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The BMW Garmisch  
BMW pays homage to design visionary Marcello Gandini  
 
Munich. The BMW Group is taking the occasion of this year’s Concorso d’Eleganza Villa 
d’Este to unveil the recreation of the BMW Garmisch, a classic concept car that was 
designed by Marcello Gandini for Bertone and vanished after its debut at the Geneva 
Motor Show in 1970. With the newly created car, BMW pays respect to one of Italy’s most 
influential car designers and adds an exciting chapter to the company’s history.  
 
“Marcello Gandini to me is one of the grandmasters of car design and his cars always have 
been an important source of inspiration for my work”, says Adrian van Hooydonk, Senior 
Vice President of BMW Group Design, who has been intrigued by the BMW Garmisch 
since he first discovered a faded period picture of the car some years ago. “Building the 
BMW Garmisch for a second time gave us the opportunity to pay tribute to Mr. Gandini, 
recall one of his lesser-known cars and highlight Bertone’s stylistic influence on the 
evolution of BMW design. For me, that alone was reason enough to do this project – filling 
in the gaps and completing BMW’s history.”   
 
Since the early days of the brand, BMW has been inspired and influenced by Italian design 
and coachbuilding culture. From the lightweight aluminium BMW 328 Mille Miglia created 
at Carrozzeria Touring in the late 1930s to the wedge-shaped BMW M1 designed by 
Giorgetto Giugiaro, there has always been a vital exchange of concepts and ideas across 
the Alps. And just like many other Italian show cars of the 1960s and 1970s, the original 
BMW Garmisch was developed by Bertone as an independent design proposal intended 
to demonstrate the studio’s creativity. “The original idea came from Nuccio Bertone 
himself who wanted to consolidate our existing relationship with BMW by designing a 
surprise show car for the Geneva Motor Show”, remembers Marcello Gandini, who was in 
charge of Bertone’s design department at the time.  
 
“We wanted to create a modern mid-sized coupe that was faithful to BMW’s design 
language, but that was also more dynamic and even a bit provocative.” While the side 
profile of the car was very sleek and clean, the most distinctive design feature of the BMW 
Garmisch was its bold, vertical and almost angular variation of BMW’s kidney-shaped 
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BMW Group Future Mobility Development Center: 
conclusion of a contract for the land transfer process. 
BMW Group will be renting the land for BMW Group Future 
Mobility Development Center from the current owner. BMW will 
purchase it after the construction has been completed and the 
centre put into operation. The centre will give jobs to several 
hundred people in the area. 

Sokolov/Munich. BMW Group Future Mobility Development Center s.r.o. 
and Sokolovská uhelná, právní nástupce, a.s. entered into a contract for 
a process leading to the purchase of the land by BMW Group Future Mobility 
Development Center and for other aspects of the cooperation. The contract 
was concluded in Sokolov. On behalf of BMW Group FMDC, the contract was 
signed by Roland Krause and Dr. Helwig Lehmann, Executive Officers, and on 
behalf of Sokolovská uhelná, a.s. by Ing. Zbyšek Klapka, Chairman of the 
Board, and by Ing. Jiří Pöpperl, Member of the Board. BMW Mobility 
Development Center s.r.o. will be renting the land from Sokolovská uhelná, 
a.s. from the day of signing the contract to the day of putting the new 
development centre into operation which is expected to occur in 2022. 

“The BMW Group FMDC plays an important role in the transformation of the 
BMW Group to the teccompany. The signing is the next step to the future 
mobility that will be developed and approved on the new site near Sokolov. 
We say thank you to Sokolovská uhelná for a constructive and efficient 
cooperation,” said Helwig Lehmann, responsible for the construction of the 
site.  

This procedure was the last necessary preparatory step to be taken before 
the building work starts, which has already been initiated with preparatory 
measures. In addition, both parties have agreed to cooperate in other areas. 
Moreover, it is another important step not only for the revitalisation of the large 
area between the villages of Dolní Nivy, Lomnice and Vintířov, where the new 
development centre is to be built, but also for the entire Region of Karlovy 
Vary. Since starting the project BMW Group pursues the aim to be recognized 
as a good corporate citizen and actively supports in the areas of sport, cultural 
and social events, as well as in the area of education. 

"The signing of the contract with the BMW Group, which will subsequently 
build a center for the development and testing of future technologies, is an 
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important step for our company to secure the future of our region," says the 
Chairman of the Board Sokolovská uhelná, Dr. Zbyšek Klapka. "With the BMW 
Group, we have won an important partner for our region." 

The new development centre, which is being prepared north of Sokolov, is 
very important for the region. It will give jobs to several hundred people and 
contribute to a major improvement of the region’s reputation. The new 
development site will consist of a complex of test tracks that will be used for 
the development and testing of future technologies.  

The main elements of the area will consist of various circuit tracks, rural roads 
and a city simulation. In the final stage, 16 different test tracks with a total 
length of over 100 kilometers will be available. In addition, the administrative 
and operational buildings, workshops, warehouses and infrastructures 
required for the operation as well as the test and trial implementation are 
created on the approx. 650 hectare site. 
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David Haidinger, Corporate Communications Manager, BMW Czech Republic  
Telefon: +420 739 601 171; e-mail: david.haidinger@bmwgroup.com 
BMW PressClub CZ: www.press.bmwgroup.com/pressclub/p/cz/startpage.htm 
Internet: www.bmw.cz; Facebook CZ: https://www.facebook.com/BMW.Ceska.Republika 

The BMW Group 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the 
world’s leading premium manufacturer of automobiles and motorcycles and also provides 
premium financial and mobility services. The BMW Group production network comprises 
31 production and assembly facilities in 15 countries; the company has a global sales network 
in more than 140 countries. 

In 2019, the BMW Group sold over 2.5 million passenger vehicles and more than 175,000 
motorcycles worldwide. The profit before tax in the financial year 2019 was € 7.118 billion on 
revenues amounting to € 104.210 billion. As of 31 December 2019, the BMW Group had 
a workforce of 133,778 employees. 

The success of the BMW Group has always been based on long-term thinking and responsible 
action. The company has therefore established ecological and social sustainability throughout 
the value chain, comprehensive product responsibility and a clear commitment to conserving 
resources as an integral part of its strategy.  

www.bmwgroup.com 
Facebook:  http://www.facebook.com/BMWGroup 
Twitter:   http://twitter.com/BMWGroup  
YouTube:  http://www.youtube.com/BMWGroupview 
Google+: http://googleplus.bmwgroup.com  


