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China’s Vice-Premier Li Keqiang visits BMW Group
Reithofer: Commitment to China geared towards long term
Local Production in China will increase significantly 
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Munich. The BMW Group underlined the company’s long-term commitment   to China during the visit of the Vice-Premier of the State Council of the People’s Republic of China, Li Keqiang. “Close and long-standing ties exist between China and the BMW Group,” said Chairman of the Board of Management of BMW AG, Norbert Reithofer, at the BMW Welt in Munich on Saturday. Li Keqiang visited the BMW Group with a delegation to learn more about topics such as future mobility. During the visit he received information concerning, for example, the MINI E, the BMW Active E as well as the technology of future BMW Group electric vehicles. The BMW Group will work together closely with the Chinese government on future mobility.
The company is also supporting the market launch of electric vehicles in China through a number of projects. Series production of an electric vehicle developed jointly with its local joint venture partner is scheduled to begin in 2013. “The BMW Group and its partner, Brilliance, are making a joint contribution to sustainable mobility in China,” Reithofer said.
For instance, an electric-powered BMW 5 Series Long Version was developed as part of the first Sino-German electro-mobility research project in collaboration with Tongji University in Shanghai. In addition, the worldwide MINI E fleet trial will also be extended to the Chinese cities of Beijing and Shenzhen from 2011 onwards. The MINI E will be tested in everyday driving through a consortium made up of the energy partners, State Grid Corporation and Southern Grid, and the China Automotive Technology and Research Corporation (CATARC). The same applies to the BMW Active E, a fully-electric powered vehicle based on the BMW 1 Series, which will be on the roads in China later this year. 

The BMW Group has been building BMW 3 Series and 5 Series models at its Chinese facility in Shenyang with its joint venture partner, Brilliance, since 2003. The company announced the construction of a second production plant in China in November 2009. The BMW X1 will also be built at the new plant in the future. The investment volume for the new plant in Tiexi, in the Shenyang region, amounts to a total of 560 million euros, shared equally between the BMW Group and its partner, Brilliance. Production is scheduled to begin in 2012 and will create more than 4,000 new jobs in Shenyang over the coming years.
This will increase the BMW Group’s annual production capacity in China significantly to more than 150,000 vehicles from 2012 on. Over the long term, the two plants will have the combined potential for 300,000 vehicles a year, depending on market developments.
China is now the company’s third-largest market. As per November 2010 more than 152,000 vehicles were sold in China – an increase of 90%. This meant that the company easily exceeded its original sales target for China of approximately 120,000 vehicles. The BMW Group is also confident about its business performance in China for the current year: “We expect to see a double-digit percentage increase in sales growth in China in 2011, in line with market forecasts,” Reithofer explained.
Impetus will come from vehicles like the new BMW X3, the new BMW 6 Series and the MINI Countryman, all of which will launch in China this year. In light of the strong market growth in China, the BMW Group will further expand its dealer network in 2011.
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The BMW Group
The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in the world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates 24 production facilities in 13 countries and has a global sales network in more than 140 countries.

The BMW Group achieved a global sales volume of approximately 1.29 million automobiles and over 87,000 motorcycles for the 2009 financial year. Revenues totalled euro 50.68 billion. At 31 December 2009, the company employed a global workforce of approximately 96,000 associates.

The success of the BMW Group has always been built on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones Sustainability Indexes for the last six years.
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