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BMW Group and Local Motors team up to identify the
future of class-leading functions for premium vehicles

in an urban environment.
Powered by the Forge at Local Motors, BMW Group sponsors
the “Urban Driving Experience Challenge”.

Munich. The BMW Group and Local Motors will jointly launch a first-of-its kind
ideas competition intended to identify vehicle features and functions that will
define the urban driving experience in the year 2025. In a project that will see the
BMW Group tap into the global know-how of Local Motors online community of
more than 20,000 members, the aim of this collaboration is to glean new
inspiration and broader perspectives for future mobility solutions.

The BMW “Urban Driving Experience Challenge”, powered by the Forge at Local
Motors, will be a two-phase challenge that engages participants in the a forward-
focused challenge specifically targeted to providing next-generation driving
solutions to the world’s growing urban populations, and the challenges that are
unique to these megacity environments. The first phase of the challenge will
begin on September 25, 2012.

Increasing urbanisation, changing infrastructures and environmental pollution call
for mobility solutions that strike a balance between global requirements and
individual needs. This is nowhere more apparent than in the most densely
populated and fastest growing urban centers around the world. BMW is already
addressing this challenge today with visionary electric vehicles such as the BMW
i3, as well as mobility services, inspiring design and an interpretation of premium
that is strongly defined by sustainability. As a further step, the BMW Group has
chosen to work with the open-source community at Local Motors to offer
consumers the opportunity to participate in this endeavour.

“With our claim to innovation leadership, we have found in Local Motors the ideal
partner with whom to explore new, forward-looking and revolutionary mobility
solutions,” says Dr Christoph Grote, Managing Director BMW Group Research
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and Technology. “The results will undoubtedly be very valuable for BMW, and
we eagerly anticipate the extent to which we can channel the expertise we

acquire into our series-production processes.”

With regard to design, development and construction, Local Motors is a leader in
the world of “co-creation” — in fostering the design and development of locally
relevant vehicles through a shared, open creative process between the company
and the community. Founded in 2007 and headquartered in Phoenix, Arizona,
the Local Motors community has from more than 130 countries, among them
numerous engineers, industrial designers, fabricators and passionate automotive
enthusiasts. To date, more than 100,000 design submissions have been posted
to the Forge as a result of various competitions and user-submitted project
ideas.

“We are delighted to be able to share the know-how of our community with the
BMW Group, one of the world’s leading automakers, and hope that this
collaboration will be crowned with success on both sides,” states Jay Rogers,
CEOQO and co-founder of Local Motors.

Phase 1 of the BMW Challenge will run from September 25 until October 16,
2012. A detail design brief and video outlining specific goals and deliverables will
be released on the Local Motors website on September 25. A second challenge
will begin in mid-November. In all, $ 30,000 in prize money will be awarded along
with the opportunity for the top winners in each competition to travel to BMW
headquarters in Munich to meet with the Managing Director of BMW Group
Research and Technology.

A short video that tells the story behind this innovative challenge and all
information to participate in and support the BMW Group “Urban Driving
Experience Challenge” will be available online at www.L.ocalMotors.com/bmw.
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If you have any questions, please contact:
Cypselus von Frankenberg, Head of Technology Communication

Phone: +49-89-382-3064 1; E-mail: cypselus.von-frankenberg@bmw.de

Internet: www.press.omwgroup.com

The BMW Group

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in
the world with its BMW, MINI, Husgvarna Motorcycles and Rolls-Royce brands. As a global
company, the BMW Group operates 25 production and assembly facilities in 14 countries and has
a global sales network in more than 140 countries.

In 2011, the BMW Group sold about1.67 million cars and more than 113,000 motorcycles

worldwide. The profit before tax for the financial year 2010 was euro 4.8 billion on revenues
amounting to euro 60.5 billion. At 31 December 2010, the BMW Group had a workforce of
approximately 95,500 employees.

The success of the BMW Group has always been built on long-term thinking and responsible action. The
company has therefore established ecological and social sustainability throughout the value chain,
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comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its

strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones
Sustainability Indexes for the last seven years.

Facebook: :
Twitter: http:/ftwitter.com/BMWGroup

YouTube: http:/Avww.youtube.com/BMWGroupview
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