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Powerful performance: the new MINI comes
first in the ADAC Customer Barometer.

The current edition of the ranking that indicates car buyer satisfaction
places the latest model generation of the British premium brand first in
the small car category.

Munich. The new MINI is taking the roads of the world by storm - and
winning the hearts of its owners, too. A recent study conducted by the
German automobile club ADAC gives the original in the premium
segment of small cars the top rating in the area of customer satisfaction.
In the current edition of the so-called ADAC Customer Barometer, the

new MINT ranks first in the class of small cars.

The results are based on a representative online survey of more than
20,000 motorists whose current vehicle was registered for the first time
between October 2011 and December 2014. The interviews addressed
such areas as the car's driving performance, comfort, safety,
environmental compatibility, fittings and price as well as scrutinising the
customer's service experience. The new MINI was able to improve its
rating in virtually all categories. With an overall score of 79.8 per cent, it
managed to improve its result of the previous year and move up into first

position in the small car segment.

Owners of the new MINI gave their highest rating in the prime discipline
of driving fun. The new engine generation, extensively refined
suspension technology and wide track of the new model provide the
perfect basis for lively sprint capacity and the typical agility known as
go-kart feeling. In addition, MINI drivers are more appreciative than ever
of their automobile's modern fittings, individual style and premium
quality. Increased ride comfort, a new display and operating concept and
a significantly extended range of driver assistance systems have helped
the new MINI obtain improved ratings in the category of
controls/comfort. Furthermore the car's mature characteristics -
reflected in optimised functionality and a high level of material and
workmanship quality - have resulted in the new MINI performing better

in the discipline of value for money than in previous surveys, too.
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The top ranking in the ADAC Customer Barometer is further evidence of
the fact that opting for driving fun and individual flair in MINI style leads
to lasting satisfaction. To what extent this pays off in the long term is
demonstrated by the high value retention of the new MINI. Since its
market launch it has not only won the "Resale Value Giant" title awarded

by Focus Online but also the Auto Bild "Value Master” ranking.

For further details on official fuel consumption figures, official specific CO, emissions and power
consumption of new cars, please refer to the "Manual on fuel consumption, CO, emissions

and power consumption of new cars", available at all sales outlets, from Deutschen Automobil Treuhand
GmbH (DAT), Hellmuth-Hirth-Str. 1, 73760 Ostfildern-Scharnhausen and at http://www.dat.de-
/angebote/verlagsprodukte/leitfaden-kraftstoffverbrauch.html. Manual CO, (PDF - 2.7 MB)
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The BMW Group

With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium
manufacturer of automobiles and motorcycles and also provides premium financial and mobility
services. As a global company, the BMW Group operates 30 production and assembly facilities in 14
countries and has a global sales network in more than 140 countries.

In 2014, the BMW Group sold approximately 2.118 million cars and 123,000 motorcycles worldwide.
The profit before tax for the financial year 2014 was approximately € 8.71 billion on revenues
amounting to € 80.40 billion. As of 31 December 2014, the BMW Group had a workforce of 116,324
employees.

The success of the BMW Group has always been based on long-term thinking and responsible action.
The company has therefore established ecological and social sustainability throughout the value chain,
comprehensive product responsibility and a clear commitment to conserving resources as an integral
part of its strategy.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMW Group
Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMW Groupview
Google+: http://googleplus.bmwgroup.com
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