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Tailor-made for a classy entrance: The MINI 
Clubman Bond Street.
MINI presents new design model with high

exclusive colour scheme 

Geneva Motor Show 2013 

in MINI and MINI Clubman variants, now with even more eye

catching contrast paintwork.

Munich. While fashion statements come an

here for the duration. As a one

the MINI has cemented its place in the street scene of modern cities 

in inimitable style. And now the British brand is poised to unveil the 

MINI Clubman Bond Str

catching statement of signature charisma and premium quality in the 

process. Generously equipped and with a searching eye for detail, 

this is a MINI tailor-made for style

particularly discerning variety. The MINI Clubman Bond Street will 

step out for the first time to a public audience at the International 

Geneva Motor Show in March 2013.

The MINI Clubman Bond Street bears the name of the most 

exclusive shopping street in London, a place steeped in the tradition 

of classical style, the British way of life and the appreciation of 

quality. Setting off for a shopping trip here, in the heart of the City of 

Westminster, therefore is an expression of fine taste. But the MINI 

Clubman Bond Street doesn’t just cut a fine dash in terms of looks. 

Its Midnight Black metallic paintwork teams up with the Cool 

Champagne contrast colour for the roof, exterior mirror caps, lower 

sections of the C-pillars and bonnet stripes to provide a striking 

showcase for the MINI Clubman’s dynamically flowing body lines and 

extended wheelbase. And, like the range of high

provided, the bespoke interior colour and materials concept 

includes exclusively designed sports seats and a leather

instrument panel – makes the perfect fit for the generous levels of 

on-board spaciousness. 
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made for a classy entrance: The MINI 
Clubman Bond Street. 
MINI presents new design model with high-end appointments and 

exclusive colour scheme – World premiere at the International 

Geneva Motor Show 2013 – Also new: MINI Hyde Park design model 

in MINI and MINI Clubman variants, now with even more eye-

catching contrast paintwork. 

While fashion statements come and go, authentic style is 

here for the duration. As a one-off in the premium small car segment, 

the MINI has cemented its place in the street scene of modern cities 

in inimitable style. And now the British brand is poised to unveil the 

MINI Clubman Bond Street design model – and deliver an eye-

catching statement of signature charisma and premium quality in the 

process. Generously equipped and with a searching eye for detail, 

made for style-conscious customers of the 

ing variety. The MINI Clubman Bond Street will 

step out for the first time to a public audience at the International 

Geneva Motor Show in March 2013. 

The MINI Clubman Bond Street bears the name of the most 

exclusive shopping street in London, a place steeped in the tradition 

of classical style, the British way of life and the appreciation of 

ff for a shopping trip here, in the heart of the City of 

Westminster, therefore is an expression of fine taste. But the MINI 

Clubman Bond Street doesn’t just cut a fine dash in terms of looks. 

Its Midnight Black metallic paintwork teams up with the Cool 

ampagne contrast colour for the roof, exterior mirror caps, lower 

pillars and bonnet stripes to provide a striking 

showcase for the MINI Clubman’s dynamically flowing body lines and 

extended wheelbase. And, like the range of high-quality equipment 

provided, the bespoke interior colour and materials concept – which 

includes exclusively designed sports seats and a leather-covered 

makes the perfect fit for the generous levels of 

board spaciousness.  
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Also new: MINI Hyde Park design model 

off in the premium small car segment, 

the MINI has cemented its place in the street scene of modern cities 

catching statement of signature charisma and premium quality in the 

exclusive shopping street in London, a place steeped in the tradition 

ff for a shopping trip here, in the heart of the City of 

showcase for the MINI Clubman’s dynamically flowing body lines and 
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The new MINI design m

with shoppers able to browse a collection of up to four engine 

variants, depending on the market: the 90

Clubman and MINI Cooper

attention alongside the MINI Cooper

and MINI Cooper SD Clubman (105

up as standard with a six

automatic is available as an option.

Harmoniously coordinated design and equipment f

exterior and interior allow the MINI Clubman Bond Street to stand 

out discreetly but unmistakably from the automotive crowd. The 

exclusive colour scheme for the exterior boasts the addition of 

special details which further accentuate the di

the MINI Clubman Bond Street. Its 17

Spoke Black design come with an exclusive trim ring in Cool 

Champagne, and the side indicator surrounds and door sill strips 

both display Bond Street lettering. 

Other bespoke features of the design model are interior 

appointments including Lounge Leather sports seats in Carbon 

Black with piping and stitching in Deep Champagne, and a leather

covered instrument panel in Black/Carbon Black. These adornments 

blend in with interior surfaces in Deep Champagne, leather trim for 

the Colour Line and armrests with contrast stitching in Deep 

Champagne, floor mats with black piping and contrast stitching 

likewise in Deep Champagne, and the Chrome Line Interior package.

The stylish design of the exterior and interior is complemented by a 

particularly high-quality array of equipment. The MINI Clubman Bond 

Street will greet customers with features including front foglamps 

and the Chrome Line Exterior package, as well as an extra dos

driving fun and comfort thanks to options such as climate control, an 

onboard computer, the Sport Button, a rain sensor with automatic 

headlamp activation, a leather steering wheel with multifunction 

buttons and cruise control, and height adjustment f

made for a classy entrance: The MINI Clubman Bond Street. 
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The new MINI design model will go on sale worldwide in March 2013 

with shoppers able to browse a collection of up to four engine 

variants, depending on the market: the 90 kW/122 hp MINI Cooper 

Clubman and MINI Cooper D Clubman with 82 kW/112 hp jostle for 

he MINI Cooper S Clubman (135 kW/184 hp) 

SD Clubman (105 kW/143 hp). All the engines link 

up as standard with a six-speed manual gearbox, while a six-speed 

automatic is available as an option. 

