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Une nouvelle énergie pour la Neue Klasse : les voitures
électriques comme moyen de stockage de I'énergie.

+++ La recharge bidirectionnelle disponible de série sur les modéles
Neue Klasse +++ La prochaine avancée technologique se concentre
sur la recharge intelligente +++ De nouvelles fonctions pour
I'écosystéme de recharge BMW Connected Home Charging +++

Munich. BMW Neue Klasse models scheduled for launch in 2025 will be able to store
electricity and function as a power outlet. They are equipped with technology for
bidirectional charging - i.e. the ability to both accept and supply electricity.

With the latest design studies, the BMW Vision Neue Klasse sedan and the BMW Vision
Neue Klasse X SAV, the BMW Group is showing what the next generation of core vehicles
from the BMW brand will look like. They represent the range of technological innovations
with which the company is showcasing its future viability.

With the world premiere of the BMW Vision Neue Klasse X, BMW is now announcing
another innovation set to enter series production: the ability to charge bidirectionally. This
technology makes it possible to use the high-voltage battery of an all-electric vehicle as an
energy storage device and to return the cached electricity to either your own household
supply or the power grid at a later stage.

This makes it even easier for BMW customers to actively contribute to the energy
transition and promotes the sustainable generation and use of renewable energy.
Functions such as “Vehicle to Home”, “Vehicle to Grid” and “Vehicle to Load” will
therefore be available to BMW customers for the first time. This move also underlines the
ongoing expansion of the BMW Group Charging offer.

“We are constantly improving our range of charging products and services in order to
maximise the benefit to the customer,” says Frank Weber, member of the Board of
Management of BMW AG, responsible for Development. “Starting this summer, we will be
offering cost-optimised charging together with our partner E.ON in a number of markets.
And with the Neue Klasse we will be taking the next step: bidirectional charging. Vehicle to
Home and Vehicle to Grid, all fully integrated into our comprehensive charging ecosystem
- BMW Connected Home Charging. Using the vehicle, the My BMW App, the BMW
backend - plus a BMW DC Wallbox Professional and their photovoltaic system, customers
will be able to control the energy flow in such a way that home charging is possible off grid
at times. And, of course, they will also be able to lower their charging costs by feeding the
electricity stored in their BMW back into the power grid.”

Vehicle to Home: electricity for your household

In the technology’s initial stage, bidirectional charging will enable customers to essentially
use their vehicle’s high-voltage battery as a stationary energy storage device. Here, the
carbon-neutral electricity generated by the customer’s photovoltaic system is temporarily
stored in the vehicle’s battery with the help of the BMW DC Wallbox Professional and then
subsequently fed back to power other consumers in the home, making the customer
independent from the external power grid for a time and reducing their energy costs.
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Vehicle to Grid: feeding into the network

The second stage of bidirectional charging will allow customers to make a portion of their
battery’s capacity available externally. This energy capacity can be used for both charging
from the grid and discharging electricity into it at appropriate times. Access to the energy
market is provided by BMW cooperation partner E.ON. To do this, customers will need the
dynamic electricity tariff from E.ON, who will manage the charging process together with
the BMW backend to enable revenue generation from the energy exchange.

This function will only become available in the various markets once the necessary
regulatory measures have been adopted.

Vehicle to Load: the car as a power bank

The vehicle to Load function allows energy stored in the vehicle to be used for powering
external electrical equipment. This means the Neue Klasse can double as a form of mobile
power bank for charging an e-bike, for example, or supplying energy to electrical
equipment while camping.

Regardless of which type of bidirectional charging is used, the customer's desire for
mobility always comes first. This is ensured by intuitive and easy operation in the My BMW
App, which can be used to control the entire BMW Connected Home Charging ecosystem.

