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“Driving Pleasure” – the next chapter

The Lifestyle Collection from BMW

Munich. Business rucksacks and mountain bikes, innovative watches and leather handbags, sunglasses and children’s cars – with the Merchandising and Lifestyle Collection, BMW is providing the brand with the perfect outfit for everyday life beyond the car and motorbike. The BMW Lifestyle Collection also showcases all the facets of the BMW world – the joy of movement and sensory experience, the agility of thought and the commitment to an active lifestyle. In addition to the classical product elements such as keychains, watches, writing utensils or luggage, the Lifestyle products perfectly accompany the BMW Group’s activities in the fields of Formula 1, golf and sailing. 

The products, from leather handbags to high-tech bikes, reflect the values of BMW automobiles and motorbikes, namely dynamism, design and innovation. Superlative quality, the finest materials, flawless manufacturing and a characteristic design are synonymous with the BMW brand and must feature in the accessories and miniatures just as much as they do in the original vehicles. The premium approach applies equally for our Lifestyle products.

All products are manufactured in collaboration with the best partners in the industry involved. The process materials, together with the finished collections, are subject to the same strict quality controls as BMW’s cars and motorbikes. The entire development process, from the product idea to its market launch, is virtually identical. Following market surveys and feasibility calculations, a design concept is drafted. Product prototypes ensure that the quality requirements, and most importantly the functionality, are satisfied. Laboratory tests ensure the use of materials that are state of the art.

The scale of values was developed by BMW’s head designer, Chris Bangle, who is also responsible for the development of the Lifestyle Collection. “Our collection draws its style from the substance of our brand. This is because only a consistent character can define its own style”. For BMW, credibility is a question of the product’s or concept’s authenticity. The credibility of the brand is born of the consistent message communicated by everything that BMW produces. 

Since the mid-1970s, BMW has been focusing on its accessories range. The first BMW Lifestyle Collection hit the market in 1997. It now embraces some 3,000 products – including clothing, accessories such as watches and sunglasses, bicycles, miniatures and products for children such as the Kidsbike, a children’s bike that grows with them. Added to this is the Baby Racer, a product that has won a shower of design prizes. All products are designed by BWM developers and designers, or are developed exclusively for BMW. Marketing, design and sales specify in advance which concepts and which technology expertise can be adopted from BMW’s vehicles into the M&L products.

New sales channels

The merchandising and lifestyle collections from  BMW (and MINI) are the responsibility of the division in charge of parts and accessories, which in turn belongs to the sales division. Around 25 employees work in this particular sector. The Lifestyle products, which include BMW, MINI and Formula 1 products, account for 1.6 % of this division’s total sales.
The most important sales tools are the retail organisations. Other sales channels are being opened up, and in some cases tested in pilot projects – such as exclusive shops that have enjoyed tremendous success in China, shop-in-shop concepts or sales via selected specialist retailers. The new generation of bikes from BMW will, for the first time, also be available in 2005 from selected specialist retailers representing the Winora bicycle firm. All products will also continue to be sold via the BMW Shops on the Internet. 

Products from MINI, designed in collaboration with licensees, such as the MINI eyewear range (De Rigo) or MINI bags (Mandarina Duck) can also be purchased from selected specialist retailers. 

The BMW Lifestyle Collection is available from selected BMW dealers.
Fine-grade photographic material can be downloaded from the BMW PressClub at www.press.bmwgroup.com.

For queries or information, please contact:

Anja Fahs, BMW Lifestyle press service

Service line: +49-89-121 75-235, Fax: +49-89-121 75-197

Karin Elvers, BMW Group, Public Relations, General Interest Media

Telephone: +49-89-382-23742, Fax: +49-89-382-28017

e-mail: bmw@f-und-h.de
www.press.bmwgroup.com
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Accessories making a career for themselves

The new BMW “Business Line” luggage collection


Munich. “Sleek chic” – a new style whose elegant, purist looks ensure it’s always in vogue. Fashion is clean and extremely sporty. The new BMW Business Line with its handbags, pilot cases and purses reflects this trend – accessories that are equally well suited to shopping, business or travel. 

High-quality leather and napa leather are carefully worked by hand. The collection is characterised by convex and concave areas reminiscent of style elements evident in BMW automobiles. As well as design, great importance is also attached to everyday functionality - as evidenced by the numerous pockets and compartments. The new collection is unmistakably identified by its “jewel” – the metal trim in the centre of the bags is reminiscent of the striking BMW kidney grille on the front of automobiles and emphasises the design similarities between the two. 

