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Revolution in the car industry: Parts made from recycled
fishing nets.

e Unique recycling process creates a recycled plastic material from
ocean waste.

e CO, emissions are reduced by 25 percent compared to
conventionally manufactured components.

e Ocean plastics used to make floor mats in the BMW iX and the
BMW X1.

e The BMW Group aims to use thermoplastics made from 40 percent
recycled material in its new vehicles by 2030.

Munich. In a first for the automotive industry, models of the NEUE KLASSE
due to be launched from 2025 onwards will feature trim parts made of plastic
whose raw material contains around 30 percent recycled fishing nets and
ropes. This raw material is proactively sourced at ports all around the world to
ensure that it doesn't end up being discarded in the sea.

In an exclusive recycling process, waste material from the maritime industry is
used to produce trim parts suitable for the exterior and interior of future
vehicles. The resulting components have an approximately 25 percent lower
carbon footprint than their counterparts made from conventionally
manufactured plastics.

Conserving resources, reducing the carbon footprint, avoiding ocean
pollution.

The BMW Group is working with different approaches to use plastic waste
from the maritime industry as a raw material for vehicle components in order
to conserve valuable resources and reduce CO, emissions. This form of
recycling makes it possible to reduce the need for petroleum-based primary
plastics and at the same time counteract ocean pollution.

Recycled nylon waste forms the basis for a synthetic yarn from which the floor
mats in the BMW iX and the new BMW X1, for example, are made. This
material, known as ECONYL, is made from discarded fishing nets as well as
worn floor coverings and residual waste from plastics production.
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Only at the BMW Group: Maritime plastic waste used to produce visible
trim parts.

In a new initiative developed in cooperation with the Danish company
PLASTIX, the BMW Group is taking the recycling of maritime plastic waste a
step further. After separation, fishing nets and ropes undergo an innovative
process that produces plastic granules. While recycled maritime plastic has so
far only been used in the automotive industry in the form of fibres for new
vehicle components, this recycled material is now also suitable for the
injection moulding process for the first time. The raw material for the
components manufactured in this way can consist of around 30 percent
maritime plastic waste.

This creates additional application possibilities for recycled plastics. The
components manufactured using the injection moulding process are trim parts
that will be used in both non-visible and visible areas of the exterior and
interior of the NEUE KLASSE models from 2025. Overall, the BMW Group has
set itself the target of increasing the proportion of secondary materials in the
thermoplastics used in new vehicles from currently around 20 percent to an
average of 40 percent by 2030.

Please address any queries to:

BMW Group Press and Public Relations

Carolin Seidel, Press Spokesperson, Innovation, Design, Technology, Digital Car
Telephone: +49-89-382-90340
Email: Carolin.Seidel@bmwgroup.com

Almut Stollberg, Head of Communication Innovation, Design, Technology, Digital Car
Telephone: +49-151-601-96543
Email: Almut.Stollberg@bmw.de

Internet: www.press.bmwgroup.com/deutschland

Email: presse@bmw.de
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The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's
leading premium manufacturer of automobiles and motorcycles and also provides premium financial
and mobility services. The BMW Group production network comprises 31 production and assembly
facilities in 15 countries; the company has a global sales network in more than 140 countries.

In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000 motor-
cycles worldwide. The profit before tax in the financial year 2021 was € 16.1 billion on revenues
amounting to € 1711.2 billion. As of 31 December 2021, the BMW Group had a workforce of
118,909 employees.

The success of the BMW Group has always been based on long-term thinking and responsible ac-
tion. The company set the course for the future at an early stage and consistently makes sustaina-
bility and efficient resource management central to its strategic direction, from the supply chain
through production to the end of the use phase of all products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/
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