Accelerating the energy transition

Bidirectional charging not only ensures greater supply security. By both accepting and
supplying electricity, electric vehicles can make a significant contribution to the share of
electricity consumption coming from renewable sources. Using the storage capacities
provided by high-voltage batteries allows supply and demand in the area of green
electricity to be better coordinated. For example, electric vehicle storage systems can
selectively absorb peak wind and solar energy generation and release the electricity again
during periods of low generation (night, lulls) in supply. This makes it possible to reduce
the start-up of fossil power plants and their emissions during such periods. In this way,
electric mobility is becoming an ever more integral part of the energy revolution. With
bidirectional charging, CO2 emissions can be reduced both in the area of mobility and in
power generation overall.

Pour plus d’informations, merci de contacter :

BMW Group France

Jérémy Pierbon

Responsable Communication Produits BMW
06 87 69 69 68

jeremy.pierbon@bmw.fr
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BMW Group en France

BMW Group est implanté sur quatre sites en France : Montigny-le-Bretonneux (siege social), Tigery (centre de
formation), Strasbourg (centre piéces de rechange et accessoires international) et Miramas (centre d’essais
techniques international).

BMW Group emploie avec ses filiales commerciales et financiéres ainsi que son réseau exclusif de distribution prés
de 6.000 salariés en France. En 2023, BMW Group France a immatriculé 87 788 automobiles des marques BMW
et MINI et 21 615 motos et scooters de la marque BMW Motorrad.

Le volume annuel d’achats de BMW Group aupres des équipementiers francais et fournisseurs en France s’éléve
a 3,5 milliards d’Euros. Dans le cadre de sa stratégie électromobilité, BMW Group offre une large gamme de
modeéles de voitures et deux-roues électriques et hybrides rechargeables.

BMW Group France poursuit en outre une politique active et pérenne de mécénat avec le programme BMW ART
MAKERS qui soutient la création émergente dans le domaine des arts visuels, et des acteurs culturels de renom
tels que les Rencontres de la Photographie d’Arles et Paris Photo. Depuis plus de 30 ans, BMW Group France
finance des projets d'utilité publique par le biais de sa Fondation placée sous I'égide de la Fondation de France :
actuellement I'entreprenariat a impact a travers le soutien aux associations Ashoka et Make Sense. L’engagement
sociétal de BMW Group se décline aussi dans le sport francais, notamment a travers son partenariat avec la
Fédération Francaise de Golf (FFG).

www.bmw.fr www.mini.fr www.bmw-motorrad.fr

Facebook: www.facebook.com/BMWFrance

Twitter: www.twitter.com/BMWFrance

Instagram: www.instagram.com/bmwfrance et www.instagram.com/bmwgroupculture fr
YouTube: www.youtube.com/BMWFrance

Linkedin: www.linkedin.com/company/bmw-group-france

BMW Group

BMW Group, qui comprend les marques BMW, MINI, Rolls-Royce et BMW Motorrad, est le premier constructeur
d’automobiles et de motos Premium au monde, fournissant également des services dans les domaines de la
finance et de la mobilité. BMW Group exploite 30 sites de production et d’assemblage dans le monde, ainsi qu’un
réseau de vente présent dans plus de 140 pays.

En 2023, les ventes mondiales de BMW Group ont atteint un volume total de 2,55 millions d’automobiles et plus
de 209 000 motos. Le bénéfice avant impdt pour I'exercice 2023 s'éléve a 17,1 milliards d'euros pour un chiffre
d'affaires de 155,5 milliards d'euros. Au 31 décembre 2023, le BMW Group employait 154 950 personnes.

Le succés de BMW Group a toujours été basé sur une vision a long terme et une action responsable.

L'entreprise a fixé tres tot le cap pour I'avenir et place systématiquement la durabilité et la gestion efficiente des
ressources au cceur de son approche stratégique, depuis la chaine d'approvisionnement jusqu'a la fin de la phase
d'utilisation de tous les produits, en passant par la production.

www.bmwgroup.com

Facebook: www.facebook.com/BMWGroup
Twitter: www.twitter.com/BMWGroup
YouTube: www.youtube.com/BMWGroupView
Instagram: www.instagram.com/bmwgroup
LinkedIn: www.linkedin.com/company/bmw




