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BMW Group.

2007 was a good business year for the
BMW Group:

* Retail highs for all three brands

* Record revenues

* Best earnings before interest and taxes (EBIT)
* Best profit before taxes

* Improved return on capital employed in the
automobile segment

*_eading premium car manufacturer



Business Year 2007.
BMW Group Automobile Retalil.
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Business Year 2007.
Deliveries BMW Motorrad.
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Business Year 2007.
Financial Services.

Number of leasing and
financing contracts in k units
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Business Year 2007.
Pre-Tax Profit.
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Positive effect from the exchangeable bond in
shares of Rolls-Royce plc, London.



Business Year 2007.
Net Profit.
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Business Year 2007.
Development of the Dividend.

Dividend per share in €
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. Common stock
- Preferred stock



Business Year 2007.

e Stricter emission standards.
* Negative impact of currency exchange rates.

* Further increase of raw material prices.
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BMW Group.
27 models emit a maximum of

1409 CO,/km.
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BMW Group.

A reduction 373,000 tons

of 150 million - i . less CO.,,
liters of fuel. L. | ,.Y“




BMW Group.
Diesel market launch in the USA
in 2008.

North American
International
Auto Show
Detroit 2008

The Ultimate
Driving Machine

BMW Advanced Diesel.
The only BINS Diesel
with sporty performance.




BMW Group.
MINI Cooper D: 104 grams of CO,/km.
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BMW Group.
Details on Personnel Reductions.

Reduction of 5,000
temporary workers

2,500 by the end
of 2007

2,500 by the end
of 2008

Reduction of 3,100
permanent staff

107,539

staff _
2,500 in Germany

600 in foreign
subsidiaries



BMW Group.
International Success -
Rooted in Germany.

Staff outside Germany. Sales in Germany.

Staff in Germany. Sales outside Germany.



BMW Group.

Continuing the successful business
development:

* Record sales for all three automobile brands.

* Earnings before taxes above last year’s level—
adjusted for the book gain from the
Rolls-Royce exchangeable bond in 2007.

* Improved earnings quality.



BMW Group.

* Return on capital employed of 26 percentin the
automobile segment.

* EBIT-based return on sales of 8t010 percent in
the automobile segment.
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