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BMW Motorrad célèbre les 40 ans de sa gamme 

d’équipements du pilote avec une collection anniversaire 

en édition limitée. 

 
Munich. In the year 1978 BMW Motorrad was a pioneer in an entirely new segment: it became 

one of the first serial-production manufacturer in the world to present its very own range of rider 

equipment. Even this very first collection set the benchmark in terms of design and included 

safety features that already met the very highest standards of the time, laying the foundations 

for an ongoing success story. With every collection since, BMW Motorrad has not just reflected 

the latest developments of the era in its rider equipment but has actually been a trend-setter. 

The BMW Motorrad "40 Years Collection" now brings back the look of the 1970s in true style.  

 

The figure "78" runs through the "40 years Collection" as an orange-red thread – adorning the 

high-end jet helmet and the leather jacket as it does the collection's short gloves. The materials 

used and the finishing techniques are anything but retro, of course: they are absolutely state-of-

the-art. 

 

Historical background : Since there were no standards for testing and certification for many 

years, BMW Motorrad took the necessary action itself and defined the Concept of Advanced 

Rider Equipment – C.A.R.E. – for its product range in 1999. Since then every individual product 

has been subject to rigorous requirements and is tested according to five criteria: safety and 

functionality, innovation, quality and durability, sustainability and design. The BMW Motorrad 

standards go beyond statutory requirements for CE certifications and EU standards. 

 

 

Retro but state-of-the-art: the "40 Years" jet helmet. 

 

Retro but state-of-the-art: the "40 Years" jet helmet. It all started with helmets. BMW Motorrad 

laid the foundations for its legendary rider equipment range in 1978 with the "Original BMW 

Protection Helmet" in BMW Safety Design with illuminated stripes – one of the safest 

motorcycle helmets of its time. So a very special helmet is an absolute must for the anniversary 

collection: the "40 Years" jet helmet combines retro chic with enhanced comfort and 

contemporary safety features. The helmet shell is made of fibre-glass and carbon fibre, while the 

padding consists of premium-quality microfibre featuring red highlights. The surround and the 

holder for the optionally available motorcycle goggles are made of genuine calfskin leather. The 

serial version of this helmet will not go on the market until 2019, but it is available now as part of 

the "40 Years Collection" bearing dynamic stripes in blue and red, the "since 78" inscription, 

embossed BMW logo and a "BMW Helmets" emblem – though only in a strictly limited edition 

of 250. 

 

Historical background : In 1980, BMW presented the System I helmet. This improved integral 

helmet with folding chin section was a world first that set new standards in the world of 

motorcycling. In 2018, the System 7 Carbon helmet is the highlight of the current rider  
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equipment range. It can be effortlessly transformed from a system helmet to a jet helmet, 

meeting the very highest standards in terms of safety, aerodynamics and versatility. 

 

 

Stylish appearance: the "40 Years" motorcycle jacket.  

 

Heritage designs are the latest thing nowadays, making the "40 Years" motorcycle jacket 

doubly desirable: it offers timeless throwback style combined with the very latest motorcycle 

fashion. In the version for men it is limited to 150 items – and only 50 of the women's version will 

be produced. Anyone able to get hold of one of these unique jackets will be able to enjoy a 1970s 

look while at the same time benefiting from cuttingedge quality. 

The BMW Motorrad premium jacket "DarkNite" was selected as the basis. The rider is protected 

by removable NPL protectors at the elbows and shoulders along with padded inserts, while a 

back protector can be retrofitted at any time. It goes without saying that modern features such 

as a special smartphone pocket are included in the "40 Years" motorcycle jacket, too. It is 

available in the colour combination blue and white, and bears the "since 1978" inscription on the 

right sleeve along with the BMW logo on the chest. 

 

Historical background : The world's first ever BMW Gore-Tex textile suit was presented in 

1986 – opening up a whole new dimension of motorcycle clothing. 1990 saw the market launch 

of the first Kevlar-reinforced suit, the BMW PROTEC – regarded as the safest motorcycle suit 

in the world at the time. In 1993 BMW Motorrad presented the first waterproof leather suit. 

Updated every year, the Atlantis suit remains an integral part of the BMW Motorrad collection 

to this day. In 1997 the motorcycling world was thrilled to see the first jeans suit made of the 

high-tech fabric InoTex – developed exclusively for BMW Motorrad. Now in its fifth generation in 

2018, the Rallye suit is made of ProtechWool – a synthetic fibre with carbon finish that provides 

highly effective abrasion resistance since pressure and heat cause the fabric to compress. 

 

 

Short and cool: the "40 Years" gloves. 

 

The "40 Years" Collection gloves are designed for fans of the roadster and heritage culture. 

Conceived as a light summer glove, this collection highlight is made of finest goatskin leather. 

Perforations between the fingers provide good ventilation, while impact-absorbing temper foam 

and double-layered leather sections ensure excellent protection. The colouring – top and back 

of the hand in blue, palm in light grey – and the "78" inscription on the thumb perfectly match 

the "40 Years" motorcycle jacket. The gloves are limited to an edition of 250. 

 

Historical background : The sports-style Two in One touring gloves caused a stir in 2014. Its 

two chambers – PROOF and GRIP – enabled a fast and simple switch between optimum grip 

and waterproofing. 
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High-quality retro luggage: the "40 Years" weekender. 