The “Fashion” ladies’ handbag in burnt sienna or black leather reveals a design reminiscent of 1930’s fashion. The carry strap connects the top right of the front of the bag with the top left of the back. Clear, elegant lines make the Fashion ladies’ handbag an ideal accessory for both daytime and evenings. The exterior is made of pearl-embossed grain leather, while the side panels and rim are made of soft napa leather. The handbag’s interior reveals several compartments with enough space for all essential implements. 

The somewhat more roomy “Classic” ladies’ handbag was designed to be worn with business outfits. But with its internal compartments, it can also be used as hand luggage on short trips: a large zipped pocket extends along its length. There are two slide-in pockets, pockets for a mobile phone and business cards, a pen holder and a leather key fob with press stud and split ring.
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Design ensembles

BMW can also be fitted into pockets. The purse is available in various sizes and as with the purse, the key wallet is available in black and burnt sienna. Men can choose between the classic purse with or without clip, the note wallet and the credit card wallet, all in black. 

Business style - guaranteed

The pilot case, the presentation folder and the briefcase all have the distinctive “jewel” trademark. The pilot case made of high-quality black leather with generous compartments, the presentation folder with two-hole ringbinder system for documents and films and the classic briefcase have the necessary qualities to make a career in business.

Elegant signature

Innovative writing implements complete the BMW Business Line collection. The way in which the leather is incorporated onto the metal surface reflects the contours of the BMW automobile. The fountain pens have nibs made of 14-carat white gold. As with the specially designed steel clip, all writing implements including rollerballs and ballpoint pens have been designed by BMW.

All items in the BMW Business Line collection are available from selected BMW dealers.

Fine-grade photographic material can be downloaded from the BMW PressClub at www.press.bmwgroup.com.
For queries or information, please contact:

Anja Fahs, BMW Lifestyle press service

Service line: +49-89-121 75-235, Fax: +49-89-121 75-197

Karin Elvers, BMW Group, Public Relations, General Interest Media

Telephone: +49-89-382-23742, Fax: +49-89-382-28017

e-mail: bmw@f-und-h.de
www.press.bmwgroup.com
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En route to destination
The new BMW “Traveller Line” luggage collection 


Munich. At the beginning of the 20th century, globetrotters went off for at least three months in search of warmer climes. Hardly surprising, then, that they took one or more wardrobe trunks plus butler along with them. But today’s traveller has completely different values. His luggage must be practical, robust and functional, not to mention stylish and elegant. 

The designers from BMW’s DesignworksUSA used these requirements as a basis when creating their new luggage collection. With its sophisticated travel bags, garment bags, bags and innovatively designed cases, the Traveller Line collection gets travellers to their destination. Made of water-resistant nylon and hard-wearing PVC material, the travel accessories will survive years of use. The case handle and BMW logo embossed on the metal plate will attract many an admiring glance. The new collection is unmistakably identified by its “jewel” – the metal trim in the centre of the luggage is reminiscent of the striking BMW kidney grille on the front of automobiles and emphasises the design similarities between the two.

The ladies’ travel bag in classic black or burnt sienna will hold (almost) everything needed on a trip. With retractable pull handle and ball-bearing roller wheels, the bag can be pulled along easily – even for long stretches. It can also be carried comfortably using the two handles bound together by a wide loop. 

The ladies’ city bag is an elegant handbag with adjustable shoulder strap. Passport, ticket, mobile phone, ballpoint pen and powder compact can each be kept in a separate section thanks to the elaborate internal compartment system. It can even hold a laptop. Useful detail: A wet umbrella can be packed away in the special umbrella compartment made of water-resistant material. 
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The case proves the right choice for longer trips; available in black and after dark/charcoal grey, it offers a generous, impressive compartment design. The business case is ideal for slightly shorter trips and is also available in burnt sienna. The BMW carry-on case has a removable insert for safe laptop storage during flights. 

The luggage collection is completed by the generously equipped garment bag with suit holder, two coat hangers, shoe pockets, mesh compartment for toilet bag and several zipped compartments. And naturally, this bag also has a retractable pull handle and roller wheels.

All items of luggage in the BMW Traveller Line collection are available from selected BMW dealers.

Fine-grade photographic material can be downloaded from the BMW PressClub at www.press.bmwgroup.com.
For queries or information, please contact:

Anja Fahs, BMW Lifestyle press service

Service line: +49-89-121 75-235, Fax: +49-89-121 75-197

Karin Elvers, BMW Group, Public Relations, General Interest Media

Telephone: +49-89-382-23742, Fax: +49-89-382-28017

e-mail: bmw@f-und-h.de
www.press.bmwgroup.com
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Pole Position: Miniature BMW 3 series will be launched together with the life-size version

Munich. The life-size version of the new BMW 3 series will enjoy its world launch at the Geneva International Motor Show in spring 2005 – just like the miniature edition of the new BMW 3 series. So the new BMW 3 series will not only roll into garages, it will grace display cabinets, desks and window sills as well. 

