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DesignworksUSA continues successful collaboration with Thermaltake. 

Global product launch of Tt eSPORTS headset for professional gamers / Available as 

of May 2013. 

 

Munich/Taipei.  A new challenge for BMW Group DesignworksUSA: This time, 

Thermaltake asked the BMW Group subsidiary to develop a design concept for a 

high-end gaming headset which was to widen the Level_10 gamer’s experience. 

Following the successful design collaboration on the Level_10 chassis in 2009, 

Thermaltake commissioned the design consultancy with a design concept for a 

series of innovative accessories for pro gamers which should take up and extend the 

computer design story. The Level_10 M Mouse was the first gaming accessory to 

be launched in 2012. The Level_10 M Headset project marks the third collaboration. 

The challenge was to translate the Level_10 design language into the headset 

design. In this way the gamer´s Level_10 experience was to be extended to the 

physical world through a product that is being directly touched and interacted with 

during the game.  

 

“The Level_10 M Headset successfully extends the Level_10 spirit and design 

quality to one of the core accessories for gamers”, said Sonja Schiefer, Director of 

the Munich Studio, BMW Group DesignworksUSA. “With the addition of the headset 

we have now created a consistent family of products with a unique, iconic, and 

exciting appeal, the perfect match for the emotional world of gaming.” 

 

Maximum Concentration on the Game.  

The headset is one of the core pieces of the game which allows the professional 

gamer to achieve the best performance in competition and to experience an intense 

gaming session. Once the gaming headset is attached, the player, totally focused 

and oblivious of his surrounding, immerses into another world. The professional 

gamer is no longer distorted by ambient sounds and is sealed off acoustically from 

its environment in a closed atmosphere. This allows maximum concentration on the 

essential, namely the game.  

 



No other gaming accessory other than the headset is attached so closely to the 

body. Therefore, the player perceives it as an enhanced sensory organ which serves 

to discern important acoustic information. As a spatial immersion into the game, the 

headset is extending the game to the body sense.  Only precise acoustic details 

allow clues for orientation to be discerned during the game. Minimal sound changes 

can produce the illusion that a noise or the opponent comes from “rear right” or 

“front left”. Thus, gaming without a headset is like trying to find your way in the dark.  

 

Ergonomic Solutions.  

The greatest challenge for the designers was to translate the geometric language of 

the lead product, the Level_10 Computer chassis onto a piece of equipment which 

is so close to the body and thus naturally asks for ergonomic solutions. The headset 

successfully translated the iconic Level_10 design language into a pure/bended 

aluminum design, negative-space and an overall architectural-structure finish. The 

result is a solid, yet lightweight looking headset with an audiophile design character. 

The curved layering effect of the ear piece resembling sound waves has been 

directly adapted from the tower design concept. Further design elements that reflect 

the distinct Level_10 design language are the red square and the two rounded 

edges on four sides of the ear cups. To respond to the organic aspect of the sound 

and the acoustic world, organic design elements have been implemented to the 

headset.   

 

The features of the Level_10 M Headset. 

 High-End Sound Quality:  The Level_10 M Headset is equipped with a 

40mm driver unit and embedded with Tt eSPORTS' most advanced 

acoustic engineering in saturating the sound output quality. Gamers will 

experience the richness of the sound at low frequency sound, purifying 

sensation at mid frequency, and harmonic at the high frequency. Tt 

eSPORTS takes care of each frequency region so the gamers can fully 

exploit the headset's acoustic advantage especially when the sound is 

minimal. The Level_10 M Headset can easily detect the sound frequency at 

10K frequency – virtually undetectable by human ears. 

 Solid Aluminum Base and Maximum Comfort: Made of solid aluminum 

elements the Level_10 M Headset is robust, yet has a lightweight 

appearance with a high comfort level that even after hours of playing is still 

comfortable. Large headphone capsules and a smooth-surface headband 

provide maximum comfort for hours which is essential for the professional 

gamer. Sliding adjustments and an adjustable microphone provide 

customized fit and thus additional comfort. 