 

Whether shoes, jackets, motorcycle saddles or cases – anyone investing in leather in 1978 was 

out to make a splash. BMW Motorrad echoes this trend from the past with a stylish travel bag. 

The eye-catcher in orange and red is available in a limited edition of 200. The exclusive 

weekender is made of natural Italian leather with decorative highlights. Features include leather 

grips and a shoulder strap, an outer pocket and studs on the base. 

Whether the leather pouch to match the travel bag, T-shirts to go with the "40 Years" motorcycle 

jacket, the silk scarf or the "since 78" poster – the BMW Motorrad "40 Years Collection" offers a 

fashionable retrospective on the history of BMW Motorrad. 

 

 

The BMW Motorrad rider equipment product range currently comprises six helmets, eight textile 

suits, five leather suits, 12 textile and leather jackets, seven pairs of trousers/jeans, 11 pairs of 

motorcycle boots with two pairs of sneakers, 12 pairs of gloves and a wide range of functional 

and protection clothing, eight special bags and rucksacks, matching care products and also 

numerous style products. 

 

The "40 Years Collection" will be available from August 2018 in Germany, Europe (incl. 

Switzerland) and Japan. For an overview of the new collection and the current BMW Motorrad 

rider equipment range, see www.bmw-motorrad.de. You will find press material on BMW 

motorcycles as well as BMW Motorrad rider equipment and Original BMW Motorrad Accessories 

in the BMW Group PressClub at www.press.bmwgroup.com. 

 

 

 

Pour plus d’informations, merci de contacter : 
 

Clémentine Letessier 

Spécialiste Communication Produit & 

Lifestyle BMW Motorrad  

Tél : 07 50 14 89 04 

E-Mail : clementine.letessier@bmw.fr 

  

 

Pierre Bedhome 

Responsable Communication Produit 

BMW Motorrad 

Tél : 01 30 43 93 78 

E-mail : pierre.bedhome@bmw.fr 
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BMW Group en France  
 
BMW Group est implanté sur quatre sites en France : Montigny-le-Bretonneux (siège social), Tigery (centre de formation), Strasbourg 
(centre PRA international) et Miramas (centre d’essais techniques international). BMW Group emploie avec ses filiales commerciales 
et financières ainsi que son réseau exclusif de distribution plus de 5.000 salariés en France. En 2017, BMW Group France a 
immatriculé 87 748  automobiles des marques BMW et MINI et 16020 motos et scooters de la marque BMW Motorrad. 
 
Le volume annuel d’achats de BMW Group auprès des équipementiers et fournisseurs français se chiffre en milliards d’Euro. Parmi 
eux, citons Dassault Systèmes, Faurecia, Michelin, Plastic Omnium, St Gobain, Valeo. La coopération avec PSA sur les moteurs 1,6 
l est un grand succès. Dans le cadre de sa stratégie électro-mobilité, BMW Group a créé la marque BMW i et a introduit les 
révolutionnaires BMW i3 et BMW i8. 
 
BMW Group France poursuit en outre une politique active et pérenne de mécénat avec des acteurs culturels de renom tels que les 
Rencontres de la Photographie, Arles, Paris Photo et Gobelins, l’école de l’image où se tient la Résidence BMW pour la photographie 
émergente. Depuis plus de 30 ans, BMW Group France finance des projets d’utilité publique par le biais de sa Fondation placée 
sous l’égide de la Fondation de France : actuellement la prévention routière pour les jeunes conducteurs. L’engagement sociétal de 
BMW Group se décline aussi avec ses partenariats dans le sport français : Fédération Française de Golf (FFG), et la Fédération 
Française de Rugby (FFR) et le XV de France. 
 
www.bmw.fr 

Facebook: facebook.com/BMWFrance 

Twitter: twitter.com/BMWFrance 

Instagram: instagram.com/BMWFrance/ 

YouTube: http://www.youtube.com/BMWFrance 

Linkedin: https://www.linkedin.com/company/bmw-group-france?trk=top_nav_home 

 
 
BMW Group 
 
BMW Group, qui comprend les marques BMW, MINI, Rolls-Royce et BMW Motorrad, est le premier constructeur d’automobiles et 
de motos Premium au monde, fournissant également des services dans les domaines de la finance et de la mobilité. Entreprise de 
dimension mondiale, BMW Group exploite 31 sites de production et d’assemblage implantés dans 14 pays, ainsi qu’un réseau de 
vente présent dans plus de 140 pays. 
 
Pour l’exercice 2017, les ventes mondiales de BMW Group ont atteint un volume total de 2 463 526 automobiles et plus de 164 
153 motos. En 2017, l’entreprise a réalisé un bénéfice avant impôts de 10,65 milliards d’euros pour un chiffre d’affaires d’environ 
98,67 milliards d’euros. Au 31 décembre 2017, les effectifs de BMW Group étaient de 129 932 salariés. 

 
De tout temps, le succès de BMW Group s’est construit sur une action responsable, axée sur le long terme. Tout au long de la chaîne 
de création de valeur, la stratégie de développement de l’entreprise se fonde sur la durabilité écologique et sociale, la ple ine et 
entière responsabilité du constructeur vis-à-vis de ses produits et un engagement ferme à préserver les ressources naturelles. 

 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
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