
 

 
 

BMW 
Corporate Communications 

Media Information 
13 August 2020 
 
 
“Berlin Brawl 20”: BMW celebrates Esports show event 
as highlight for fans.  
The LoL top teams G2 Esports and Fnatic go head to head in 
Berlin “United in Rivalry”. The “Berlin Brawl 20” is the fan 
highlight rounding off the LoL summer season. 
 
Munich. The regular League of Legends (LoL) summer season was over, but BMW 
has another special highlight in store for fans of the Esports classic to round things 
off. At the BMW Berlin Brawl, the stars of the LoL top teams G2 Esports and Fnatic 
will go head to head in direct contact with their community – and alongside some of 
their fans in virtual matches. The LVL World of Gaming in Berlin, possibly the most 
spectacular Esports and gaming location in the world, will host the first running of 
this special “United in Rivalry” event on 14 August.  

Five of the hottest, most successful Esports teams go head to head in competitions 
regularly as partners of BMW. The two European teams, G2 Esports and Fnatic, will 
now join forces with some of their fans in the BMW Berlin Brawl and take part in LoL 
duels, where the main focus is on having fun. In two matches, a “MIXED 5vs5” and 
an “ARAM 2vs2”, selected members of the LoL community will be given the 
opportunity to play in a team with their heroes. Due to the COVID-19 pandemic, the 
three fans from each team will sit in front of their computers in separate rooms at 
LVL. Unfortunately, spectators won’t be able to be on site this time, but the 
countless fans around the world can follow the matches on the live stream and talk 
to their heroes directly via chat. 

Jens Thiemer, Senior Vice President Customer & Brand BMW: “With our 
international Esports commitment, we want to bring the BMW brand to life in the 
Esports community authentically and using new formats. The Berlin Brawl is our first 
event in which teams and fans come together to celebrate the love of competition, 
true to the motto ‘United in Rivalry’, whereby our newly founded BMW Esports 
Twitter channel will serve as a live broadcasting platform for the first time.” 

Carlos “ocelote” Rodriguez (CEO G2 Esports): “When BMW contacted us 
with an opportunity to take Fnatic down for a third time this split, we simply couldn’t 
turn the chance down. It’s a great opportunity for both teams to give back to the fans 
and celebrate the #UnitedInRivalry campaign and we’re proud to do so at our home 
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at LVL World of Gaming. Of course, the #G2ARMY is going to show why we are the 
best. Let’s go!” 

Sam Mathews (CEO Fnatic): “The Berlin Brawl is a brilliant concept for us and 
the fans. Our fans thrive on the rivalry and the opportunity for some of them to play 
alongside their favourite players as well as having tangible involvements in the 
pick/bans, etc brings it to life in a totally new way and we are very excited BMW has 
brought us together for this. It is just unfortunate the fans can’t be in the arena with 
us, but we look forward to having them there for the next one. Fnatic vs G2 means 
so much. It is the two most storied teams in the LEC battling it out. G2 may have 
had the better of us recently, but I have no doubt we’re building something truly 
great. Our rivalry makes both teams strive to do better and be better, and without it 
the LEC would not be the same. Fnatic have the best fans in the world, so putting 
them alongside our players and head trainer Mithy – I know exactly who is going to 
be walking away with the trophy on the night.” 

New presence for the BMW Esports commitment on social media. 
Just in time for the BMW Berlin Brawl, the expanded BMW Esports commitment 
also has its own home on social media. On Twitter, the handle @BMWEsports will 
bundle all the information on the LoL teams as part of “United in Rivalry”, all other 
BMW Esports commitments and the extensive BMW Motorsport SIM Racing 
programme. @BMWEsports is the new port of call for Esports fans on Instagram. 

Follow the “Berlin Brawl 20” live on Friday 14 August, from 19:00 CEST on the 
BMW Motorsport Twitch Channel. In the #berlinELECTRIFIED campaign, which 
saw two BMW i convoys in action over several days in Berlin, 
#BMWiConvoyEsports won the sim racing challenge. G2 Esports Sim Racing driver 
Nils Naujoks beat BMW i Andretti Motorsport driver Alexander Sims’ time. So, the 
“Berlin Brawl 20” will now be shown live on www.twitch.tv/bmwmotorsport. There 
will also be a live stream on the new BMW Esports Twitter channel. 

In case of queries, please contact:  
 
Christophe Koenig 
Press Officer BMW Brand and Marketing, BMW Welt, eSports, Powertrain Business Units 
Phone: +49-89-382-56097 
E-Mail: christophe.koenig@bmw.de 
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Internet: www.press.bmwgroup.com 
E-Mail: presse@bmw.de 
 
 
 
The BMW Group 
 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium 
financial and mobility services. The BMW Group production network comprises 31 production and 
assembly facilities in 15 countries; the company has a global sales network in more than 140 
countries. 
 
In 2019, the BMW Group sold over 2.5 million automobiles and more than 175.000 motorcycles 
worldwide. The profit before tax in the financial year 2019 was € 7,118 billion on revenues amounting 
to € 104,210 billion. As of 31 December 2019, the BMW Group had a workforce of 126,016 
employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible 
action. The company has therefore established ecological and social sustainability throughout the 
value chain, comprehensive product responsibility and a clear commitment to conserving 
resources as an integral part of its strategy. 
 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmwgroup/ 
 
 


