[image: image1.png]J



BMW

China

Corporate Communications 


Media information
June 22, 2007
Steadily accelerate the process of local purchasing; fulfill the long-term commitment to the Chinese market
The Second BMW Brilliance Supplier Day held in Shenyang

（Shenyang）After the first Supplier Day held in June 2004, on the June 22 2007, the second Supplier Day of BMW Brilliance Automotive Ltd. was held in Shenyang. Present at the event were 209 representatives from 84 auto parts suppliers worldwide. Also at the meeting were Mr. Zhao Changyi, Executive Vice Mayor of Shenyang, Dr. Klaus Richter, Senior Vice President Production Materials Purchasing of BMW Group, Mr. Alfred Rupp, President and CEO of BMW Brilliance Automotive Ltd. and Mr. Hans Kroeppelt, Senior Vice President - Manufacturing, BMW Brilliance Automotive Ltd.
The second Supplier Day is an important step by BMW Brilliance to proactively and steadily accelerate the process of local production and realize global purchasing in the BMW Group with the aim to delivering premium cars meeting BMW’s global standards and fulfilling its long-term commitment to the Chinese market. 
Proactively and steadily accelerate local purchasing: the local purchasing volume to reach RMB 3.6 billion by the end of 2007

During the process of promoting local purchasing, BMW Brilliance welcomes and encourages BMW’s global suppliers to invest and develop in China. And by sharing BMW’s management expertise, BMW Brilliance is dedicated to helping local suppliers meet BMW standards and share leading-edge technologies, offering them opportunities to get into the BMW global purchasing network, and therefore contributing to the development of the parts and components industry.

In early 2006, BMW Brilliance had 46 local suppliers in China with the local purchasing volume of RMB 870 million. At the end of 2006, the local purchasing volume was increased to RMB 2 billion. Currently, BMW Brilliance has over 60 local suppliers in China. It is estimated that by the end of 2007, the number of local suppliers will reach 100 and the local purchasing volume will surge by 80% to RMB 3.6 billion. The rapid growth within such a short period clearly shows the down-to-earth efforts made by BMW Brilliance during the development of local purchasing.
Mr. Alfred Rupp, President and CEO of BMW Brilliance Automotive Ltd. said: “To steadily accelerate the local purchasing is our long-term strategy. This will not only actively respond to the local content requirement by the government, but also improve the competitiveness of our products. In such a market with huge potentials, we will continuously concentrate on our premium brand strategy and keep and expand the win-win partnerships with suppliers. When helping China’s parts and components enterprises go abroad, we will reinforce our strength and take the lead position in the premium car segment.”
Opportunity of BMW Brilliance’s suppliers to get into the BMW Group’s global purchasing network 
BMW Brilliance’s supplier development strategy targets three pillars including wholly-owned subsidiaries of the worldwide BMW suppliers and their joint ventures in China as well as Chinese suppliers. Quality standards and competitiveness are two criteria that all successful BMW Brilliance suppliers, existing and potential, must meet. Dr. Klaus Richter who is in charge of the BMW Group’s purchasing said when he introduced the Group’s purchasing network, all the suppliers of BMW Brilliance have opportunities to enter the Group’s global purchasing network which is an open and transparent platform. All the suppliers shall meet the BMW standards and boast overall competitiveness. For example, Chinese local supplier, Dicastal Wheel Manufacture Co., Ltd. will enter into the BMW global purchasing network soon and provide rim for BMW 5 Series.
As BMW Brilliance applies the same quality standards of the BMW Group worldwide, the Mainland China suppliers may have chances to enter the global purchasing network of the BMW Group if they meet the quality standards and are competitive in all aspects.
The Suppliers Day event consisted of the conference, roundtable discussions, visits to production facilities and commercial discussions. 

About BMW Brilliance Automotive Ltd.
Since its establishment in May 2003, BMW Brilliance has been committed to integrating itself into the economic and social development in China and providing the Chinese customers with top-notch products right from the outset. In 2006, BMW Brilliance has delivered 22,550 units of the BMW 3 Series and 5 Series to the Chinese customers, with a year-on-year increase of 47.4%.

Presently, around 3,400 associates are working for BMW Brilliance plant Shengyang. As an important part of the BMW global production network, Plant Shenyang strictly follows BMW’s global standards in terms of production process, quality standard and sustainable development, ensuring that the 4 models of the BMW 3 Series and 6 models of BMW 5 Series Long Wheelbase rolling off the production line fully meet BMW’s quality standards worldwide.
##

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: http://www.press.bmwgroup.com.

Information about BMW Group products is available to consumers via the Internet at:

http://www.bmw.com

http://www.mini.com

http://www.bmw-motorrad.com
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