Like its predecessors, the latest BMW miniature is packed with authentic details. The BMW 3 series is another perfect BMW! This dynamically elegant sports saloon combines the design of the BMW Z4 and BMW 1 series with the elegance of the BMW 5 and 7 series models. This is particularly clear in the short overhangs and the elongated bonnet – design features which can easily be seen in the miniature too. 

The largest model on a scale of 1:18 provides a deep insight into the engine and chassis technology of the new BMW 3 series. There’s a great deal of faithful detail inside, too. Like the full-size original, all the controls are clearly arranged. You can even pick out the delicate lettering on them. 

The slightly larger model in 1:43 format is ideal for people with larger collections. The bonnet on this miniature can also be opened, and the interior is made of plastic. The bodywork is finely engraved and embossed. The smallest model, on a scale of 1:87, is a masterpiece. Its steering wheel and rear-view mirror are inserted separately.

The BMW 3 series miniature is available in sparkling graphite, arktis metallic, titanium silver and monaco blue from selected BMW dealers.
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Fine-grade photographic material can be downloaded from the BMW PressClub at www.press.bmwgroup.com.
For queries or information, please contact:

Anja Fahs, BMW Lifestyle press service

Service line: +49-89-121 75-235, Fax: +49-89-121 75-197

Karin Elvers, BMW Group, Public Relations, General Interest Media

Telephone: +49-89-382-23742, Fax: +49-89-382-28017

e-mail: bmw@f-und-h.de
www.press.bmwgroup.com
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Compact Class in Miniature

The miniature 1 series from BMW

Munich. A new era has dawned as BMW aims to conquer the compact class with its 1 series. The automobile manufacturer has also produced the new family member in miniature format in scales of 1:18, 1:43 and 1:87.

Right from the very first glance there is no doubt that this compact five-door hatch is a BMW through and through. Distinctive features of the miniature 1 series also include a long wheelbase with short front overhang, a low roofline with the typical C-pillar kink and the characteristic front end with “kidney” grille and double headlamps. The miniature version reveals a high-quality interior and the bonnet can even be opened up for closer inspection.

The miniature BMW is available in the colours sydney blue, havana, quartz blue and sparkling graphite from selected BMW dealers.

Fine-grade photographic material is available from the BMW Press Club at www.press.bmwgroup.com.

For queries or information, please contact:

Anja Fahs, BMW Lifestyle press service

Service line: +49-89-121 75-235, Fax: +49-89-121 75-197

Karin Elvers, BMW Group, Public Relations, General Interest Media

Telephone: +49-89-382-23742, Fax: +49-89-382-28017

e-mail: bmw@f-und-h.de
www.press.bmwgroup.com
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Fascination in miniature

The BMW 5 series Touring as a miniature scale model

Munich. The third generation of the BMW 5 series Touring is a successful blend of sportiness and comfort, space and functionality. The miniature of the BMW 5 series Touring now has all the aesthetic style of its bigger brother. The detailed reproduction of the originals gives the models real class.
Despite its compact dimensions, the 1:18 scale miniature gives an in-depth insight into the engine and chassis technology, has an impressively accurate reproduction of the complex, multicoloured interior and reflects the overall proportions of the car exactly. In the 5 series touring model, all the doors, the boot and the bonnet open. The wheels and the steering wheel turn. This model is available in titan grey metallic, silver grey metallic, black sapphire metallic and orient blue metallic.
Even the 1:43 scale miniature gives an outline of the dynamic character of the 5 series touring. The 1:43 model (available in black sapphire metallic, silver grey metallic, mystic blue metallic and titan silver metallic) features a folding bonnet and moving wheels. 
The 1:87 miniature demonstrates precision workmanship and amazingly crisp lines: The miniatures in this small scale were originally designed as accessories for model railway systems. Today, the “mini-miniatures” are a collector’s item in their own right. The 5 series touring in 1:87 is available in silver grey metallic, titanium silver metallic, mystic blue metallic and olivin metallic.
All the miniatures and other BMW Lifestyle products can be found at selected BMW dealers.

Fine-grade photographic material can be downloaded from the BMW PressClub at www.press.bmwgroup.com.
For queries or information, please contact:

Anja Fahs, BMW Lifestyle press service

Service line: +49-89-121 75-235, Fax: +49-89-121 75-197

Karin Elvers, BMW Group, Public Relations, General Interest Media

Telephone: +49-89-382-23742, Fax: +49-89-382-28017

e-mail: bmw@f-und-h.de
www.press.bmwgroup.com

