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Press Release

24nd June 2005

The winners of BMW and PUMA’s “Goodbye Limits” design competition are announced. 

“Wheels”, a model by Andreea Ambs and Caroline Dorn, is the judges’ favourite.

Munich. After inspecting the six short-listed ideas from among the 19 concepts entered, the panel of judges has concluded the second round of the “Goodbye Limits“ design competition by announcing that the winners are Andreea Ambs and Caroline Dorn, a team of students from the German Fashion School. Their concept of suspending Formula 1 tyres and employing them as unusual product displays will now be used in the shop window of the PUMA Concept Store in Munich. 
“We were really impressed by all six concepts and the choice wasn’t an easy one,” says panel member Siglinde Zisler, Director of the German Fashion School. “The shop window design concepts for the PUMA for BMW WilliamsF1 Team Collection were all really creative. The winning concept particularly impressed us because it offers an optimum means of displaying goods and has an authentic motor sport feel to it.“
“Goodbye Limits”

BMW and PUMA launched the “Goodbye Limits” design competition in early May in conjunction with the German Fashion School. The participating students were presented with the following challenge in the PUMA Concept Store in Munich - to create a shop window design for the PUMA for BMW WilliamsF1 Team Collection 2005 which could be used in the shop window of the PUMA Concept Store. Eleven teams of students came up with a total of 19 ideas and submitted their draft designs to the panel of judges.
On the panel were Grit Grassberger, BMW Product Management Merchandising & Lifestyle, Annika Möller, Visual Merchandising Manager Central Europe at PUMA AG, and Siglinde Zisler, Director of the German Fashion School. In the first selection round, they assessed the draft designs. Six designs were short-listed for the final round and the students created detailed models of their ideas. The winning concept was “Wheels“ by Ambs and Dorn.
To coincide with the German Formula 1 Grand Prix in Hockenheim on 24th July 2005, the winning design for the PUMA for BMW WilliamsF1 Team Collection will be on display in the window of the PUMA Concept Stores in Munich city centre from 16th to 30th July 2005. 
The PUMA for BMW WilliamsF1 Team Collection 2005 comprises a total of 24 products including jackets, trousers, shoes and accessories. The PUMA for BMW WilliamsF1 Team Collection 2005 is available from selected BMW dealers, at the racing circuit, from PUMA Concept stores and on the Internet at the Pitshop, which can be found at www.bmw.williamsf1.com. 
The prices of all products can be found in the catalogue or on the Internet.
High resolution photographic material can be downloaded from the BMW PressClub at www.press.bmwgroup.com.

For queries or information, please contact:

BMW Group

Nicole Stempinsky

Public Relations, Sports Communications

Telephone: +49-89-382-51584
Fax: +49-89-382-28017
BMW Lifestyle Press Service

Anja Fahs

Telephone: +49-89-121 75-235
Fax: +49-89-121 75-197
Internet: www.press.bmwgroup.com
E-mail: bmw@f-und-h.de
Media contact:
WilliamsF1
Liam Clogger
Tel: +44 1235 7777 06
liam.clogger@
williamsf1.com
Silvia Hoffer
Tel: +44 7977 275 838
silvia.hoffer@williamsf1.com
BMW
Jörg Kottmeier
Tel: +49 170 5666112
joerg.kottmeier@bmw.de
[image: image2.png][ 7

BMW.WilliamsF1





[image: image3.png]eend  BRETEC D Nmmmm O, e WS -3

[ﬁ/”] RBS accenture Alhanz@ W e M Fed=< g';;:[e;,s ORIS PeTROBRAS QinetiQ REUTERS )

invent



