magura. At first viewed with scepticism, the derailleur system that Gary had pioneeringly screwed onto his clunker bike was ultimately copied with great enthusiasm. But each improvement of the parts was just fine-tuning. What was missing was the fundament. A new frame had to be built, one designed specially for crossing terrain. Based on plans drawn up by Gary Fisher, Tim Ritchey built a new bike that the pair, together with Charlie Kelly, wanted to market via their own company. The new bike forge was born and christened MountainBike.

A trend takes hold

Within a very short space of time, the mountain-biking ‘bug’ started to take hold. Major manufacturers started noticing the trend and series-producing the mountain bikes that Tom Ritchey had made by hand. The mountain-bikers also cribbed a further new feature from BMX bikes – aluminium wheel rims. At a stroke, the bikes became up to two kilograms lighter. 1982 was the year for the Japanese firm Shimano. It was the first company to launch gear components designed specially for mountain bikes onto the market. Its components were marketed as the legendary XT series. Its rivals initially poured nothing but scorn on Shimano, but they were soon laughing on the other side of their faces: Shimano evolved into the undisputed world market leader for gear components. The firm’s rise to success was not without hiccups, however. The oval-shaped “Biopace” chain wheel, invented in 1983 to make setting off easier, was a complete waste of effort and quickly disappeared from the market. At the end of the 1980s, two new products revitalised the market: Shimano was facing competition from the American manufacturer Sram with its Grip-Shift gear system, and Rockshox developed the first sprung fork, the RS-1. And a short time later in Germany, an old adversary made a move to gain market leadership for hydraulic brakes. Magura was back. 

In 1992, BMW decided to include a further mobility product in its portfolio. The Active and Dynamic Bike from Montegue was characterised by a very special feature: their folding mechanism allowed them to fit comfortably in any car boot. In the mid-90s, Easter and Christmas all came on one day for hardcore bikers, when Manitou unveiled the first frame with front and rear wheel suspension.

BMW took up this development in 1996, and announced its second bicycle patent since 1950: the folding Full Suspension Mountainbike. In contrast to the Montegue models, the generation of this top-tech bike was developed entirely in-house. BMW’s experience from the motorbike sector was pumped into the pedal-powered two-wheelers. The front wheel was sprung with the BMW Telelever system, which combined a telescopic fork with a pinion. The advantage of this was that, when braking, the suspension was less involved. The risk of sailing over the handlebars, especially when descending a mountain, was reduced. 

Meanwhile, the bike market had become visibly segmented. Mountain bikes in all manner of variations were as much in demand as touring bikes or city bikes. BMW responded to these demands with a product range of its own. In the summer of 1999, the Munich firm unveiled the Q6.S mountain bike and the Q5.T touring bike, the first two models from the Q-Bike series. The frame, complete with folding mechanism, was a patented invention by BMW and the Telelever was enhanced further. Hydraulic disc brakes from Magura and top-quality drive components from Shimano XT and XTR made the mountain bikes the best bikes in their class. In 2002, BMW also entered the racing bike market. Components that could withstand the rigours of racing, a fork made from carbon and an ultra-light aluminium frame were the features of the Q8.R – the only bike in the range that did not fold.

The new BMW Bike Generation for 2005

Mobility, just as it has always been, is the most important factor for BMW bikes. With the Cruise Bike, the Touring Bike and the Enduro mountain bike, BMW is now taking standards to another level. The folding mechanism was completely done away with in order to improve the weight and stability of the fourth generation of bikes. The quick-release function of individual components means that easy handling and simple transport are guaranteed, however. The tradition of BMW’s bicycles is therefore still evident in the latest collection. The pleasure of driving is assured with extensive tests, bike trials and strict quality criteria that are enforced just as much with bikes as they are with all of BMW’s other products. 

For queries or information, please contact:

Anja Fahs, BMW Lifestyle press service

Service line: +49-89-121 75-235, Fax: +49-89-121 75-197

Karin Elvers, BMW Group, Public Relations, General Interest Media

Telephone: +49-89-382-23742, Fax: +49-89-382-28017

e-mail: bmw@f-und-h.de
www.press.bmwgroup.com
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Pleasure venturing along new paths

BMW launches a new generation of bicycles for 2005 / Cooperation with the bike experts Winora


Munich. The objective is clear: For BMW to present a new generation of bicycles, they must guarantee pleasure. All three models are based on the same philosophy: sophisticated technology, top quality and a distinctive BMW design of concave and convex forms. The right models have been created for every type of demand and for every kind of terrain: Cruise Bike, Touring Bike and Enduro mountain bike. 