 Foldable and adjustable Microphone: The microphone is foldable so it can be 

tucked away if not needed. This also allows for easy storage in small shelves 

or desks and during transportation.  

 Remote clip: The remote is equipped with a clip prompting quick access to 

the capacity volume switch. 

 Air-Through Ventilation System: Additionally the Headset is fitted with 

exquisite texture.  Its conductive character provides for a better air and 

temperature exchange as a means of passive ventilation, solving issues due 

to heavy use, the direct touch of gaming equipment, and the rise of head 

temperatures.  

 

Level_10 M Headset in the market. 

The official product launch was held in March 2013 at Hanover, Germany in CeBIT 

2013 exhibition. As of May 2013, the headset will be available at most major retail 

stores and online in the US, Europe and Asia.  

 

Available in black and white. Sales price will be around 149.99 US Dollars. 

 

The Level_10 M Headset will also be displayed at Tt eSports’ website at 

www.ttesports.com. 

  

 

About BMW Group DesignworksUSA. 
 
DesignworksUSA is a design and creative consultancy that’s been driving innovation 

for forty years.  Acquired by BMW Group in 1995, DesignworksUSA enables its 

parent company as well as internationally-renowned clients outside the automotive 

industry to grow their businesses through a portfolio of creative consulting services.  

Combining cross-fertilized knowledge with strategic long-term perspectives and 

global context provided by studios in Los Angeles, Munich and Shanghai, 

DesignworksUSA draws upon its unique and vibrant resources to create the future.   

 

www.designworksusa.com 

  

 

About Thermaltake Tt esports. 
 
Thermaltake is a well known brand for gaming & DIY in Case, Cooler and PSU for 

years. Due to the constant requests for keyboards and mice from gamers and end 

users, Thermaltake decided to create a series of gaming keyboards, mice and 

headsets with theTt eSPORTS brand. By using Tt eSPORTS, the company wants 

to extend the product lines into the gaming industry and provides more 

http://www.designworksusa.com/


“personalized gaming” gears to gamers and enthusiasts worldwide. With years of 

experience in gaming industry,Tt eSPORTS is committed to bring the most 

personalized and the highest quality products for the most competitive cyber 

challenges advances with the idea of products designed by gamers for gamers.  

 

 
In case of inquiries please contact: 

 

Jackie Jones, Manager Marketing & Communications  

BMW Group DesignworksUSA 

Tel.: +1-805-376-6253, Fax: +1-805-499-9650  

E-Mail: jackie.jones@designworksusa.com 

 

Karin Elvers, BMW Group Design and Lifestyle Communication  

Tel.: +49-89-382-23742, Fax: +49-89-382 -20626 

 

Susanne Giuliani, BMW Group Design and Lifestyle Communication  

Tel.: +49-89-382-20961, Fax: +49-89-382-20626 

 
Internet: www.press.bmwgroup.com 

E-Mail: presse@bmw.de 

 

The BMW Group 

The BMW Group is the leading premium manufacturer of automobiles and motorcycles in the 
world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group 
operates 28 production and assembly facilities in 13 countries and has a global sales network in 
more than 140 countries. 
 
In 2012, the BMW Group sold about 1.85 million cars and more than 117,000 motorcycles 
worldwide. The profit before tax for the financial year 2011 was euro 7.38 billion on revenues 
amounting to euro 68.82 billion. At 31 December 2011, the BMW Group had a workforce of 
approximately 100,000 employees. 
 
The success of the BMW Group has always been built on long-term thinking and responsible 
action. The company has therefore established ecological and social sustainability throughout 
the value chain, comprehensive product responsibility and a clear commitment to conserving 
resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been 
ranked industry leader in the Dow Jones Sustainability Indexes for the last eight years.  
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
YouTube: http://www.youtube.com/BMWGroupview 
Google+: http://googleplus.bmwgroup.com 
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