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BMW SELECTED AS A MULTIPLE 2009 BRAND IMAGE AWARD WINNER
BMW Receives “Coolest Brand,” “Best Performance Brand,” and “Best Exterior Design Brand” Awards from Kelley Blue Book
Woodcliff Lake, NJ – March 13, 2009…  BMW is the only manufacturer to receive three awards in the 2009 round of Kelley Blue Book’s annual Brand Image Awards, scoring for “Coolest Brand,” “Best Performance Brand,” and “Best Exterior Design Brand - Luxury.” 

“We are delighted to accept these awards from Kelley Blue Book on behalf of BMW,” stated Jim O’Donnell, Chief Executive Officer for BMW of North America, LLC. “BMW is a brand full of youthful energy, driving excitement and fresh ideas and these awards perfectly reflect the commitment to sustaining those virtues in every corner of the BMW organization.”
In their remarks, editors from Kelley Blue Book’s kbb.com stated the following about the BMW brand: 

Coolest Brand
“What’s cool to the kids is often irrelevant to their elders. And what’s cool to those elders is usually treated as toxic by the kids. Not BMW, though. [They are] …as cool and desirable to not-yet-licensed tweens as they are to young-at-heart retirees.” 

Best Performance Brand
“Fill in the blanks: The Ultimate _______ _______. A key reason that BMW’s long-running tagline is so recognizable and effective …is that its cars consistently deliver on the promise. From the company’s high-performance M vehicles to its three-row [X5], every single vehicle wearing a BMW badge is among the quickest, most agile vehicles in its category.”

Best Exterior Design Brand - Luxury

“Describing BMW’s exterior styling as polarizing is like describing the early 2009 economy as difficult. But as great designs will do, the so-called ‘flame surfacing’ found across the lineup continues to gain more and more acceptance and admiration (and win more awards). Parking next to a BMW, fans of the brand’s styling will contend, is a sure way to make most any competitor look boring.”

The 2009 Kelley Blue Book Brand Image Awards are based on consumer perception data collected from Kelley Blue Book Market Research’s Brand Watch study, which surveys more than 12,000 shoppers annually on Kelley Blue Book’s kbb.com. For more information, visit www.kbb.com/2009brandimageawards. 
BMW Group In America

BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all X5 Sports Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car centers, 335 BMW Sports Activity Vehicle centers, 142 BMW motorcycle retailers, 83 MINI passenger car dealers, and 30 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey.
Information about BMW Group products is available to consumers via the Internet at:

www.bmwgroupna.com

www.bmwusa.com

www.bmwmotorcycles.com
www.miniusa.com

www.rolls-roycemotorcars.com

#      #      #

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwgroup.com.  Broadcast quality video footage is available via The NewsMarket at www.thenewsmarket.com.
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