The concept and design of the new generation of bicycles originated in Munich. The Bavarian studio of BMW DesignworksUSA, a group subsidiary, also worked on the cycles. When producing the new bikes, BMW’s developers drew on their experiences in the field of automobile construction – for example for the manu-facture of the frame. And with all three models, cutting-edge technologies and high-quality components serve to enhance the feeling of enjoyment when cycling.

The best with the best

In future, BMW bike enthusiasts will benefit from the automobile manufacturer’s cooperation with the cycle expert Winora. A company with over 100 year’s experience, Winora will in future also sell BMW bikes. For the first time ever, it will be possible to purchase BMW bikes outside the BMW dealer network. In Germany, around 50 exclusive Winora dealers will include BMW bikes in their ranges from March 2005 while also offering servicing for the cycles.

Company

Bayerische

Motoren Werke

Aktiengesellschaft

Postal address

BMW AG

80788 Munich

Germany

Telephone

+49-(0)89-382-23742
Internet

www.bmwgroup.com

The Cruise Bike and the Enduro mountain bike are available in frame sizes S, M and L, while the Touringbike is available in S and M for ladies and M, L and XL for gentlemen. 

Fine-grade photographic material can be downloaded from the BMW PressClub at www.press.bmwgroup.com.

For queries or information, please contact:

Anja Fahs, BMW Lifestyle press service

Service line: +49-89-121 75-235, Fax: +49-89-121 75-197

Karin Elvers, BMW Group, Public Relations, General Interest Media

Telephone: +49-89-382-23742, Fax: +49-89-382-28017

e-mail: bmw@f-und-h.de
www.press.bmwgroup.com
Press Release

March 2005

Unbridled passion

The new Enduro BMW mountain bike
Munich. Undriveable? Not any more. With the new Enduro mountain bike from BMW, nothing can stop hard-core cyclists now. Whether it be free-riding or downhill, gentle slopes or the Tremalzo Pass: equipped with the best components, this full-suspension bike guarantees unbridled cycling pleasure of the highest imaginable order. 

Exceptional details for discerning riders

BMW’s dedication to excellence in the manufacture of its products and use of only the best materials also applies to its bike designs too. Experience from the field of automobile construction is woven into the stable aluminium frame, which has been manufactured using the deep-drawing method. This technology makes special design features possible, similar to the lines of the automobile, with concave and convex surfaces. The discreet BMW logo and the twin-colour powder coating emanate understatement, whatever the terrain. 

The sprung fork and rear suspension boast contrasting colours, but have the same top-quality technology as the frame. The four-jointed rear construction delivers sensitive contact behaviour without any drive influences, both when standing and sitting. The Manitou Radium air cushion with 130 mm travel provides the ideal suspension solution. At the front, the air-sprung, Manitou Black telescopic suspension fork absorbs the harshest shocks.  
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State-of-the-art technology helps take cyclists to the top: the

Platform Plus function of the rear wheel suspension suppresses severe see-sawing of the bike when the cyclist steps on the pedals. The shock-absorber also comes equipped with a “lock-out” lever, which closes the pressure stage and turns the bike into a hard-tail without see-saw effects. If the cyclist ever forgets to release the blockade in rough terrain, a overpressure valve protects the absorber from damage. The sprung fork boasts Infinite Travel Adjust (IT) technology. At the press of a button, it steplessly reduces the travel of the fork from 130 to a minimum of 45 millimetres, thereby adapting the geometry of the bike perfectly to the incline. Consequently, rapid changes between climbs and descents are no longer a problem. The remote control on the handlebars means that the travel can even be adjusted while on the move.

To ensure that a downhill trip doesn’t turn into a descent into hell, the BMW Enduro mountain bike has hydraulic disc brakes at the front and rear. With the high-end HFX Mag brake from Hayes’ All Mountain series, the right speed is just a good pull on the hydraulic lever away – no matter what the weather. So when things need to be notched up a gear, the components of the X.7 gear system from Sram deliver the necessary drive. The 27 gears can be selected easily and precisely with trigger levers.

An embarrassment of choice

While you’re at the top, why not take a swig from your water bottle? Or perhaps tighten the Bowden cables? The BMW Bike offers both options. There are fastenings for the bottle, and the right tool – a must for every trip – can be obtained from BMW’s accessories range. And what if the final destination is the car park? With the BMW Enduro mountain bike, which weighs just 14.2 kilograms,

the adventure doesn’t stop there. Let the dream continue in the BMW’s roof carrier system.