Harmoniously coordinated design and equipment features for the 

exterior and interior allow the MINI Clubman Bond Street to stand 

out discreetly but unmistakably from the automotive crowd. The 

exclusive colour scheme for the exterior boasts the addition of 

special details which further accentuate the distinctive character of 

the MINI Clubman Bond Street. Its 17-inch light-alloy wheels in Twin 

Spoke Black design come with an exclusive trim ring in Cool 

Champagne, and the side indicator surrounds and door sill strips 

both display Bond Street lettering.  

her bespoke features of the design model are interior 

appointments including Lounge Leather sports seats in Carbon 

Black with piping and stitching in Deep Champagne, and a leather-

covered instrument panel in Black/Carbon Black. These adornments 

th interior surfaces in Deep Champagne, leather trim for 

the Colour Line and armrests with contrast stitching in Deep 

Champagne, floor mats with black piping and contrast stitching 

likewise in Deep Champagne, and the Chrome Line Interior package.

sh design of the exterior and interior is complemented by a 

quality array of equipment. The MINI Clubman Bond 

Street will greet customers with features including front foglamps 

and the Chrome Line Exterior package, as well as an extra dose of 

driving fun and comfort thanks to options such as climate control, an 

onboard computer, the Sport Button, a rain sensor with automatic 

headlamp activation, a leather steering wheel with multifunction 

buttons and cruise control, and height adjustment for the front 

odel will go on sale worldwide in March 2013 

hp). All the engines link 

alloy wheels in Twin 

covered instrument panel in Black/Carbon Black. These adornments 

likewise in Deep Champagne, and the Chrome Line Interior package. 

quality array of equipment. The MINI Clubman Bond 

driving fun and comfort thanks to options such as climate control, an 
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passenger seat. A storage package

the other items included in the exclusive specification list for the 

MINI Clubman Bond Street.

The new edition’s clear commitment to the British way of life is 

shared by another MINI design model. The MINI Hyde Park, likewise 

named after a prime area of London real estate, represents a picture 

of style and understatement with its combination of Pepp

exterior paintwork and the new contrast colour Cool Champagne. 

Both the roof and exterior mirror caps of the MINI Hyde Park come in 

Cool Champagne, as do the bonnet and side stripes, which also have 

black borders.  

Transparent white indicator glas

White round off the neatly coordinated looks of the MINI Hyde Park, 

while the interior upholstery and Colour Line can be selected 

individually from the equipment range. This design model can be 

ordered in both MINI and 

range of engines available for the MINI Bond Street.
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storage package and lighting package are among 

the other items included in the exclusive specification list for the 

MINI Clubman Bond Street. 

The new edition’s clear commitment to the British way of life is 

shared by another MINI design model. The MINI Hyde Park, likewise 

named after a prime area of London real estate, represents a picture 

of style and understatement with its combination of Pepper White 

exterior paintwork and the new contrast colour Cool Champagne. 

Both the roof and exterior mirror caps of the MINI Hyde Park come in 

Cool Champagne, as do the bonnet and side stripes, which also have 

Transparent white indicator glass and interior trim strips in Pepper 

White round off the neatly coordinated looks of the MINI Hyde Park, 

while the interior upholstery and Colour Line can be selected 

individually from the equipment range. This design model can be 

ordered in both MINI and MINI Clubman versions and with the same 

range of engines available for the MINI Bond Street. 

and lighting package are among 

shared by another MINI design model. The MINI Hyde Park, likewise 

named after a prime area of London real estate, represents a picture 

Both the roof and exterior mirror caps of the MINI Hyde Park come in 

Cool Champagne, as do the bonnet and side stripes, which also have 

MINI Clubman versions and with the same 
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For any queries, please contact:

 

Corporate Communications

Andreas Lampka, Head of Communications MINI
Telephone: +49 89-382-23662, Fax: +49 89
E-Mail: andreas.lampka@mini.com
 

Internet: www.press.bmwgroup.com

 
 

The BMW Group 

The BMW Group is one of the 
the world with its BMW, MINI, Husqvarna Motorcycles
company, the BMW Group operates 2
a global sales network in more than 140 countries.
 
In 2011, the BMW Group sold 
worldwide. The profit before tax for 
amounting to euro 68.82 billion. At 31 December 201
approximately 100,000 employees.
 
The success of the BMW Group has always been built on long
company has therefore established ecological and social sustainability throughout the value chain, 
comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its 
strategy. As a result of its efforts, the B
Sustainability Indexes for the last seven years.
 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupview
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or any queries, please contact: 

Corporate Communications 

Andreas Lampka, Head of Communications MINI 
23662, Fax: +49 89-382-20626 

Mail: andreas.lampka@mini.com 

www.press.bmwgroup.com 

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in 
BMW, MINI, Husqvarna Motorcycles  and Rolls-Royce brands. As a global 

company, the BMW Group operates 29 production and assembly facilities in 14 countries and has 
a global sales network in more than 140 countries. 

the BMW Group sold about 1.67 million cars and more than 113,000 motorcycles 
worldwide. The profit before tax for the financial year 2011 was euro 7.38 billion on revenues 

billion. At 31 December 2011, the BMW Group had a workforce of 
employees. 

The success of the BMW Group has always been built on long-term thinking and responsible action. T
company has therefore established ecological and social sustainability throughout the value chain, 
comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its 
strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones 
Sustainability Indexes for the last seven years. 

http://www.facebook.com/BMWGroup 
http://twitter.com/BMWGroup 

http://www.youtube.com/BMWGroupview 
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