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The new BMW 8 Series and the new BMW M8 models: world
premiere at the Amelia Island Concours d'Elegance 2022.
New editions of the luxury sports cars and high-performance
models were presented for the first time at the renowned classic
car show in north-east Florida. Launch of BMW M GmbH
anniversary activities with an exhibition of 50 groundbreaking
sports cars from the company’s 50-year history.

Munich. The most beautiful, exclusive and fastest vehicles of their respective eras are
traditionally assembled at the Amelia Island Concours d'Elegance. This year, the
renowned classic car show in the north-east of the US state of Florida provided the perfect
setting for the world premiere of particularly fascinating sports cars from the BMW model
range. The new edition of the BMW 8 Series and the new BMW M8 models were
presented to the public there for the first time. Visitors to the Amelia Island Concours
d’Elegance 2022 also witnessed the launch of BMW M GmbH's activities to mark its 50th
anniversary.

For the new BMW 8 Series, the tradition-steeped event on the grounds of the Ritz-Carlton
Hotel and the neighbouring Golf Club of Amelia Island provided the perfect setting in which
to showcase its precisely enhanced design and advanced features. The M sports package
is now standard in all model variants of the BMW 8 Series Coupé, the BMW 8 Series
Convertible and the BMW 8 Series Gran Coupé. At the centre of the redesigned vehicle
front section is the illuminated "lconic Glow" BMW kidney grille. The 8-cylinder models
also feature aerodynamically optimised exterior mirrors in the style of the BMW M8 as
standard.

In the interior of all models in the new BMW 8 Series, their equally dynamic and exclusive
character is underscored with an extended range of standard equipment including
multifunction seats, an M leather steering wheel and other M-specific design features.
Optimised ease of use is ensured by the standard BMW Live Cockpit Professional with a
Control Display that has now increased in size to 12.3 inches. "The luxury sports cars of
the new BMW 8 Series occupy a prominent position in BMW's model range. We are
delighted to be able to debut these exceptional models at one of the most prestigious
automotive events in America,” said Sebastian Mackensen, Head of BMW Group Region
Americas and President & CEO BMW North America.
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History and the future came together in the BMW M brand’s appearance at the Amelia
Island Concours d'Elegance 2022. BMW M GmbH showed pioneering models from its past
along with the versions of its high-performance sports cars for the luxury segment that will
be available from spring 2022. The models BMW M8 Competition Coupé (combined fuel
consumption: 11.4 - 11.01/700 km according to WLTP, combined CO2 emissions: 260 -
257 g/km), the BMW M8 Competition Cabriolet (combined fuel consumption: 11.6 - 11.2
I/100 km according to WLTP, combined CO2 emissions: 264 - 255 g/km according to
WLTP,) and the BMW M8 Competition Gran Coupé (combined fuel consumption: 11.6 -
11.21/100 km according to WLTP, combined CO2 emissions: 264 - 256 g/km) are now
even more impressive with new exterior paint finishes and M light-alloy wheels, the M
Shadow Line lights available for the first time and an additional interior trim variant. The
operating system of the new BMW M8 models now also includes a 12.3-inch Control
Display with touch function.

And the top models of the BMW M GmbH range not only offer fascinatingly vigorous
power delivery with their 460 kW/625 hp V8 engine featuring M TwinPower Turbo
technology and high-revving characteristics, they also come with an exceptionally
extensive range of standard equipment. This includes a flap-controlled M sports exhaust
system, BMW laser light headlights, the BMW Head-Up Display with M-specific display
elements and a full Merino/Alcantara leather interior.

