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BMW Group: moderate 4.3% decrease in sales for 2008
Continued growth in China market despite global economic downturn
Munich / Beijing. In view of the global financial and economic crisis the BMW Group was, as expected, unable to match the previous year’s record earnings in its sales figures for 2008 as a whole. Nevertheless, the company reported only a moderate decrease of 4.3% from 2007’s high level. Last year the BMW Group delivered a total of 1,435,876 (prev.yr: 1,500,678) BMW, MINI and Rolls-Royce brand automobiles to customers worldwide. The company thus achieved the second-best sales result in its history, after 2007, and also remained the world’s leading supplier of premium vehicles in 2008. 
Ian Robertson, Member of the Board of Management of BMW AG, responsible for Sales and Marketing: “2008 was a tough year for the automotive industry worldwide. Despite the global financial and economic crisis, the BMW Group was able to set new sales records at MINI and Rolls-Royce in 2008. Overall we performed comparatively well with a 4.3% decrease. One clear reason for this is our Efficient Dynamics technology for reducing fuel consumption and CO2 emissions which meanwhile comes as standard in all BMW and MINI models.” Robertson also added: "We have already reached fuel efficiency levels that some of our competitors still want to achieve. Month to month, we were able to sell more vehicles with fuel saving technology than some car companies do in a year." In 2008, the BMW Group delivered in Europe alone around 830,000 vehicles with Efficient Dynamics to its customers. Between1995 and 2008, the company has achieved a 25% reduction of the CO2 value of its fleet in Europe to less than 160g per kilometre.

The BMW brand delivered 1,202,239 (prev.yr.: 1,276,793 / -5.8%) vehicles to customers worldwide in 2008, placing it clearly ahead of core competitors in the premium segment. The MINI brand made further sales gains in 2008 to achieve a new all-time high. With a total of 232,425 deliveries it grew 4.3% over the previous year. In 2008 sales of Rolls-Royce Motor Cars climbed 20.0% higher than the previous year to reach a total of 1,212 (prev.yr: 1,010) automobiles. With six consecutive years of sales growth, Rolls-Royce remains the clear market leader in the super luxury class segment.
Continued growth in the Chinese Market 
In 2008, deliveries in the Chinese Mainland market continued to grow to a record of 65,822 BMW and MINI vehicles, up 28 % from 2007 (prev.yr.: 51,588 units).

BMW brand automobile sales volume in the Chinese Mainland increased by 27% to 62,688 units, which includes 35,163 units BMW 3 Series and 5 Series cars produced locally in China, also a new record.
Sales of MINI cars increased by 43% to 3,134 units in 2008 (prev.yr.: 2,200 units). 

In the entire Greater China sales region including Hong Kong, Taiwan and Macau markets, the BMW Group delivered a total of 75,355 BMW and MINI brand automobiles to customers in 2008, representing a year-on-year increase of 23 % (prev.yr.: 61,099). 

“All the unfavourable factors in 2008 and the slow down of car market did not hold BMW from setting new sales records in China in 2008, underlining the importance of this market in our operations in Asia and worldwide.  In the year ahead, we believe our new models with more EfficientDynamics technology and features will continue to contribute positively to our sales as well as benefiting our customers and environment in China. The launch of the all-new BMW 7 Series days ago was a good start into the new year.” said Dr. Christoph Stark, President and CEO of BMW Group Region China.

BMW once again most successful European automotive brand in the U.S. in 2008 
The United States remained the biggest single market for BMW Group automobiles in 2008. The BMW Group delivered a total of 303,190 (prev.yr.: 335,840) vehicles here. Despite a decrease of 15.2% for the year ending in December, the BMW brand was once again the most successful European automotive brand in the USA in 2008 (249,113 vehicles sold). No other automotive brand from Europe sold more vehicles in the world’s biggest auto market in 2008. 

The MINI brand can also look back on a successful year in the United States. In fact, 2008 was the brand’s best year since the premium small car was launched on the U.S. market in 2002 (54,077 vehicles sold/ +28.6%). For the very first time, the U.S. became the largest single market for MINI.
Germany was second among the BMW Group’s major markets with a total of 284,353 new registrations (prev.yr. 284,690 / -0.1%). With sales almost reaching the previous year’s level, the BMW Group performed considerably better than the overall market in Germany, which shrank by 1.8%. 

Sales figures at a glance
BMW Group sales in 2008 

	
	Total sales 
	comp.w. prev.yr.

	BMW Group
	1,435,876
	
-4.3%

	BMW
	1,202,239
	
-5.8%

	MINI
	232,425
	
+4.3%

	Rolls-Royce
	1,212
	
+20.0%

	BMW Motorcycle
	101,685
	-0.8%


BMW Group sales in the Chinese mainland in 2008  

	
	Total sales 
	comp.w. prev.yr.

	BMW & MINI
	65,822
	+28%

	MINI
	3,134
	+43%

	BMW
	62,688
	+27%


BMW Group Greater China region sales in 2008  

(Including Mainland China, Hong Kong, Macau and Taiwan)

	
	Total sales 
	comp.w. prev.yr.

	BMW & MINI
	75,355
	+23%

	BMW
	71,466
	+24%

	MINI
	3,889
	+13%


Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwgroup.com
Information about BMW Group products is available to consumers via the Internet at:

http://www.bmw.com

http://www.bmw-motorrad.com

http://www.mini.com
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