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Individual aura, impressive presence:  
BMW X5 and BMW X6 limited editions Black Vermilion plus 
BMW X7 limited edition in Frozen Black metallic. 

Munich. As spearheads of the BMW X model range, the BMW X5*, BMW X6* and BMW 
X7* impress with a high level of comfort and luxury, supreme performance and 
pronounced dynamic handling capabilities. The two Sports Activity Vehicles (SAV) and the 
Sports Activity Coupe (SAC) combine these attributes with an equally dynamic, elegant 
and unmistakably distinctive design. New highlights are the BMW X5 and BMW X6 Black 
Vermilion editions featuring exclusive equipment details. The BMW X7 edition in Frozen 
Black metallic combines impressive options into an exclusive package.  

In 2020 alone and with almost 250,000 units sold worldwide, the SAV/SAC trio from 
Spartanburg, USA, contributed decisively towards the success of the BMW brand. Around 
every eighth newly delivered BMW model was a BMW X5, X6 or X7. 

 Particularly striking: BMW X5 and X6 Black Vermilion edition.  
The central focus of the Black Vermilion edition is the interplay between the colours black 
and red. For example, the BMW double kidney grille with model-specific red bars creates 
an effective contrast to the BMW Individual special paint finish Frozen Black metallic. On 
the BMW X6 Black Vermilion this visual highlight is expressed in a particularly impressive 
way in combination with its kidney grille Iconic Glow. The M headlights Shadow Line with 
BMW laser light, including accented lighting with blue X signature, complete the distinctive 
look of the front end. Moreover, on the exterior, the M Sport Package emphasises the 
dynamic character of the BMW X5 and X6 Black Vermilion editions. It comprises, among 
other things, specific front and rear aprons as well as the M high-gloss Shadow Line with 
extended options. Behind the Orbit Grey matt, 22-inch, double-spoke 742 M light alloy 
wheels with mixed tyres designed exclusively for these edition models, red high-gloss M 
Sport brake callipers stand out as a striking visual highlight. 

In the interior of the BMW X5 and BMW X6 Black Vermilion editions the M Alcantara 
Anthracite roof liner provides for an exceptionally sophisticated ambience. A finely crafted 
Edition logo on the cupholder cover in BMW Individual black piano finish emphasises the 
limited model’s exclusiveness.  

http://www.bmwgroup.com/
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The glass application Crafted Clarity on the iDrive Controller, the automatic gear selector 
and Start/Stop button, as well as the BMW Individual precious wood interior trim Fineline 
Black with aluminium inlays provide additional sophisticated accents. Driver and front seat 
passenger travel in comfort seats offering a multitude of adjustment options. The BMW 
Individual full leather trim Merino Black is additionally enhanced by edition-specific red 
contrast stitching for both the driver’s seat and front passenger seat. Inside the BMW X5 
Black Vermilion, the red accents are also to be found on the rear seats. Likewise, the 
edging on both the front and rear floor mats is finished in red. Sun-protective glass with 
more deeply tinted rear windows beyond the B-pillar enhances passenger privacy whilst 
blending in harmoniously with the sporty and dynamic exterior design.  

BMW X7 edition in Frozen Black metallic – individual and expressive. 
Like the Black Vermilion editions, the new BMW X7 edition also has the BMW Individual 
special paint finish Frozen Black metallic, dispensing, however, with details in contrasting 
colour. The BMW M Sport brake callipers of the edition-specific, 22-inch BMW Individual Y-
spoke 758 I alloy wheels in Orbit Grey matt are finished in high gloss black. Combined with 
the M Sport Package and the M High Gloss Shadow Line with extended options, it is this 
colour restraint in particular that make the 5.15-metre long and over 2-metre wide seven-
seater look even more impressive. The interior of the BMW X7 edition in Frozen Black 
metallic provides for an elegantly discreet atmosphere thanks to the M Alcantara 
Anthracite roof liner, the glass application Crafted Clarity and sun-protection glass. 

*CO2 emissions and fuel consumption:

BMW X5: Combined fuel consumption: 12.3–1.2 l/100 km (WLTP), 10.9–1,6 l/100 km 
(NEDC); CO2: 281–27 g/km (WLTP), 251–37 g/km (NEFZ). 

BMW X6: Combined fuel consumption: 12.0–6.6 l/100 km (WLTP), 10.8–5,7 l/100 km 
(NEDC); CO2: 275–172 g/km (WLTP), 249–149 g/km (NEFZ). 

BMW X7: Combined fuel consumption: 12.8–7.7 l/100 km (WLTP), 11.2–6,4 l/100 km 
(NEDC); CO2: 292–202 g/km (WLTP), 258–167 g/km (NEFZ). 
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All listed information on vehicles relate to the automotive market in Germany. The fuel consumption, 
CO2 emissions, electric power consumption and operating range figures are determined according to 
the European Regulation (EC) 715/2007 in the version applicable. Where a range is shown, WLTP 
figures consider the impact of any optional extras. 

All values were calculated based on the new WLTP test cycle. WLTP values are taken as the basis for 
determining vehicle-related taxes or other duties based (at least inter alia) on CO2 emissions as well 
as eligibility for any applicable vehicle-specific subsidies. Further information on the WLTP and NEDC 
measurement procedures can also be found at www.bmw.de/wltp. 

Further information on official fuel consumption figures and specific CO2 emission values of new 
passenger cars is included in the following guideline: 'Leitfaden über den Kraftstoffverbrauch, die 
CO2-Emissionen und den Stromverbrauch neuer Personenkraftwagen' (Guide to the fuel economy, 
CO2 emissions and electric power consumption of new passenger cars), which can be obtained free 
of charge from all dealerships, from Deutsche Automobil Treuhand GmbH (DAT), Hellmuth-Hirth-Str. 
1, 73760 Ostfildern-Scharnhausen and at https://www.dat.de/co2/. 

If you have any questions, please contact: 

Corporate Communications 

Liane Drews, Product Communication BMW Automobiles 
Telephone: +49-89-382-60964 
E-Mail: liane.drews@bmwgroup.com

Ingo Wirth, Head of Product, Brand Communication BMW 
Telephone: +49-89-382-25814 
E-Mail: Ingo.Wirth@bmwgroup.com

Internet: www.press.bmwgroup.com 
E-Mail: presse@bmw.de

http://www.bmw.de/wltp
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The BMW Group 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium financial 
and mobility services. The BMW Group production network comprises 31 production and assembly 
facilities in 15 countries; the company has a global sales network in more than 140 countries. 

In 2020, the BMW Group sold over 2.3 million passenger vehicles and more than 169,000 
motorcycles worldwide. The profit before tax in the financial year 2020 was € 5.222 billion on 
revenues amounting to € 98.990 billion. As of 31 December 2020, the BMW Group had a workforce 
of 120,726 employees. 

The success of the BMW Group has always been based on long-term thinking and responsible 
action. The company set the course for the future at an early stage and consistently makes 
sustainability and efficient resource management central to its strategic direction, from the supply 
chain through production to the end of the use phase of all products. 

www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmw-group/ 
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