With the debut of its latest high-performance models for the luxury segment, BMW M
GmbH makes a particularly impressive start to its anniversary year. The BMW Group
subsidiary, founded in 1972 as BMW Motorsport GmbH, also contributed to the
programme of the Amelia Island Concours d’'Elegance 2022 with a fascinating look back
into its history. A special exhibition showcased 50 milestones from BMW M GmbH's 50-
year model and racing history. This also included an early precursor of the current BMW
M8. The prototype of a high-performance sports car with a V12 engine developed by
BMW M GmbH in the early 1990s based on the then BMW 8 Series Coupé remained a
one-off - and this was only the second time it has been put on show in the USA.

The selection of vehicles that were particularly influential in the development of BMW M
GmbH also included a freshly restored example of the BMW M1 dating from 1980, which
was the company’s first independently developed model, the BMW V12 LMR that won the
24 Hours of Le Mans in 1999, and the all-electric BMW iX M60 that is about to be
launched on the market (combined power consumption: 24.5 - 21.9 kWh/100 km
according to WLTP; combined CO2 emissions: 0 g/km).
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This unique exhibition of outstanding BMW M models from five decades also included
numerous vehicles owned by members of the BMW Car Club of America and from BMW
North America’s classic car collection. "The United States is the world's largest market for
BMW M vehicles and we are always amazed and delighted by the passion and dedication
that many enthusiasts here invest in their cars, both old and new,” said Franciscus van
Meel, CEO of BMW M GmbH. "We feel privileged to be able to celebrate our anniversary in
this wonderful place, surrounded by special people and exceptional cars.”

Fuel consumption, CO2 emission figures and power consumption were measured using the methods
required according to Regulation VO (EC) 2007/715 as amended. They refer to vehicles on the Geman
automotive market. For ranges, the WLTP figures take into account the effects of any optional equipment.

All figures are already calculated on the basis of the new WLTP test cycle. WLTP values are used as a basis
for the assessment of taxes and other vehicle-related levies that are (also) based on CO2 emissions and,
where applicable, for the purposes of vehicle-specific subsidies. Further information on the WLTP and
NEDC measurement procedures is also available at www.bmw.de/wltp.

For further details of the official fuel consumption figures and official specific CO2 emissions of new cars,
please refer to the “Manual on the fuel consumption, CO2 emissions and power consumption of new cars”,
available at sales outlets free of charge, from Deutsche Automobil Treuhand GmbH (DAT), Hellmuth-Hirth-
Str. 1, 73760 Ostfildern-Scharnhausen and at https:/iwww.dat.de/co2/.
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If you have any questions, please contact:
Corporate Communications
Cypselus von Frankenberg, Product Communication BMW Automobiles

Telephone: +49-89-382-30641
E-mail: Cypselus.von-Frankenberg@bmw.de

Ingo Wirth, Head of Product & Brand Communications BMW
Telephone: +49-89-382-25814
E-mail: Ingo.Wirth@bmwgroup.com

Internet: www.press.bmwgroup.com
E-mail: presse@bmwagroup.com

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's
leading premium manufacturer of automobiles and motorcycles and also provides premium financial
and mobility services. The BMW Group production network comprises 31 production and assembly
facilities in 15 countries; the company has a global sales network in more than 140 countries.

In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000
motorcycles worldwide. The profit before tax in the financial year 2020 was € 5.222 billion on
revenues amounting to € 98.990 billion. As of 31 December 2020, the BMW Group had a workforce
of 120,726 employees.

The success of the BMW Group has always been based on long-term thinking and responsible
action. The company set the course for the future at an early stage and consistently makes
sustainability and efficient resource management central to its strategic direction, from the supply
chain through production to the end of the use phase of all products.

www.bmwagroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/



mailto:Cypselus.von-Frankenberg@bmw.de
mailto:Ingo.Wirth@bmwgroup.com
http://www.press.bmwgroup.com/
mailto:presse@bmwgroup.com
http://www.bmwgroup.com/
http://www.facebook.com/BMWGroup
http://twitter.com/BMWGroup
http://www.youtube.com/BMWGroupView
https://www.instagram.com/bmwgroup
https://www.linkedin.com/company/bmw-group/

