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New Highlight of BMW After Sales Service

Green, Excellent, and Safe - Waterborne Color Technology
Beijing. Continuously improving the content and quality of after sales service is a long-term commitment of BMW to the Chinese customers. To realize this commitment in detail, BMW has recently upgraded the technology and updated the painting equipment in after sales service. The paint material named WBC (Waterborne Color) has the same quality as the original European paint. It has many advantages including being environmental friendly, excellent covering ability, and storage safety.
Currently, BMW began the usage of WBC in 4 authorized dealerships in Beijing, and plans to promote this service to dealerships nationwide. BMW has become the first premium automaker to apply this technology to after sales service. This measure has at the same time conformed to the Chinese government’s policy for control of Volatile Organic Compound (VOC).
WBC is a paint material that mainly applies water as a solvent. Compared to traditional paint, it has advantages in environmental protection, covering ability and storage safety. Its advantage is exceptionally profound in environmental protection – VOC given out during the paint materials drying is 72% less than that of the traditional paint. This greatly reduces the pollution to the air. WBC pigments are laid orderly and averagely after reaction. Therefore it has excellent brightness, covering ability and stickiness. In addition, with the water as solvent, WBC is not inflammable and explosive, making it safer in storage and transportation.
As a responsible corporate citizen, BMW provides customers with excellent, energy-saving and green products. Since entering China, BMW continued to introduce the latest technologies suitable for the Chinese market as fast as possible. To support the laws and regulations for energy consumption, emission decreasing and environmental protection by the Chinese government, as well as the increased consciousness for green consumption fashion of Chinese customers, BMW has been dedicated to carrying out services and strategies to improve the performance of products and benefit environmental protection, including the introduction of WBC and EfficientDynamics.
BMW worked continuously for its long-term commitment to the Chinese market to perfect the basic infrastructure of after sales service and professional training of employees and to maximize customer satisfaction, including expanding its sales and service network, establishing a training academy, parts distribution centers and a call center, providing BMW and MINI Roadside Assistance, and launching the BMW Service Repair Package. 
Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group Press Club at the following address:
 www.press.bmwgroup.com
Information about BMW Group products is available to consumers via the Internet at:
http://www.bmw.com
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