The new generation of BMW Bikes

Since 1946, BMW has had experience in building bikes, and has operated its own production line since 1992. Just as in the past, BMW develops and designs its bikes exclusively in-house. The new generation of BMW Bikes, which also includes the Enduro mountain bike, is now also available for the first time from BMW’s sales partner Winora. Service is provided not just by BMW’s contracted dealers, but also by Winora’s bike specialists. 

The Cruise Bike and the Enduro mountain bike are available in frame sizes S, M and L, while the Touringbike is available in S and M for ladies and M, L and XL for gentlemen. From March 2005 onwards, the new BMW Bikes will also be available from selected BMW dealers and our sales partner Winora.

Fine-grade photographic material can be downloaded from the BMW PressClub at www.press.bmwgroup.com.

For queries or information, please contact:

Anja Fahs, BMW Lifestyle press service

Service line: +49-89-121 75-235, Fax: +49-89-121 75-197

Karin Elvers, BMW Group, Public Relations, General Interest Media

Telephone: +49-89-382-23742, Fax: +49-89-382-28017

e-mail: bmw@f-und-h.de
www.press.bmwgroup.com
The BMW Enduro mountain bike at a glance:

	Frame
	Aluminium, fully-sprung with four-joint rear construction (travel 130 mm), twin-colour, BMW design with integrated BMW logo

	Fork
	Air-sprung Manitou Black Platinum telescopic suspension fork, IT function with variable travel adjustment from 35 – 130 mm

	Shock absorber
	Manitou Radium lock-out function

	Handlebars
	MTB high-rise handlebars, aluminium 620 mm, matt black

	Stem
	Angle-adjustable MTB stem, matt black

	Brakes
	Hayes HFX Mag XC disc brakes, hydraulic, 160 mm rotor in wave design

	Wheel set
	Mavic Cross Land (tubeless-compatible)

	Crankset
	Shimano Hone

	Drive
	Sram X.7, 27-gear derailleur

	Saddle
	Fi’Zi:k Plateau 

	Tyres
	Continental Gravity Pro, folding

	Weight
	14.2 kilograms (for frame size M)

	Frame height
	S (42 cm); M (45 cm); L (50 cm)
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Superb in the saddle

The new BMW Touringbike
Munich. The exceptional look of the new BMW Touringbike makes it patently clear – it’s not just car drivers who make tough demands. Bike enthusiasts too demand design, comfort and safety. The BMW Touringbike satisfies all these demands – from the front wheel to the reflector. 

How about a bike ride at the weekend? With the BMW Touringbike, that’s not a problem. Slopes both big and small are quickly overcome thanks to the 27-gear derailleur. The Deore control unit from Shimano makes changing gears as easy as ringing the bell. Just one touch of the Rapid Fire gear lever is all it takes to make the trip last longer. The gel saddle and sprung saddle supports guarantee cycling enjoyment that lasts for miles. And to ensure that the trip doesn’t have to end prematurely at the city limits, the Touringbike comes with everything it needs to comply with road traffic licensing regulations. From the wheel protector and the side light to the reflector, everything needed to make cycling safer and comply with road traffic regulations is there. 

Even in the hippest parts of town, you can sit easy in the saddle. The bike’s unusual design makes it a real eye-catcher. The innovative hydroforming technology brings the classical lines of the automobile to the cycle path, simultaneously resulting in a lightweight yet stable trekking bike. The integrated BMW logo creates the perfect look. On the road home, cobblestones and kerbstones stand no chance of spoiling the pleasure. The 75-mm travel of the Suntour NRX 7500 telescopic suspension fork made of magnesium, with lock-out function, counteracts unevenness and makes even the next cycling trip along a forest path a pleasure. 
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The HS11 hydraulic rim brakes from Magura perform reliably and without frictional losses. The brake cables are integrated into the inside of the frame, as is the rear light cable. Once the prop stand has been folded out, the Touringbike is ready for its next trip. Maybe with some provisions in the saddle bags, or a picnic basket? There’s plenty of room on the luggage carrier. And if you need to help someone out with a flat tyre en route, an air pump is integrated too. The Touringbike is also perfectly equipped for longer trips. On the car roof, in the BMW carrier system, it cuts a fine figure until the next time it’s used. 

