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Moving Beyond
The Test Drive Event of The BMW 3 Series Launched
(May 16, 2007, Beijing) From May 19th to September 9th 2007, test drive event entitled “Moving Beyond” will be held by BMW Brilliance Automotive Ltd all over the country. The event will provide the enthusiasts of the BMW 3 Series an opportunity to test drive and ride the world successful premium sport sedan. Through a series of interactive programs co-established by premium brands, the customers can experience in person the brand culture and healthy lifestyle advocated by BMW.
Since it was launched in the Chinese market in September, 2005, the fifth generation of the BMW 3 Series has explained the essential of the classical rear-wheel drive model to the Chinese customers by its dynamic power, outstanding performance and perfect comfort. The energetic, innovative and challenging lifestyle led by the BMW 3 Series has been welcomed by more and more social elites. In 2006, the sales performance of the BMW 3 Series broke 10,000 units.
The test drive event will come off at each weekend from May 19th to September 9th and will cover more than 30 cities, stretching from northernmost point of Harbin to the southernmost point of Guangzhou and to the westernmost point of Ulumuqi.  During the event, the BMW professional trainers will explain the success of the BMW 3 Series to each of the customers. The delicated test drive program will let every BMW enthusiast fully experience the exclusive handling of the BMW cars. The event also unites many premium brands. The interactive programs will let the customers understand the lifestyle advocated by BMW while test driving the cars.
More than thirty years has passed since the first generation of the BMW 3 Series was brought to the world in 1975. The sales volume of the BMW 3 Series has exceeded 10 million units. Among every 10 sold BMW cars, there are five BMW 3 Series, which has a stable customer group.  The BMW 3 Series has been the sales champion within the segment of the premium sport sedan for many years. In 2006, 508,498 units of the BMW 3 Series models were delivered to the customers worldwide, accounting for 43% of sales of the BMW brand, with a year-on-year increase of 17.1%. Also in 2006, the BMW 3 Series was awarded “Car of the Year”. As the most sucessful model within its own class, the fifth generation of the BMW 3 Series won this most important award in automotive industry beating its 26 competitors by its outstanding performance. Since its birth, the BMW 3 Series has been the leader of its own class for more than 30 years.
Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwgroup.com.
And about BMW Group products:

http://www.bmw.com.cn

http://www.minichina.com.cn

http://www.bmw-motorrad.com.cn
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