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BMW Group Introducing New Models for China  
The new BMW 523Li, 525Li and 530Li  

Munich/Beijing. Introducing new high-class Business Saloons, the BMW Group is enlarging its range of models for the Chinese market. These new models are Long Wheelbase versions of the successful BMW 5 Series specially developed by the German premium carmaker and will be pre​sented for the first time at the international Auto China 2006 Motor Show in Beijing (18 – 27 November, 2006). 

The new BMW 530 Li, BMW 525 Li, and BMW 523 Li have been spe​cially developed for the particular demands and requirements of the Chinese automobile market, combining sporting driving character​istics with superior interior comfort. A stylish ambience inside the car is ensured by high-quality Dakota leather on the seats and door lin​ings. The BMW 525Li and BMW 530Li also come as standard with a newly developed rear console complete with an integrated enter​tain​ment system with a DVD-player, eight-inch screens fitted in a console on the back of the front seats, as well as a cooling box.

The most striking feature when looking at the new BMW 5 Series Saloon from outside is no doubt the extension of the car's wheelbase by 140 millimetres, all of this extra space being provided between the B- and C-pillars. This increase in size benefits the passengers at the rear, with the new, Long Wheelbase BMW 5 Series offering an un​precedented standard of grand touring comfort. 

The new models are powered by straight-six power units ranging in output from 130 kW/177 hp to 190 kW/258 hp. 

The new BMW 5 Series Long Wheelbase for the Chinese market was developed at BMW's Development Headquarters in Munich, creating outstanding models specifically tailored in their overall concept to the Chinese market while at the same time fulfilling all of BMW's demanding stan​d​ards and requirements. Production of the new Saloons is at the Shen​yang Plant in the Province of Liaoning in the north-east of China, which also builds the BMW 3 Series for the Chinese market.

The BMW Group has been represented in China since 1994 and has consistently expanded its operation and engagement over the years. In May 2004 the BMW Group and Brilliance China Automotive opened their joint plant in Shenyang, and shortly thereafter BMW established a sepa​rate Sales Region for China also including Hong Kong, Macao and Taiwan, in order to boost sales to an even higher level.

BMW has achieved enormous growth in the Chinese market in recent years, with sales increasing in the first half of 2006 by approximately 66 per cent to almost 18,000 units, making China BMW's fastest-growing country in percentage terms. 
China now ranks high up as the world's second most important sales mar​ket for the BMW 7 Series.

