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The multilateral design thinker: Martina Starke.

Interview with Martina Starke, Studio Director of Designworks Munich.

Munich - December, 2019. Martina Starke is the Studio Director of Designworks

Munich where she is leading the team with strategic thinking and with a holistic design
approach. While new design solutions have always been at the center of Martina's work,
years of close collaboration with a variety of specialist departments at the BMW Group
has been a defining factor in her vision of innovation. With her main focus on human
centered design, Martina Starke enjoys encouraging interaction. Working across
industries and with various disciplines and mindsets in her team is therefore one of the
most important aspects for her. Martina’s versatile team at Designworks’ Munich studio
currently consists of 40 creatives and has a strong link to the BMW Group’s design

departments.
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material, color and detail, she assumed responsibility for BMW Brand Vision and BMW

Brand Design before joining Designworks in July 2019.

What is the future of mobility and what is Designworks' role in it?

Starke: We are no longer talking mainly about cars because mobility has become an
entire ecosystem that needs to be designed. While working on aspects like getting
seamlessly from A to B, we look beyond the automobile. At Designworks, we benefit from
an outside-in view, a perspective that allows us to question the obvious with all the design
knowledge and bold creativity of our multidisciplinary teams. We think in both the physical

and digital world and understand the essence of human interaction.

With DW studios across the globe, what is the specific focus of the DW studio
in Munich you represent?

Starke: In addition to a world-class design team with people from different disciplines
and backgrounds, the Munich studio has a creative consultancy unit that works closely
with clients to develop an in depth understanding of highly complex projects. This
collaborative approach, together with a highly analytical design process guarantees far-

sighted solutions and business-relevant products.

Where do you see DW in the future and what sort of things are you keen to
encourage as director of the studio?

Starke: We at Designworks see ourselves as architects of future who combine a
comprehensive process view with an in-depth understanding of the future context.
Strong visions need compelling storytelling and we're convinced that technology
experiences of the future have to be emotional and above all human. We will continue to
work across disciplines and industries to create truly innovative products and strategies

for and with our customers.

What is your design ethos? What sources of inspiration for the field of design

should we use more in the future?
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Starke: One thing I'm telling everyone is: Stay curious. And be brave. That means we
have to leave our comfort zone for some unexpected encounters. We can learn so much
from other disciplines and project different ways of thinking back to our design field. I've
worked with leading scientists for example and sharing both specific knowledge as well

as enthusiasm for what you are doing always resulted in completely new directions.

What makes Designworks unique?

Starke: Design, strategy and automotive thinking are interwoven in a way that allows us
to deliver seamlessly designed services. Above all, it's the attitude that makes the
difference. For us, co-creation in the team is not only a necessity but a potential each and

every team member values and nurtures, as much as our clients.

In the event of enquiries please contact:

Sophie Seidenath

Spokesperson BMW Group Design

E-Mail: Sophie.Seidenath@bmwgroup.com
Tel.: +49 89 382 27473

Benjamin Titz

Head of BMW Group Design, Innovations and Motorsports Communications
E-Mail: Benjamin. Titz@bmw.de

Tel.: +49 89 382 22998

Designworks

Designworks is the design innovation studio for BMW Group. As an independent studio, Designworks
stimulates ambitious visions of the future through practical design strategies and explorations. It pushes
future experiences that are as relevant and ambitious as possible.

Designworks is 'the architect of future’ — designing for BMW Group and other partners holistic systems that
impact and improve the world we live in.

With three global studios, Designworks is a powerful tool supporting the BMW Group to be at the very
forefront of design, technology and innovation.

The BMW Group
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With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility
services. The BMW Group production network comprises 31 production and assembly facilities in 15
countries; the company has a global sales network in more than 140 countries.

In 2018, the BMW Group sold over 2,490,000 passenger vehicles and more than 165,000 motorcycles

worldwide. The profit before tax in the financial year 2018 was € 9.815 billion on revenues amounting to € 97.480

billion. As of 31 December 2018, the BMW Group had a workforce of 134,682 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action. The
company has therefore established ecological and social sustainability throughout the value chain,
comprehensive product responsibility and a clear commitment to conserving resources as an integral part of
its strategy.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup
Twitter: http:/twitter.com/BMWGroup

YouTube: http:/Awww.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https:/lwww.linkedin.com/company/bmwgroup/




