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MINI drives attention with unique out of home executions. 

The MINI “Go for a Spin” Campaign debuts this fall.
Whitby, ON – MINI Canada is launching a new advertising campaign to promote the MINI brand and the new 50th anniversary, special edition cars: the 50 MINI Camden and 50 MINI Mayfair.  The focus of this campaign is to portray the cheeky, chic and reliable characteristics that MINI is well known for.  The campaign, which runs until the last week of October, will feature many out-of-home executions that play off  the space that they are in.

Creative executions which play on the air travel theme will be featured in Montreal, Toronto and Vancouver airports.  Playfully taunting airport travelers, the campaign uses tongue-in-cheek catch phrases to play up MINI’s spunky style: “Here pilot, pilot, pilot”, the Vancouver creative taunts.  Another airport creative features an extended billboard that runs alongside the moving sidewalk at the Toronto airport.  Airport Digital Screens in the Vancouver and Toronto airports will run a 30-second Birthday commercial, which features parts from actual MINI models, old and new. 

New billboards located in city centres for maximum exposure are integral to the 2009 Fall Campaign.

In true MINI style, the billboard executions mischievously advertise the playful nature of MINI and its reliability over the past fifty years.  Visually stimulating billboards physically demonstrate MINI’s dedication to driving enjoyment; a wall wrap in Toronto gives the illusion of a MINI expertly maneuvering around a mock window, moving the boundaries of the billboard. 3D creative, featuring a MINI driving through pylons, , literally pops out of its surroundings. Finally, tying the campaign back to MINI’s fiftieth Birthday, Vancouver’s transit shelter ads boast: “The pacemaker was invented in 1959. Coincidence?”
Finally, the online media will be interactive, and encourage and engage the viewer to learn more about MINI.  A rollover interactive ad will prompt pylons to appear on the screen while a MINI races through them.  This media piece will be featured on AskMen, DailyXY, Canwest, TSA, RDS, Cruxo and Gorilia Nation and can lead the viewer back to the MINI website to interact with the MINI 50 Camden and Mayfair microsite.
The MINI brand may have turned fifty this year, but through sassy, fresh ads, the 2009 Fall Campaign proves that MINI is more youthful and spunky than ever!  

The ad creative was done by TAXI 2 and the media buy was handled by the Media Experts.  

BMW Group Canada, based in Whitby, Ontario, is a wholly-owned subsidiary of BMW AG and is responsible for the distribution of BMW luxury performance automobiles, Sports Activity Vehicles, Motorcycles, and MINI.  BMW Group Financial Services Canada is a division of BMW Group Canada and offers retail financing and leasing programs on new and pre-owned BMW and MINI automobiles, as well as retail financing for new and pre-owned BMW Motorcycles. A total network of 40 BMW automobile retail centres, 19 BMW motorcycle retailers, and 25 MINI retailers represents the BMW Group across the country.
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