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BMW Group increases sales by 4.7% in first half-year 
More than one million 3 Series sedans delivered since March 2005 
28% Growth in the Chinese mainland 
Munich/Beijing. The BMW Group increased its sales of its BMW, MINI and 
Rolls-Royce brands by 4.7% in the period from January through June to reach a total of 764,874 automobiles (prev.yr.: 730,285). This made the first half-year of 2008 the most successful in the history of the BMW Group in terms of sales. Deliveries of BMW cars rose by 2.4% to 637,569 (prev.yr.: 622,415). In addition, BMW’s best-selling model, the BMW 3 Series sedan, has now delivered more than one million units around the globe since its market launch in March 2005. MINI recorded an increase of 17.9% to 126,810 (prev.yr.: 107,576). 495 Rolls-Royce cars were handed over to customers, with a year-on-year increase of 68.4%.
Ian Robertson, member of the Board of Management of BMW AG responsible for Sales and Marketing: “In the first half of the year we were able to report solid growth, as planned. Despite difficult economic conditions in certain automobile markets, the BMW Group aims to improve on last year’s sales level for the year as a whole. However, we will continue to monitor world markets and their performance so as to react as necessary.”
A comparison of the major regions shows mixed developments in sales for the first half-year. While the BMW Group was able to achieve strong growth overall in Europe, Asia and South America, it could not match its sales figures for the previous year in North America and Africa. 
In Europe the number of deliveries totalled 470,225 vehicles, surpassing the previous year’s figure (435,971) by 7.9%. In Asia sales climbed 8.7% to 83,386 units (prev.yr.: 76,725). Sales in Central and South America, on the other hand, increased over the same period: by 8.4% to 7,486 vehicles (prev.yr.: 6,906) and by 24.4% to 4,350 vehicles (prev.yr.: 3,496) respectively.
Faced with the continuing weakness of the economy and the overall contraction of the automotive market the BMW Group saw sales shrink 4.0% to 157,913 units (prev.yr.: 164,441) in the USA in the first half of the year. 
The Chinese Market Continues to Grow Strongly    

In the first half of this year, the BMW Group continued to grow well in the Chinese Mainland market, delivering a total of 30,325 BMW and MINI vehicles to customers, up 28.1% from the same period in 2007 (prev.yr.: 23,667 units).

BMW brand automobile sales volume in the Chinese Mainland increased by 26% to 28,766 units, including 16,196 units BMW 3 Series and 5 Series cars produced locally in China. Sales of MINI cars in the Chinese Mainland leaped by more than 100% to 1,559 units in the first half of 2008 (prev.yr.: 776 units). 
In the entire Greater China region including Hong Kong, Taiwan and Macau, the BMW Group delivered a total of 35,468 BMW and MINI brand automobiles to customers during the first six months, representing a year-on-year increase of 25.2% (prev.yr.: 28,327). 
 “Introducing new models into China such as the BMW 1 Series and the all-new BMW X6, we are looking forward to another good year in 2008 .” said Dr. Christoph Stark, President and CEO of BMW Group Region China.
BMW Group sales in the first half of 2008 at a glance

	
	Total sales 
	comp.w. prev.yr.

	BMW Group
	764,874
	
+4.7%

	BMW
	637,569
	
+2.4%

	MINI
	126,810
	
+17.9%

	Rolls-Royce
	495
	
+68.4%

	BMW Motorcycles
	55,932
	
-5.6%


BMW Group sales in the Chinese mainland in the first half of 2008  

	
	Total sales 
	comp.w. prev.yr.

	BMW & MINI
	30,325
	+28.1%

	MINI
	1,559
	+100.9%

	BMW
	28,766
	+25.7%


BMW Group Region China sales in the first half of 2008  

(Including Mainland China, Hong Kong, Macau and Taiwan)
	
	Total sales 
	comp.w. prev.yr.

	BMW & MINI
	35,468
	+25.2%

	BMW
	33,472
	+23.3%

	MINI
	1,996
	+69.3%


Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwgroup.com
Information about BMW Group products is available to consumers via the Internet at:

http://www.bmw.com

http://www.bmw-motorrad.com

http://www.mini.com
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