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BMW offers new interface for extended iPhone
connectivity.
The special option Apps.

Munich. For the first time following the launch of MINI Connected,
the BMW Group is now also offering select iPhone applications for
integrated use in a BMW. This capability sees the already extensive
range of BMW ConnectedDrive features enhanced by a function
hitherto unmatched by the competition. With this offer, BMW is once
again underlining its leadership role in the field of in-car integration
technology. The new option is designed to improve the integration of
the Apple iPhone in the car and will be available from March 2011.
The special option will cost €150.

BMW Connected app: listen to web radio, send and receive
Facebook and Twitter posts.

With the BMW Connected app, functions such as web radio,
Facebook and Twitter can be shown on the car’s display and be
operated by means of the iDrive Controller. In addition to the new
special option Apps, the requirements for this function are Bluetooth
connectivity and the Navigation system Professional (both special
options), as well as an iPhone with the BMW Connected app, which
can be downloaded free of charge in the Apple App Store. If the
iPhone is connected to the car via the USB socket or snap-in adapter,
the content of the BMW Connected app appears on the display,
which is ideally positioned in the driver’s line of vision. This means
drivers can leave their iPhone in the holder and keep up with personal
Facebook or Twitter posts in comfort and safety via the large vehicle
display. Using preformulated text modules, which can be individually
defined and stored in the iPhone app, the app can also be used to
call up vehicle information such as current speed, outside
temperature or navigation destination, enabling the driver to reply to
new posts and messages from the car at any time.

As with Facebook and Twitter, the web radio feature can also be
operated via the Navigation display using the iDrive Controller. It
means that vehicle occupants have access to thousands of internet
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radio stations around the world, irrespective of the car’s location. As
with the iPhone, music station searches can be carried out via a wide
range of search parameters such as genre, country or local stations.
Stored favourite stations can also be called up.

Whereas Facebook and Twitter can only be accessed inside the
vehicle, the web radio feature of the BMW Connected App is also
available on the iPhone beyond the confines of the car.

In addition to allowing the use of the BMW Connected app, this
interface also opens up the possibility of using future applications in
the vehicle which have been adapted in collaboration with BMW. As
such the Apps interface only marks the beginning of extended
iPhone integration through BMW ConnectedDrive. Further functions
and apps will follow at regular intervals and will be available for
download from the App Store to customers who have opted for the
special option Apps and the related interface.

Plugin: simple operation of the iPhone’s iPod function in the
car.

As well as permitting the integration of apps, the new interface offers
a further in-car entertainment function known as Plugln. This allows
the operation of functions via the familiar Apple iPod user interface
that appears in the car’s display. Since the Plugln feature gives the
car direct access to the iPod functions of the iPhone, BMW owners
can also avail themselves of all the extended options in the car. These
include, for example, Genius playlists that allow the driver to
automatically generate mixes of similar tracks from the music
catalogue. All stored playlists are shown with their original aloum
cover art — just as they would be on an iPhone or iPod. Here, once
again, BMW is affirming its leadership role in the field of infotainment.

As the software for the various BMW ConnectedDrive options is in
the user’s iPhone, regular updates can extend and adapt these
functions, thereby guaranteeing the long-term use of current and
future iPhone functions. It marks a new era in the integration of
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consumer electronics in the car. The requirement for this
comprehensive integration is a snap-in adapter.

Video playback: vodcasts in the car as well.
Last but not least, the new Apps interface also allows video podcasts from the
iPhone’s iPod function to be played and watched on the in-car display — when the

vehicle is stationary.
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The BMW Group

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in
the world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group
operates 24 production facilities in 13 countries and has a global sales network in more than 140
countries.

The BMW Group’s global sales volume for the 2010 financial year amounted to approximately 1.46
million automobiles and over 98,000 motorcyles.

The BMW Group achieved a global sales volume of approximately 1.29 million automobiles and
over 87,000 motorcycles for the 2009 financial year. Revenues totalled euro 50.68 billion. At 31
December 2009, the company employed a global workforce of approximately 96,000 associates.
The success of the BMW Group has always been built on long-term thinking and responsible
action. The company has therefore established ecological and social sustainability throughout the
value chain, comprehensive product responsibility and a clear commitment to conserving
resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been
ranked industry leader in the Dow Jones Sustainability Indexes for the last six years.




