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Vienna Motor Symposium 2015: Power eDrive for 

future driving pleasure. 
Klaus Fröhlich, Member of the Board of Management of BMW 

AG, Development, presents an innovative configuration of two 

electric drives and a combustion engine.  

 

Munich / Vienna. Following the successful market launch of BMW eDrive 

technology in the first models of the BMW i brand, the BMW Group’s future 

focus is also on in-house development of electric drives that combine high levels 

of efficiency with brand-typical driving fun. As part of his address at the 36th 

International Vienna Motor Symposium, Klaus Fröhlich, Member of the Board of 

Management of BMW AG, Development, presented the concept of a forward-

looking plug-in hybrid drive. In addition to offering an all-round electric driving 

experience and even further enhanced dynamics at higher speeds, it also 

promises the long-distance driving capability familiar from conventionally 

powered vehicles – and for larger cars as well. A demonstrator model featuring 

Power eDrive technology has already been built to glean insights into potential 

deployment in future vehicle architectures for the medium and larger vehicle 

segments. 

“In the future there will be a variety of drive systems for different requirements,” 

said Fröhlich. The positive response to the BMW i3, he pointed out, showed that 

a pure battery-electric drive in small to mid-sized vehicles already represents an 

attractive solution today for urban mobility based on typical daily driving 

distances even beyond 100 kilometres (62 miles).  

Driving requirements that exceed this in terms of dynamics and long-distance 

suitability, on the other hand, are best served by innovative plug-in hybrid drives. 

In this area, Power eDrive technology – in the wake of the successful 

introduction of BMW eDrive in the BMW i8 and the BMW X5 – represents the 

next stage of development, announced Fröhlich. 

With Power eDrive, the strengths of the plug-in hybrid drive will be rigorously 

developed going forward. A total range of some 600 kilometres (310 miles) 

guarantees a long-distance capability that is also adequate for large vehicles. In 

statistical terms, some 80 per cent of the average annual mileage of a typical 

commuter could be covered in all-electric mode. 
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Power eDrive technology, moreover, comes with the kind of sporting potential 

traditionally associated with a BMW. With an electric drive on both front and rear 

axles, electric driving fun becomes a palpable experience. But the dynamic 

potential of this drive concept really comes into its own when accelerating from 

standstill and during mid-range acceleration on the open road. At higher speeds 

the combustion engine can also be called on as a supplementary drive source. 

Thus, as well as providing dynamics as required, Power eDrive also guarantees a 

significant boost in efficiency during everyday operation. 

“Highly dynamic responses are a key attribute, which in the higher speed ranges 

become continuous thrust,” explained Fröhlich. “Power eDrive combines electric 

driving fun with the long range of a combustion engine.” With this innovative 

form of high electrification and the ongoing development of purely electric drive, 

he added, the BMW Group would in future be able to offer the ideal electric 

driving experience for each vehicle segment. This flexible concept opens the 

door to further enhancement of both efficiency and hallmark BMW driving 

pleasure, while at the same time meeting the demands of the most diverse 

markets and target groups. 

For questions please contact:  
 
Innovation and Design Communications  
 
Niklas Drechsler, Spokesperson Innovation  
Telephone: + 49 89 382-28149, Fax: +49 89 382-28567 
 
Cypselus von Frankenberg, Head of Innovation and Design Communications  

Telephone: +49-89-382-30641, Fax: +49-89-382-28567 

 

Internet: www.press.bmwgroup.com 

E-Mail: presse@bmw.de 
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The BMW Group 

With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium 
manufacturer of automobiles and motorcycles and also provides premium financial and mobility 
services. As a global company, the BMW Group operates 30 production and assembly facilities in 
14 countries and has a global sales network in more than 140 countries. 
 
In 2014, the BMW Group sold approximately 2.118 million cars and 123,000 motorcycles 
worldwide. The profit before tax for the financial year 2014 was approximately € 8.71 billion on 
revenues amounting to € 80.40 billion. As of 31 December 2014, the BMW Group had a workforce 
of 116,324 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible 
action. The company has therefore established ecological and social sustainability throughout the 
value chain, comprehensive product responsibility and a clear commitment to conserving 
resources as an integral part of its strategy. 

 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
YouTube: http://www.youtube.com/BMWGroupview 

Google+: http://googleplus.bmwgroup.com 
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