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New General Director of BMW Group Czech Republic is 
Maciej Galant. 
He is to take over his new post from his predecessor 
Federico Izzo on 01 May 2022. 
 
Prague. On 01 May 2022, Maciej Galant will become the new General Director of 
BMW Group Czech Republic, replacing Federico Izzo in this post, who is taking 
over the post of the MINI brand Director for Great Britain and Ireland after his 
engagement in the Czech Republic, which took a year and two months. 

Maciej Galant, who comes from Poland, has long experience in the automotive 
segment. Since the middle of 2019, he has been Director of BMW Group 
Hungary, where he moved after three years as Director of BMW Group Slovenia. 
Maciej Galant joined BMW Group in 2006 and worked as Sales Director of BMW 
Group Poland for ten years. His professional career began in 1994, when he 
occupied various sales posts in Poland in Shell, BP and CitiBank Group. He 
studied maritime engineering at the Maritime University, Szczecin, Poland. 

 

Contact 

David Haidinger, Corporate Communications Manager, BMW Czech Republic  
Telefon: +420 739 601 171; e-mail: david.haidinger@bmwgroup.com 
BMW PressClub CZ: www.press.bmwgroup.com/pressclub/p/cz/startpage.htm 
Internet: www.bmw.cz; Facebook CZ: https://www.facebook.com/BMW.Ceska.Republika 

BMW Group 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium 
financial and mobility services. The BMW Group production network comprises 31 production 
and assembly facilities in 15 countries; the company has a global sales network in more than 
140 countries. 

In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000 
motorcycles worldwide. The profit before tax in the financial year 2020 was € 5.222 billion on 
revenues amounting to € 98.990 billion. As of 31 December 2020, the BMW Group had 
a workforce of 120,726 employees. 

The success of the BMW Group has always been based on long-term thinking and responsible 
action. The company set the course for the future at an early stage and consistently makes 
sustainability and efficient resource management central to its strategic direction, from the 
supply chain through production to the end of the use phase of all products. 
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