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DesignworksUSA designs concept for a new series of
innovative gaming peripherals for Thermaltake.

Munich, 9th of January 2012.

The collaboration of BMW Group subsidiary DesignworksUSA and Thermaltake
has reached the next level. The design consultancy has developed a design
concept for an innovative series of gaming accessories of which the first
product, the Level 10 M Mouse, will be launched in spring 2012. Sneak preview
at CES Las Vegas.

As a Think Tank of BMW Group the design consultancy DesignworksUSA
works for many industries with only one aim: to transfer design know how
between cultures, markets and industries in order to come up with the most
innovative, forward thinking and consumer oriented design solutions. In 2009
Thermaltake, the leader and innovator of pro-gaming computer chassis, for the
first time partnered with the wholly owned BMW Group subsidiary. The studio
had been tasked with the design concept of the Level 10 high end gaming
tower. The result was a chassis which triggered off a lot of praise from the IT
and pro-gaming world and many awards for its sheer revolutionary approach to
computer housing. Now the collaboration continues with the expansion of the
Level 10 experience to a range of gaming peripherals for Thermaltake's e-

sports division.

For the upcoming range of Level 10 accessory products
DesignworksUSA challenged Thermaltake with most progressive design
concepts. They aim at extending the Level 10 experience of the chassis
to products that gamers directly interact with. The first product to be
launched out of the new series of gaming peripherals is the Level 10 M
Mouse. It will give testimony to the delicate thinking of the designers
when applying the Level 10 design language to additional products.

For the designers this task meant to extend the Level 10 gaming

experience to all the gamers’ senses. Facing the challenge of translating

the design language of the expressive geometrical Level 10 chassis onto

products which by nature require ergonomic design solutions the design

team came up with an array of innovative solutions to provide pro-gamer: t_;’



with products that speak the Level 10 design language but still provide
them with the most pleasant and comfortable equipment for heavy use.

About BMW Group DesignworksUSA

BMW Group DesignworksUSA is a global design consultancy and subsidiary of the
BMW Group. The company, which was acquired by the BMW Group in 1995, today
operates globally from its locations in Europe, America and Asia transferring
knowledge from their work for the automotive area to clients from the most diverse
industries and vice versa. Many of the world’s great brands turn to DesignworksUSA
for its service in the field of product design, research, development, design strategy,
sustainability consulting, brand communications, 3D modeling, and color, materials,
and finish. In 2010, Fast Company magazine ranked DesignworksUSA as the world’s
“#1 Most Innovative Company in Design” and among the “Most Innovative
Companies for 2010.” www.designworksusa.com
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