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Media Information

Balance Business, Ethics Out and Look Ahead

“BMW China Culture Journey” 2007 Arrives in Taiyuan

June 13, 2007, Taiyuan – As one of BMW Corporate Social Contribution Activities to the Chinese community, 15 BMW vehicles set out on the “BMW China Culture Journey” from the Capital Museum in the morning of June 12, and at dusk, arrived at their first destination, Taiyuan – the provincial capital of Shanxi. This morning, Taiyuan’s Binghe Stadium held the second donation ceremony – which was different from the first leg – a donation of non-material cultural heritage items. Leaders from BMW and the provincial department of culture attended the donation ceremony.

In this leg, the “BMW China Culture Journey” donated RMB200,000 to Shanxi province’s culture department, which will be spent on maintenance and inheritance of Shanxi’s non-material cultural heritage items. In the ceremony, Ms Ma Jinghua, senior PR manager with BMW Brilliance Automotive Ltd said: “The ‘BMW China Culture Journey’ is an integral part of the corporate contribution to society jointly made by BMW China and BMW Brilliance. The route of this journey was carefully and meticulously mapped out. Shanxi province is a precious cultural location that combines Buddhism, the Jin business mentality and ancestry-tracking. BMW would like to donate this money for the local non-material cultural heritage to respect and protect these traditional qualities.”

Compared to physical cultural heritage, non-material cultural heritage refers to different cultural forms and spaces that are closely linked to the daily lives of different groups of people and have been passed down from generation to generation. They include long-established folk poems, legends, epics, stories, sagas, and sayings; traditional music, dances, plays, operas, acrobatics, and puppets; the traditions observed for generations such as daily courtesies, celebrations, festivities, folk sports and athletics, oral performances, and customary rituals, formalities, festivals, production, lifestyle, and common wisdom and practices of the nature and cosmos; conventional handicrafts; and relevant cultural spaces.

China is a historic civilization that boasts abundant cultural heritage. The non-material cultural heritage, which has witnessed our long history, constitutes a significant part of our cultural heritages and preserves the Chinese culture. They contain China’s distinctive spiritual value and thoughts, imagination and cultural mentality that reflect the vitality and innovation of the Chinese people. Unfortunately, our non-material cultural heritages are facing serious challenges – the cultural heritage that was passed down by oral or behavioral approaches is slowly dwindling.

Mr Zhao Zhongyue, representative of the Non-material Cultural Heritage Protection Center at the Department of Culture, said with excitement: “To protect our cultural heritage, we need more than just government agencies. Indeed, everyone should play a role to protect it. BMW has set a perfect example in this regard.”

As a national showcase of the non-material cultural heritage of Shanxi province, the Yicheng drums took the spotlight in the donation ceremony. Vivid body language and delightful drumbeats demonstrated a rhythmic and dynamic picture. According to an official of the Culture Department of Shanxi province, the Yicheng drums have been used by the locals for harvest celebrations and worshiping ancestors from the Qing dynasty. The so-called “touring the city, hearing the drumbeats” is a true reflection of the culture. Only if our non-material cultural heritage keeps its vitality and constantly prevails, can they be passed down from generation to generation.” This is a contemporary and pragmatic viewpoint for maintenance of non-material cultural heritage.

In the following days, the “BMW China Culture Journey” motorcade made up of the mainstream media, cultural celebrities and charitable cars will visit the Jin culture’s temple and the Pingyao ancient city, with responsibility and care. It will arrive in the ancient capital of Xi’an two days later.
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You can download media information in Chinese and high-resolution pictures from www.press.bmwgroup.com.

For information about BMW, please visit our websites:

http://www.bmw.com.cn

http://www.minichina.com.cn

http://www.bmw-motorrad.com.cn
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