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Ladies and Gentlemen –

A warm welcome to all of you!

Today is a very special day for the BMW Group. We have worked towards the goal of setting up operations in India for quite some time. And now we have reached our strong and sustainable involvement in India. 

The BMW Group has an excellent reputation. We are often considered an important German automotive manufacturer. But not least because of our brands MINI and Rolls-Royce, we have also been seen as a European automotive manufacturer in the last years. Thanks to our strong presence in many of the world’s markets, we have actually become an international automotive manufacturer.

From today on, we want to be definitely an Indian automotive manufacturer as well – and I am very pleased about this fact.

Let me give you a short overview on:

· the BMW Group’s global strategy,
· the importance of Asia for our business,
· and the reasons behind our decision to come to India.

Straight to our strategy:

We are a company with an exclusive focus on the premium business of the automotive industry. Contrary to many competitors, we have a premium-only product portfolio and do not operate in the mass-market segments. 

Our goal is to seize all opportunities that arise for us and our three automotive brands BMW, MINI and Rolls-Royce.

This applies to both the product and the market side:

· Wherever we see the potential for expansion by launching a new product, this is what we do. It is a matter of course that new products always have to perfectly match our brands. We are not going to water down our portfolio! A very good example in this context is our BMW X3. As a true BMW, this model fits the brand – and therefore it is so successful. 

· As regards markets, we follow a similar approach: Our objective is to be present in all those markets in which we see a long-term success potential for our premium products. So we first founded numerous subsidiaries in Europe and later expanded to the US and Asia.

The importance of the region Asia in our strategic considerations has been increasing over the last few years. Asia is where we expect the most dynamic economic growth in the long term. We assume that several Asian markets are going to show above-average growth rates in the years to come – especially in the premium segments.  

Accordingly, we have strengthened our commitment in Asia in the past years: Today, we operate a total of six subsidiaries in Asia. In addition, there are four production locations – not yet including Chennai.

Last year, in 2006, we sold about 136,000 vehicles of our three brands BMW, MINI and Rolls-Royce in Asia. And we are determined to raise our retail volume in Asia to 150,000 units by 2008. Our long-term goal is to establish the Asian region as the fourth mainstay of our global business, complementing Germany, Western Europe and North America. 

Our market entry in India is an important step that helps us secure the BMW Group’s profitable growth in Asia. This is why – for us – 2007 is the “Year of India”.  

In our opinion, India has great growth potential for the future. Experts predict an increase for the total car market in India from 1.2 million vehicles today to 2.2 million vehicles in 2015.  And for the premium segments we operate in, they even expect the market volume to double during the same time period. 

We want to benefit from this growth potential. But we also want to make an active contribution to this growth. 

This is why we have decided to set up a subsidiary at Delhi and a production location here at Chennai. As it is the capital, Delhi offers ideal conditions for our subsidiary. And we also consider Chennai the perfect location for a plant. 

In the past, we have often stressed that production has to follow the market. This statement holds true today for India. For this reason, we decided to build a production facility such as the one here at Chennai. It has been our experience that an automotive manufacturer can be particularly successful in those markets in which the company maintains a strong local presence.  

We intend to make a positive contribution to India’s economic development right from the start. This is the reason behind our decision. 

Our subsidiary and our plant here at Chennai are a clear commitment to India as a business location. And we are very pleased that we have been able to take this step now. 

So far, we have invested € 20 million at Delhi and Chennai. In the medium term, we are going to employ a combined total of about 200 people at the two locations. In addition, we expect an employment effect of about 600 jobs to be created within our dealership and service network. 

I would like to take the opportunity now and say “Thank you” to everybody who has helped us succeed in this endeavor. However, I am not only talking about our employees involved. I also want to express my sincere thanks to the representatives of the respective Indian government agencies. Projects such as this one always require a lot of effort. The competent Indian authorities have seen to it that we have been able to implement our plans in a highly efficient manner. So once again, thank you very much. 
Ladies and Gentlemen, 
thanks for your attention. I am now handing over to Frank-Peter Arndt, our board member responsible for the global production network.
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