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BMW Group wins Gold and Silver at OttoCar Awards
Innovative multimedia creations convinced the jury at 
the 7th AutoVision International Automobile Film and Multimedia Festival



Munich. The BMW Group received one gold and five silver awards at the 7th AutoVision International Automobile Film and Multimedia Festival. Filmservice International from Munich and Vienna presented the coveted "OttoCar" awards on 15 September 2005, the opening day of the IAA International Motor Show in Frankfurt am Main. From 260 projects submitted, the international jury selected 52 entries, and awarded prizes in the five main groups of advertising spots (TV and cinema), TV programmes, websites/multimedia, information films and product presentation films. 

The world's largest automobile film and multimedia festival is a showcase for the best international films and interactive applications. "Every silver and gold award winner can be certain that he has achieved something extraordinary", said jury member Andreas Wegler, Client Service Director of the Publicis Communications Agency in Munich. The following BMW Group projects convinced the jury:

OttoCar Gold in the category Product Presentation Films/ Motorcycles: BMW Motorrad "BMW R 1200 RT"
Experience shows – and so the loving couple in the best years of their lives drive a BMW R 1200 RT for touring. On their trip through Norway, they drive through a breath-taking landscape full of natural theatrical effects. In the midst of craggy fjords, wide vistas and winding roads across mountain passes, the harmonious pair enjoy one thing above all: the ultimate driving experience.
Agency: lucie_p GmbH Munich for BMW AG, BMW Motorrad

OttoCar Silver in the category Websites/ Multimedia/ Corporate Websites: "Relaunch of the international BMW Website"
www.bmw.com
The ultimate driving machine – the relaunch of the international BMW website offers visitors an adventure centre online.  With a Corporate Identity that has been revised down to the last detail, high-quality 3D animations combined with films, sound, interactive interfaces and opportunities for downloading, the range of facilities online provides an exciting backdrop for the BMW brand products and services. Facts and information are presented in the highest quality and in a fascinating way. The BMW brand home page has established itself as a benchmark in the area of automobile websites.
Agency: Interone Worldwide Hamburg for BMW AG

OttoCar Silver in the category Websites/Multimedia/Brand Websites: "BMW WilliamsF1 Team Website" 

www.bmw.williamsf1.com
On this BMW web site, fans and specialist visitors can navigate at close quarters through the 2005 Formula 1 season: Reliable information about racing engineering and the events of the season is presented using high-end multimedia content and interactive interfaces, and the site is continuously updated throughout the year. Separate sections describe every Grand Prix separately, so that fans can closely experience the work of the BMW WilliamsF1 Team. There are more interactive events in the "pitstop", where users can navigate via hotspots. 
Agency: Phase 4 Communications GmbH Munich for BMW AG

OttoCar Silver in the category Websites/Multimedia/Brand Websites: "MINI Relaunch /Showroom"

www.mini.com/showroom
At the international web site which has been designed according to the strict 

requirements of the brand Corporate Identity, the latest techniques for online communication encourage visitors to find out about the MINI product in an entertaining way. With high-quality photos, films and flash animations, 3D simulations, dynamic sound and expanded interactivity, the user-friendly navigation guides visitors through the complete presentation of all the MINI models. An extensive model comparison makes a difficult choice easier. Fans can put together their ideal model using the configurator.
Agency: Interone Worldwide Hamburg for the BMW AG

OttoCar Silver in the category Streaming/ Web Only Films:

"The new BMW 3 Series – the sports saloon experience " 
www.bmw.com/3erlimousine
The internet special developed for the new BMW 3 Series sports saloon invites visitors to take a very unusual test drive. Film sequences with seamlessly integrated 3D animations, sequences using intensely detailed bullet-time technology, all accompanied by energetic sound, turn the dynamism and agility, superb format and convincing safety features of the new BMW 3 Series into a real experience. In addition to providing clear information about the unique features of the product, the motto is, above all: "Feel the drive". 
Agency: Interone Worldwide Hamburg for BMW AG

OttoCar Silver in the category Special Internet Advertising:
The internet game "Cool Flame – The Game" 

www.be-the-first-one.com
In the online ad game for the launch of the BMW 1 Series in 2004, star reporter Harley Flame searches for film producer Seymour Deville, who has suddenly disappeared, through the virtual Montano Beach. The five episodes are accompanied musically by singer Gina Lopez. The game integrates voiceover dialogues, adventure passages, jump and run sequences and racing elements. Downloads of useful gadgets and graphics as backgrounds or screensavers round off the contents available.
Agency: Interone Worldwide Hamburg for BMW AG

If you have any questions, please contact:

Corporate Communications

Jörg Schweizer, Public Relations, Film. Placement. Entertainment.
Telephone: +49 89 382 23250, fax: +49 89 382 20697

Michael Kirsch, General Manager Public Relations
Telephone: +49 89 382 25111, fax: +49 89 382 26972
Internet: www.press.bmwgroup.com
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