The new generation of BMW Bikes

Since 1946, BMW has had experience in building bikes, and has operated its own production line since 1992. Just as in the past, BMW has developed and designed its bikes exclusively in-house. The new generation of BMW Bikes, which also includes the Touringbike, is now also available for the first time from BMW’s sales partner Winora. Customers can now have their bikes serviced both at BMW’s contracted dealers and at Winora’s bike specialists. 

The Cruise Bike and the Enduro mountain bike are available in frame sizes S, M and L, while the Touringbike is available in S and M for ladies and M, L and XL for gentlemen. From March 2005 onwards, the new BMW Bikes will also be available from selected BMW dealers and our sales partner Winora.

Fine-grade photographic material can be downloaded from the BMW PressClub at www.press.bmwgroup.com.

For queries or information, please contact:

Anja Fahs, BMW Lifestyle press service

Service line: +49-89-121 75-235, Fax: +49-89-121 75-197

Karin Elvers, BMW Group, Public Relations, General Interest Media

Telephone: +49-89-382-23742, Fax: +49-89-382-28017

e-mail: bmw@f-und-h.de
www.press.bmwgroup.com
The BMW Touringbike at a glance:

	Frame
	Aluminium front-sprung, BMW design with integrated BMW logo, monochrome (powder-coated)

	Fork
	Suntour NRX 7500 magnesium telescopic suspension fork, 75 mm travel with lock-out function, wheel protector fastening.

	Suspension
	Adjustable sprung saddle supports

	Handlebars
	High-rise trekking handlebars, aluminium 600 mm, black anodised, matt

	Stem
	Angle-adjustable trekking stem, matt black

	Brakes
	Magura HS11 hydraulic rim brakes, control cables concealed in the frame, gear control cables in the continuous outer spirals

	Crankset
	Shimano Deore

	Drive
	Shimano Deore, 27-gear derailleur, Rapid Fire

	Saddle
	Royal Look-in saddle, 3-layer gel construction, black, sprung saddle supports

	Tyres
	Continental Contact with reflective strips

	Wheel rims
	Vuelta Typhoon with wear indicators, side-polished

	Weight
	17.7 kg (for frame sizes M and L)

	Frame height
	M (46 cm); L (51 cm); XL (55 cm)
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Sit on and feel good 

The new BMW Cruise-Bike
Munich. A sense of freedom and the wind in your hair? And what’s more, no more struggling to find a parking space? The new BMW Cruise-Bike is what dreams are made of: It would be difficult to find a more comfortable way of cruising through town. Mountain bike features teamed with the comfort of a beach cruiser will attract admiring glances on every cycle path.

California is the traditional home of Cruiser bikes, but the know-how comes from Munich. A trip to the beach or into town? It doesn’t really matter, as you long as you stay relaxed. And the frame’s state-of-the-art geometry takes care of that, ensuring optimum seating comfort. The innovative hydroforming technology gives the bike its unique design and shape. Lines similar to the automobile and a discreetly integrated BMW logo leave no doubt about the bike’s origins. Moreover, the classic stirrup handlebar gives the Cruiser an easy rider look.

Equipped with a 24-gear Alivio control unit from Shimano, the bike is equally at home around lakes or in the mountains. Even cruising in hilly environments becomes a pleasure. The BMW Cruise-Bike’s unassailable advantage lies in its versatility. It looks equally good cruising along a beach promenade or taking a short cut along a forest path: the Suntour NEX-4000 telescopic suspension fork effortlessly counteracts uneven terrain. And there’s no need to worry about sufficient braking power as the Cruiser’s Shimano V brakes stop the bike quickly; the brake cables are integrated within the frame.
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In rainy weather, wheel guard covers and other standard cycle parts can be quickly fitted. Then there’s nothing to stand in the way of a trip through town. Except, perhaps, the little one, but you can just pop him in the child seat. The Cruiser’s frame takes popular market models with standard frame assembly. 
And if it’s a little distance to the start of the next tour, the bike can easily be transported in the BMW carrier system.

The new generation of BMW Bikes

Since 1946, BMW has had experience in building bikes, and has operated its own production line since 1992. Just as in the past, BMW has developed and designed its bikes exclusively in-house. The new generation of BMW Bikes, which also includes the Cruise-Bike, is now also available for the first time from BMW’s sales partner Winora. In future, customers can have their bikes serviced both at BMW’s contracted dealers and at Winora’s bike specialists. 

The Cruise Bike and the Enduro mountain bike are available in frame sizes S, M and L, while the Touringbike is available in S and M for ladies and M, L and XL for gentlemen. From March 2005 onwards, the new BMW Bikes will also be available from selected BMW dealers and our sales partner Winora.

