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World Premiere in Leipzig: the new BMW 5 Series
Touring.
Fourth Generation of the Highly Successful Business
Touring Presented to the Public for the First Time at
the 2010 Auto Mobil International (AMI).
Munich. BMW is returning to Auto Mobil International (AMI) Show in Leipzig
with no less than a world debut, presenting the new BMW 5er Touring to the
public for the first time when the Motor Show opens on the Leipzig Fairgrounds.
Through this significant model launch, BMW is setting one of the highlights at
the AMI Show open to the public from 10 - 18 April 2010. At the same time
further new models in the BMW range are to be seen for the first time in
Germany at the 2010 AMI Show, among them the new BMW 5 Series Sedan,
the new BMW X5, and the new BMW 3er Convertible.
BMW’s appearance at the Show follows the guiding principle of “Joy“, moving
the world premiere of the new BMW 5 Series Touring as the top event at the
AMI Show directly into the visitors’ perspective through numerous activities.
The 2010 AMI Show gives BMW the ideal setting to present the new edition of
this successful Business Touring to the international public for the first time.
By tradition, the German market is the world’s most significant sales region for
the Touring version of the BMW 5 Series. As a further factor the world premiere
of the new BMW 5 Series Touring highlights both the significance of the 2010
AMI as the No 1 car show in Germany this year and the close connection of the
Company to the location in Leipzig. BMW Plant Leipzig builds not only the BMW
1 Series, but also the brand’s latest highly successful model, the BMW X1.
Premium car maker BMW is presenting its current model range in a new
exhibition area. Measuring approximately 1,500 square metres or more than
16,000 square feet, BMW’s stand is being set up for the first time in Hall 3 of
the AMI Fairgrounds.
BMW Classic is also represented in Leipzig with three historical cars on show in
a special event in the Fairground’s Glass Palace under the motto “Hidden
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Treasures – Car Museums Present their Greatest Highlights“. And last but not
least, BMW is also presenting the new BMW X1 for practical testing in the
outdoor area of the Fairground.
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The BMW Group
The BMW Group is one of the most successful manufacturers of automobiles
and motorcycles in the world with its BMW, MINI and Rolls-Royce brands. As a
global company, the BMW Group operates 24 production facilities in 13
countries and has a global sales network in more than 140 countries.
The BMW Group achieved a global sales volume of approximately 1.29 million
automobiles and over 87,000 motorcycles for the 2009 financial year. Revenues
for 2009 totalled euro 50.68 billion. At 31 December 2009, the company
employed a global workforce of approximately 96,000 associates.
The success of the BMW Group has always been built on long-term thinking and
responsible action. The company has therefore established ecological and social
sustainability throughout the value chain, comprehensive product responsibility
and a clear commitment to conserving resources as an integral part of its
strategy. As a result of its efforts, the BMW Group has been ranked industry
leader in the Dow Jones Sustainability Indexes for the last five years.
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