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Closer to you: MINI launches new marketing activities in China
 (Beijing.) Since the official launch in Mainland China in 2003, MINI has been winning more and more Chinese enthusiasts thanks to its authority, fashionable and classic design, the legendary go-kart feeling, extensive possibilities for customization, and premium product substance. To let the MINI brand and products even closer to the Chinese customers, BMW China initiates new marketing activities covering the new products introduction, marketing communication, price strategy, and dealership network development, which will take effect from June 6, 2009. With this comprehensive plan, Chinese customers will have more in-depth experience with the MINI brand and enjoy the unique driving excitement much easier. 
MINI is the world’s most successful premium small car. Born in 1959, MINI represents 50 years’ automotive and lifestyle history, and has been going its own way successfully. As the icon of trendsetters, MINI is more than just a car and also a world of emotions, passion, fun, and individuality. 
Since 2001, over 1.4 million new MINI cars have been sold in almost 80 markets worldwide. The Chinese automobile market is making an increasing contribution to  MINI’s worldwide story of success with a consistently rapid growth ever since 2003.
Mr. Schmid, President of BMW China Automotive Trading Ltd. said, “The secret of MINI’s success is that we have always been positioning MINI as an authentic premium brand and inherit its classic tradition. China is a market boasting high-speed growth and development, in which the premium small car will undoubtedly attract more and more trendsetters. The new marketing activities makes MINI closer to customers.” 
Introduction of new products

At present, the three model lines of MINI family the MINI, MINI Clubman, and MINI convertible with Cooper and Cooper S engine variants are all available in Mainland China. MINI has been speeding up the introduction of new products to meet the continuously increasing market demands. Following its international launch, the new MINI Convertible was launched in China just days ago to let Chinese customers enjoy this year’s open time earlier. 
As the concept version of the fourth model lines within MINI family, MINI Crossover Concept made its Asian premiere at the 2009 Shanghai Auto Show, which proved again the great importance MINI attaching to the Chinese market. The series model of the Concept car will surely be another star of MINI in China in the near future.  
Localized marketing communication

To cater to the Chinese customers’ cultural tradition and let more Chinese fans better experience the unconventional fun and excitement in the MINI world, MINI has harmoniously integrated the Chinese tradition and cultural elements into marketing communication. In 2008, the MINI rickshaw designed exclusively for Beijing drew extensive attention from the public. In 2009 at the print ads of the new MINI Convertible, the Chinese characters perfectly combining the MINI brand essence and Chinese culture, not only strengthened the visual effect, but also added a sense of amiability. This vividly presented the readers the unique and unconventional brand spirit MINI advocates. In the future communication, MINI will continue to integrate local culture to the international brand.  
New price strategy
According to the new marketing activities, all MINI variants in Mainland China will apply new sticker prices, which offer a maximum 9.7% decrease than before. (Please see the appendix for details.) Prices of the new MINI Convertible are announced as well. This initiative makes MINI more reachable and more enthusiasts can have his own dream car much earlier and easier. 
At the beginning of 2009, MINI has carried out purchase tax preferential program and new financial service, which provide the customers more options and benefit when buying a car. With the new sticker price, MINI is even much closer to its fans. 
Dealership network development
MINI has been expanding its dealership network to meet the blooming demands. At present, there are altogether 31 MINI dealers in Mainland China, of which some are located in the tier two and tier three cities. The figure sets to increase in 2009. More and more fans can buy MINI cars in their cities and enjoy convenient after sales service. 
Celebrating its fiftieth anniversary in 2009, MINI the international brand is still young and its role as trendsetter remains unchanged. In China, MINI will carry forward its commitment to the local market by catering to customers’ various needs, keeping improving customer satisfaction, and offering more customized service. With the introduction of more fascinating car models and the launch of the aggressive marketing activities, MINI will definitely continue its success in the Chinese market in 2009. 
Appendix:
	Model
	Price before 
(RMB)
	New price (RMB)

	MINI Cooper 
(Mid configuration)
	310,000
	280,000

	MINI Cooper
(High configuration)
	348,000
	318,000

	MINI Cooper S
	385,000
	365,000

	MINI Cooper Clubman Fun 
	329,500
	299,500

	MINI Cooper Clubman Excitement
	369,500
	339,500

	MINI Cooper S Clubman
	410,000
	390,000

	New MINI Cooper Convertible
	-
	369,950

	New MINI Cooper S Convertible
	-
	429,950


Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwgroup.com
Information about BMW Group products is available to consumers via the Internet at:
http://www.bmw.com

http://www.mini.com
http://www.bmw-motorrad.com
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