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More space for visions: The FUTURE FORUM by BMW Welt.  
The new meeting place for all who wish to learn more about the 
city of the future and help shape it.    
 
 Interactive visitor experience provides insights into mobility and the city of the future.   

 Exciting formats invite you to join in the experience and participate in mutual discussions.  

 Visionaries and experts are provided with a cutting-edge platform and a space for their own 

events and debates.   

 

Munich. What will the city of the future look like? How will we live there and move around? 

Questions like these and many others will be discussed at the FUTURE FORUM by BMW 

Welt. Starting on 18 October 2019, it will become a permanent meeting place and dialogue 

platform for those interested and the doers of tomorrow. Inside the entirely newly established 

Future Forum, visitors to the BMW Welt will gain an insight into ideas, concepts and 

technologies that will define urban life of the future. With the aid of augmented reality 

elements, the BMW Group will be presenting, among other things, its vision of the mobility of 

tomorrow. However, the idea of the FUTURE FORUM by BMW Welt thrives above all on 

dialogue and mutual shaping of the future. In addition to the permanent exhibition, exciting live 

formats are planned in which experts and visionaries from various different sectors and 

disciplines take visitors on a fascinating journey into the city of tomorrow.  

 

Gaining an insight into the future and changing perspectives.  

The future is already being shaped today. Many scientist, developers and business 

enterprises already have an idea how future mobility and infrastructure concepts could look 

and are working on their implementation. The ideas and concepts being shown during the 

opening of the FUTURE FORUM by BMW Welt provide an outlook on the future, but not 

completely finalised because they change with time. They are constantly further developed 

and supplemented. At BMW Welt, visitors to the FUTURE FORUM by BMW Welt can now 

participate in diverse and fascinating visions for shaping everyday life, the workplace, 

communication and mobility in tomorrow’s cities.  

 

With its futuristic architecture and more than three million visitors each year, BMW Welt offers 

right now the ideal platform for experiencing and shaping the future together. “With the 

FUTURE FORUM by BMW Welt, we as pioneers on the way to the future of mobility wish to 

actively participate in the dialogue about sustainable solutions for the automobile and beyond. 

To this end, the Forum will immediately serve as a permanent platform to draw a concrete 

picture of future developments together with experts and visionaries,” says Jens Thiemer, 

Senior Vice President Customer & Brand BMW. The FUTURE FORUM by BMW Welt takes 
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visitors on a virtual journey into the city of the future, thereby offering inspiration for thought.  

The challenges we are faced with, but above all the solutions for shaping the “city of the 

future” are examined more closely and discussed.   

 

Experts invite visitors to join in inspiring talks and panel discussions. 

Apart from the visitor experience, the FUTURE FORUM by BMW Welt offers all developers 

and visionaries a space for discussion as well as a platform for an inspiring exchange of ideas 

with each other and with the public. Exciting keynotes and panel discussions on future issues 

going beyond the subject of mobility offer new perspectives and promote the exchange of 

information whilst enriching the exhibition format. Moreover, the BMW Group invites all “future 

shapers” to create their own event formats within the framework of the FUTURE FORUM by 

BMW Welt in order to present their visions and concepts to a wide public. The Future Forum 

by BMW Welt is meant to inspire and actively promote a dialogue on all issues dealing with 

the future true to the motto: Explore the future. Get inspired. Join the conversation. 

 

Details at a glance: 

 

FUTURE FORUM by BMW Welt. 

Starting date: 18 October 2019 

Venue:               BMW Welt  

Admission:       free 

 

 
 

 

In case of queries, please contact:  
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Cypselus von Frankenberg, Product Communication BMW Automobiles 

Telephone: +49-89-382-30641 

E-mail: Cypselus.von-Frankenberg@bmw.de 

 

 

 

Eckhard Wannieck, Head of Product, Brand Communication BMW 

Telephone: +49-89-382-28042 

E-mail: Eckhard.Wannieck@bmwgroup.com 

 

Internet: www.press.bmwgroup.com 

E-mail: presse@bmw.de 
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The BMW Group 
 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading premium 
manufacturer of automobiles and motorcycles and also provides premium financial and mobility services. The 
BMW Group production network comprises 31 production and assembly facilities in 15 countries; the company 
has a global sales network in more than 140 countries. 
 
In 2018, the BMW Group sold over 2,490,000 passenger vehicles and more than 165,000 motorcycles worldwide. 
The profit before tax in the financial year 2018 was € 9,815 billion on revenues amounting to € 97,480 billion. As of 
31 December 2018, the BMW Group had a workforce of 134,682 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. The 
company has therefore established ecological and social sustainability throughout the value chain, comprehensive 
product responsibility and a clear commitment to conserving resources as an integral part of its strategy. 
 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmwgroup/ 
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