Fine-grade photographic material can be downloaded from the BMW PressClub at www.press.bmwgroup.com.

For queries or information, please contact:

Anja Fahs, BMW Lifestyle press service

Service line: +49-89-121 75-235, Fax: +49-89-121 75-197

Karin Elvers, BMW Group, Public Relations, General Interest Media

Telephone: +49-89-382-23742, Fax: +49-89-382-28017

e-mail: bmw@f-und-h.de
www.press.bmwgroup.com
The BMW Cruise-Bike at a glance

	Frame
	Aluminium front sprung, BMW design with integrated BMW logo, monochrome (powder-coated)

	Fork
	Suntour NEX-4000 telescopic fork, 63mm travel, integrated wheel protector fastening

	Handlebars
	City Cruiser 30º handlebars, 600mm

	Stem
	Angle-adjustable trekking stem, matt silver

	Brakes
	Shimano V brake, fully encapsulated cables, partly concealed in the frame

	Crankset
	Shimano Alivio

	Drive
	Shimano Alivio, 24-gear derailleur, Rapid Fire shift lever

	Saddle
	Selle Royal Freccia, black, Atex grey

	Tyres
	Continental City Contact with reflective stripes

	Wheel rims
	Vuelta Typhoon with wear indicators

	Weight
	14.2 kg (for frame size M)

	Frame height
	S (41 cm); M (46 cm); L (51 cm)
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When the bikes learned to walk 

The BMW Kidsbike – a bike that grows up with you 

Munich. This idea from BMW is fun for children and saves on parents’ money and nerves – a bike that grows up with you. Children as young as two can use the Kidsbike as a running bike. Once they have enough of running and finally want to ride a bike properly by pedalling, the BMW Kidsbike becomes a child’s bicycle simply by attaching the pedals. Children can then enjoy riding up to the age of six. 

While still using the Kidsbike as a running bike, the child develops a natural sense of balance at an early stage and can also practise steering and braking. As soon as the young one feels safe enough, the pedals and chain can be fitted and the height-adjustable seat raised. Children don’t have to get used to a new bike because the BMW Kidsbike adapts itself to their needs. 

The unique, eye-catching inspiration for the child-sized bicycle was the BMW Roadster Z4 with its unmistakable curves and edges. It´s resilient frame is made from high-quality brushed aluminium and is available in red and blue. 

As with all BMW vehicles, safety is the top priority. The bike´s plastic pedals are fitted with reflectors, and the hand-operated brake is easy to use, even for very small children. If the pedals are attached, the cyclist has the option to use a back-pedal brake for quick braking. Other safety features: a child-friendly and adjustable cantilever front-wheel brake, a child-friendly steering design, fully-enclosed chain, protective padding and controlled steering lock. A bell and lights come standard and a DIN-tested cycle helmet is delivered with the bike. Transporting the lightweight Kidsbike is no problem, it weighs only five kilograms (seven kilograms with pedals) and a comfortable carrying strap is also supplied. 

The frame is 36 centimetres high. The lowest setting for the seat is 38 centimetres, the maximum seat height is 46 centimetres. The maximum weight load is about 50 kilograms.
The BMW Kidsbike including accessories is available from select BMW dealers. 
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Small and agile - the BMW Baby Racer II Edition
Munich. Car fans between two and four years of age love their first BMW – the Baby Racer. This successful product from BMW is also available in a premium version, the “Baby Racer II Edition”.

The BMW for little ones is a real eye-catcher. Parents will love the colours too – dark green, the typical colour of British racing cars, combined with high-gloss metallic paint on the front and rear. The BMW’s wheel rims have been designed specially for the BMW Baby Racers. To ensure that young drivers can sit comfortably, the seat has soft, leather-look upholstery and is absolutely perfect for nappy-wearers too.

“Whisper-quiet tyres” for the living room grand prix

The dipped headlights, the indicators and rear lights can be switched off and on. The “light machine” is operated via a battery box installed under the Baby Racer. If the headlights are left on, an automatic mechanism dims them after a maximum of two minutes.

Parents don’t need to worry about the vehicle’s quality, either. Just like its predecessors, this Baby Racer has also been tested and approved by the TÜV (Technical Supervisory Association).

Blissful relief for parents – the BMW Baby Racer II Edition has “whisper-quiet tyres”. These are extremely quiet tyres made from a high-quality, soft material compound. It saves parquet and carpeted flooring in the living room, and spares mums’ and dads’ nerves. 

The new Baby Racer is available from selected BMW dealers.
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